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Those who play the “price game” 
seldom come out “winner”. 


Dealers who feature “price” lines 
are in the field of greater competi- 
tion. Practically the same amount 
of time and sales effort are re- 
quired to sell a pair of ‘price’ 
shoes as required to sell a pair of 
“better grades”. 


Many sales of “price” shoes will 
yield a profit no greater than 
yielded by the sale of just a few 


cfs ‘6 a pairs of “better grades’. 
“7 TASHION DHOES 


Too, the “price buyer” is nobody's 

customer, because a “price” shoe is 

just that, and nothing more: it holds nothing sufficiently substantial on which to 
build repeat sales. 


In the “LADY-FASHION” LINE, featuring “Heel-Cup” construction there is a 
splendid opportunity to “grade up”. 


“LADY-FASHION” shoes are available in a wide variety of appealing styles. 
Ladies are quick to appreciate the comfort feature of “Heel-Cup” construction. 
“They hold the arches up and the heels back”. 


Learn more about the “LADY-FASHION” LINE—a line that builds repeat 
business and attracts new customers. 


©2 post card will bring our salesman to your Atore. © 
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VOICE of the TRADE 


APRIL—a big month at retail! 
April generally produces the great- 
est volume and profit over the nine- 
month period from January to 
October. This year, the five Fri- 
days and five Saturdays within the 
month will help to accentuate its 





significance. While the fickleness 
and changeability of Spring weath- 
er cannot be anticipated, these 
extra selling days do afford an op- 
portunity for the alert retailer to 
dress up his windows, refresh his 
stock and go after the consumer’s 
shoe-dollar before he has an oppor- 
tunity to spend it elsewhere. 
* * * 


DR. BRUCE S. COLLINS, osteo- 
pathic physician of Santa Monica, 
Calif., says: 

“Improper shoes, in the final 
analysis, must be blamed on the 
public. Vanity dictates the selec- 
tion of shoes, particularly in the 
case of women, and shoe manufac- 
turers, making a product for sale, 
must cater to the demand. 

“Many times, even if the shoe 
salesman knows his business and 
suggests a shoe that is the correct 
style and fit, it is refused by the 


customer who thinks that the shoe 
is not ‘stylish’ or flattering to the 


foot.” 
+ * *% 


Hi. C. FREEMAN, Freeman Shoe 
Corporation in Beloit, Wis., says: 


“We are very happy to be able to 
say that our sales for the first two 
months of this year are exactly 
914 per cent ahead of the same 
months last year, and this is also 
true of our sales for the first week 
in March. Nineteen thirty-seven 
was the biggest production year in 
our history and our factories were 
kept operating at full capacity until 
the end of the year. Our inventory 
of shoes at the end of the year was 
very normal and we are continuing 
to operate our plants on full time. 








“Our business is confined to in- 
dependent retailers and no chain 
stores or mail order business en- 
ters into our selling program. 

“We are now approaching what 
are normally the busiest months in 
the entire year for us, so there is 
little probability of our manufac- 
turing program slowing up during 
the first half of this year.” 


Page || 


EVERY once in a while we get 
an indication from some far corner 
ot this world, that retailers are on 
the look-out for every bit of liter- 
ature and every idea that will help 
them do a better job. 


Some months ago we received an 
order from a merchant in Shanghai, 
China, for the book “2800 Retailing 
Ideas.” There, in the midst of all 
the chaos and turmoil of interna- 
tional strife, business went on seem- 
ingly as usual. We hope that 
W. O. O. Tshung of Thompson 
Company in Shanghai gleaned some 
helpful ideas out of the “2800.” 

Now we get a letter from Juan 
Bono of Barcelona, Spain: “Though 
I have every good intention of send- 
ing you the amount of two years’ 
subscription to the BooT AND SHOE 
RECORDER, I must acknowledge that 
it is impossible for me to do so now 
due to the war we are in. At the 
end of the war, you may be assured 
that whatever the amount should be 
at that date, you shall have it re- 
mitted to you immediately. In the 
meantime I should be very obliged 
if you will continue mailing the 
Boot anp SHOE RECORDER because 





I am really very interested in it.” 
So the Boot anp SHOE RECORDER 
goes its appointed world-wide 
rounds—spreading the news of 
shoes and shoe merchandising. 


* * * 


THE Cincinnati Post ran a feature 
story on the U. S. Shoe Corp., “a 
thriving depression baby,” high- 
lighting the following: 

“The corporation is seven years 
old. Yet the statistician of this 
enterprise insists he has not made 
a down-stroke on his employment 
chart since the December day in 
1931 when the first upper was cut 
in a modest plant at Spring Grove 
Avenue and Alfred Street. 


2A 
MPLOV MENT CHART ]WOW <2? P 
we” 


“It is well to bear in mind, also, 
that this remarkable record has 
been achieved during two years—- 
1932 and 1933—when the nation’s 
economy was tobogganing to its 
lowest level, and despite the present 
recession. Today the U. S. Shoe 
Corp. keeps 1800 employees busy 
at its Cincinnati plant at 1658 Her- 
ald Avenue; 1000 operating at full 
time in its factory in Chillicothe 
and 450 in a plant at Rochester, 
N. Y. 

“To complete the story—a bio- 
graphical detail. The U. S. Shoe 
Corp. was created seven years ago, 
financed by a group of men who 
exchanged 49 per cent of their stock 
in the firm for trademarks, patents 
and other assets of the U. S. Hold- 
ing Co.” 


& * * 


ESAAC LIBERMAN, president of 
Arnold Constable & Co., says: 

“During the last few months 
merchants have been frightened, ex- 
pecting worse conditions than have 
eventuated. Generally speaking, 
they have been too careful in their 
purchases, have underbought. Now 
they realize that consumers are 
willing to purchase and consequent- 
ly they themselves are returning 
to the market.” ° 


- 
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WHO SAID DEPRESSION ? 





—French liner NORMANDIE re- 
cently returned to New York after 
a twenty-two day cruise to South 
America—with 975 passengers— 

—According to an article appear- 
ing in a leading New York news- 
paper, over $1,000,000 was paid 
for fares alone—or over $1,000 
each. 

—Four days and $500,000 were 
spent in Rio de Janeiro alone. 

—This figures about $500 extra per 
passenger. 

—Over two tons of caviar were con- 
sumed. 

—Let's see—at 2,000 pounds per 
ton, this makes about 4 pounds 
per capita—and caviar is fairly 

—hefty on one’s tummy. 

—And 150,000 quarts of French 
champagne were guzzled. _ 

—Let's see again—that's 150 quarts 
per passenger, or 634 quarts per 
capita per day. 

—Not counting, of course, the cav- 
iar and the fizz water consumed 
in Rio. 

—And at $7.00 per quart, the aver- 
age victim of this cruise de luxe 
spent over $1,000 for champagne 
alone. 

—Now. assuming that Mr. and Mrs. 
MacPhooev, accompanied by the 
two voung MacPhooeys, Lizzie and 
Ferdie. took this little 22 day sea 
trip, the cost would be approxi- 
mately $10,000— 

—That is, according to the statistics 
published by the above mentioned 
very respectable New York news- 
paper. 

—Of course, it's possible that the 
enthusiastic young reporter as- 
signed to this job may have been 
studying the national debt and 
become a bit confused in his fig- 
uring. 

—But at any rate, boy, bring ancther 
Alkaseltzer. 


Zot 6 Tee 


President 
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"TESTING by price the purchases 
of groups of people has its values. 
For example, a survey was taken 
among members of the Southwest- 
ern Ohio Parent-Teachers’ Associa- 
tion. The most popular price ranges 
registered as follows: 

Under $2.00—per cent bought— 
3.1; $2.00 to $2.99—12.9; $3.00 
to $3.90—20.6; $4.00 to $4.99— 
11.1; $5.00 to $5.99—12.7; $6.00 
to $6.99—20.6; $7.00 to $7.99— 
8.1; $9.00 and over—10.9. 


* * * 


EDWIN S. FRIENDLY, Chairman 
of the Bureau of Advertising of the 
American Newspaper Publishers 
Association, says: 


0 
@ 


STRIKE 





“Retailers have seldom raised 
their voices on our national econ- 
omy from the viewpoint of the con- 
sumer. Last year merchants watched 
prices ascend to a point at which 
consumer resistance became so 
marked that a business recession 
set in. It lies within the power of 
the merchant to make specific and 
vigorous appeals to representatives 
in Congress to either repeal or en- 
act laws that will be of genuine aid 
to business, for retailers cannot en- 
joy prosperity unless the nation, 
with its millions of shoppers, is in 
good fortune.” 

* * * 


NEW YORK state goes into top 
rank for shoe production in the year 
1937, producing a grand total of 
82,937,546 pairs. Massachusetts 
came next, with 80,260,459 pairs, 
Missouri—45,515,378 pairs, New 
Hampshire—34,628,105, Illinois— 
28,637,551, Pennsylvania—25,557,- 
081, Maine—24,978,849, Ohio— 
17,319,017, Wisconsin—16,429,731 

. all other states—55,705,063 
pairs. 

* * * 

LAST makers in Lynn, Mass., are 
turning out wooden soles to be 
made into sandals. So it may be 
that some of the women will be 
walking on wood before the Sum- 
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mer breezes blow. Some of the 
soles are of the flat tread clog style. 
Others have a heel and an arch. 

a * * 


¢¢F ASHION FUTURES” for well- 
tailored men were shown at the 
Nineteenth Annual Men’s Style 
Show of the New York Custom 
Cutters’ Club at the Hotel Com- 
modore. 

It was pointed out: “Personal- 
ity and individuality of attire are 
now generally sought after by best- 
dressed men. Men are no longer 
willing to look like ‘waffles, all 
alike, turned out of the same iron.’ 





So this Spring and Summer, well- 
dressed men will express their per- 
sonality with a greater variety of 
fancy patterns and fabrics than ever 
before. For ultra-fastidious dress- 
ers are shown cluster stripes and 
multi-colored striped designs, as 
well as subtle modernistic checks 
and plaids and color variations of 
infinite variety. Also Algerian 
stripes and colored wool stripes on 
plain backgrounds of grays, blues, 
greens, tans and browns. Plain 
fabrics, too, show the influence of 
lighter, brighter, and greater va- 
riety of color. 

“A new Spring and Summer 
style. feature will be the wearing 
of white sport coats with slacks of 
green, Capri blue, and terra cotta, 
with snap brim hat matching the 
trousers. ‘Joseph’s Coats,’ too, have 
come into the style picture of Cali- 
fornia, Florida and other Southern 
resorts. These sports coats fabrics, 
with their ‘stripes of many colors,’ 
will be shown in addition to the 
new sports fabrics in plaids and 


checks.” 


* * * 


L. M. MOFFETT of Washington, 
D. C., writes: 


“‘T wish I had written that, or was 
capable of writing it,’ was the thought 
born in my mind when I read your last 
week’s editorial—‘In Allegiance to Amer- 
ica.’ 

“It expresses a theme that should 


be insistently and persistently spread 
throughout the highways and by-ways of 
this country of ours—to the rich and 
the poor; the so-called great and the 
humble, the native and the immigrant. 
So I say it will be unfortunate if this 
splendid creed—sane, moderate—and 
strengthened by its sanity and modera- 
tion—is permitted to remain in the re- 
stricted field of shoes—or any single 
publication. I would like to see reprints 
made—or at least reprints of an ab- 
stract—and sent to the daily and trade 
press, to industrialists, financiers, labor 
organizations, social service organizations, 
etc. Rather ambitious, but the thought 
and purpose, expressed as rarely they 
have ever been expressed, deserve vastly 
wider attention than any one publication 
can command. 

“What is strikingly true line: ‘It is not 
nice to say it, but we are rather a sloppy 
nation when it comes to the subject of 
allegiance.’ Surely. That is a decidedly 
fundamental reason why the melting pot 
has done such a poor job of melting. For 
most Americans there is really an inmost 
feeling of reverence and respect for 
their country, I believe, but because they 
think these emotions are only for ex- 
hibition on special occasion, they are 
too often repressed and even concealed 
by a staged free-and-easy spirit—sup- 
posed ‘democracy’ at work—which tells 
any and all that it is perfectly all right 
for them to regard this country and its 
institutions with contempt or merely to 
use them for material gain, with no 





obligation of allegiance. Too often we 
think it smart, ‘liberal-minded,’ to put 
on this mask of fatuity.” 

* # # 


THE BUYER’S SOLILOQUY! 


(Apologies to Hamlet) 

To buy or not to buy—that is the ques- 
tion! 

Whether ’tis better for the mind to keep 
stock 

Down to lowest ebb of inventory 

Or to cut loose and pile the shelves with 
slippers, 

And by advertising try to sell them! To 
try to sell, 





And fail—and then, by deep cut prices 
say we'll end 
Our headaches, and reduce those stocks 
We still are heir to; a consummation 
Devoutly to be wished! 
To buy, to sell! 
To sell, perchance to profit—ay, there’s 
the rub! 
For in a cut price sale what loss may 
show 
When we have shuffled off our junk and 
passed 
The boss our balance sheet! 
—J. Edw. Tufft. 





“I'll call you as soon as the twins decide whether they want high cut tan shoes 


or black oxfords." 


=< 


« 
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by 
HARRY R. TERHUNE 
Field Editor 


Dark with white is one of the 
season’s new notes in sport 
types. This suede with smooth 
pattern from Laird Schober. 
Modeled by Iris Meredith. 


Semi-formal summer sandals 
from Fern. Photo courtesy Co- 
lumbia Broadcasting Svstem. 


Left—Dubonnet kid divides honors 
with pink in this beautifully de- 
tailed shoe from Schwartz & Ben- 
jamin. Modeled by Una Merkel, 
Metro - Goldwyn - Maver plaver. 


wardrobe account for the great numbers of top-grade, 
smartly-fashioned shoes being sold at retail in these 
parts. Interested consumers are daily selecting from 
five to a dozen pairs of a single pattern that appeals 
to them. 

Right now, after giving black patent the biggest run 
in many a season, they are turning to daring shoes. 
More daring than ever. Patent is continuing, but the 
BIG new interest is in calfskin, kidskin and colorful 
linens. Royer, Twentieth Century-Fox designer, clever- 
ly summed up the situation when he told me, “What 
may be described as a ‘playful mood’ is apparent for 
the Spring mode. Abandon in color will continue, but 
the aim of these combinations will not be to astonish 
but to stimulate. Among the Spring tonics one will find 
linens used for evening as well as for sports and day- 
time. Combinations of two colors, even three, are going 
to be among the gay contenders for honors in these 


manent office here two years ago, a new development 
has rapidly made itself manifest among the individual 
players, namely, pride in the shoe wardrobe. Today 
motion picture personalities openly boast of the extent dresses. 

of their personal shoe wardrobes, a fact that makes this “In accordance with the gay, ‘playful’ mood, we'll 
story a much more personal one. This pride in the shoe [TURN TO PAGE 43, PLEASE] 











Conference to Chart 


A 
STYLE 
COURSE 


For 


FALL 


TO make a careful study of the various factors that 
will tend to influence footwear fashions for the coming 
Fall and Winter season and to formulate a style report 
that will serve as a guide for merchants in their buy- 
ing, shoe retailers from all sections of the country and 
representatives of every branch of the industry will 
assemble at the Waldorf-Astoria, in New York, March 
28 and 29, for the semi-annual Style Conference of the 
National Shoe Retailers Association. In conjunction 
with the conference, the Tanners Council of America 
will stage their Fall Opening of American Leathers, 
which will also be held at the Waldorf, and on the 
same dates. Trade interest in both of these events has 
been steadily growing for several seasons past, and a 
large attendance of representative merchants, manu- 
facturers and buyers of both shoes and leather is 
anticipated. 

Shoe merchants and buyers for important shoe de- 
partments come to the conference and leather show to 
get an early first-hand knowledge of the colors and 
leathers that will be offered for Fall. Leather buyers 
from shoe factories are on hand to look over the lines 
of the various tanners and to place their first orders for 
leathers that will go into the sample lines and the early 
Fall shoes. While Fall shoe buying is still some weeks 
distant, the retailers are looking forward to the time 
when they must make selections and they recognize the 
desirability of having an advance knowledge of the in- 
fluences that will affect the coming season’s fashion 
trend. 

In its general plan, the Style Conference this time 
will follow the scheme which experience of past meet- 
ings has shown to be best adapted to the purpose, but 
more emphasis will be given to the style trend for the 
current season, because it is felt that there will be 

[TURN TO PAGE 44, PLEASE] 
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N.S. R.A. 


STYLE CONFERENCE PROGRAM 


Monday, March 28th 

10:30 A. M.—Opening Session, Starlight Roof, 
Waldorf-Astoria Hotel. L. E. Langston, Gen- 
eral Chairman Presiding. 

“The Style Conference—An Industry Activ- 
ity,” Harry E. Fontius, President Nationa! 
Shoe Retailers Association. “Adjustments in 
Shoes and Leather,” Merrill A. Watson, Execu- 
tive Vice-President, Tanners’ Council of 
America. “Shoe Color Selections for Fall and 
Winter, 1938-39,” George H. Mealley, Chair- 
man of the Color Committee, Tanners’ Council 
of America. 
“What’s Happening to Men,” William H. 
Weintraub, publisher, Esquire Magazine. 
A. “What Are You Doing About Your Summer 
Shoe Season?” 
B. “Looking Toward Early Autumn Business,” 
Miss Jessica Daves, Managing Editor, Vogue. 
P. M.—Meeting Men’s Style Committee, Le 
Perroquet Suite. George B. Hess, N. Hess’ 
Sons, Baltimore, Maryland, Chairman, Pre- 
siding. 

Tuesday, March 29th 

10 A. M.—Meeting. Women’s Style Committee. 
Jade Room, Third Floor. Albert Wachen- 
heim, Jr., Imperial Shoe Store, New Orleans, 
Louisiana, Chairman Presiding. 

“The Court of Shoe Style Opinion.” 

2 P. M.—Meeting of Children’s Style Committee. 
Le Perroquet Suite, Mrs. Mary Brouwer 
Finley, S. J. Brouwer Shoe Company, Mil- 
waukee, Wisconsin, Chairman Presiding. 


MRS. MARY BROUWER FINLEY 
Chairman Children’s Style Committee 
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HARRY E. FONTIUS L. E. LANGSTON 


President, National Shoe Retailers Association Executive Vice-President and Conference Chairman 





es 


GEORGE B. HESS ALBERT WACHENHEIM, JR. 
Chairman, Men’s Style Committee Chairman, Women’s Style Committee 
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COMFORT WALKS IN STYLE 


LIKE the red flannel underwear of bygone days, the 
“old lady” orthopedic shoes are becoming things of the 
past. Just as women have learned that they can keep 
warm without burdening themselves with bulky under- 
garments, so now they are learning that they can give 
their feet the support and fitting that they need in pat- 
terns that reflect the current modes. 

A glance at the illustrations on these pages will 
prove our point. Just compare these shoes with the 
orthopedic types of only a few years ago and you'll see 
what we mean. These patterns are light and graceful 
looking and smart. 

What has caused this change? Women themselves de- 
manded a reform in the styling of the shoes which some 
foot difficulty compelled them to wear. Year by year 
American women, with average incomes, have been 
growing increasingly style-conscious. Hat, coat, dress 
must be up to the minute, and now shoes—orthopedic 
or no orthopedic—must meet the same demand. 

Of course, the conscientious manufacturer faced cer- 
tain problems at the start. For example, how could 
the low, broad-based heel of uniform width, designed 
lo support and balance a very heavy woman be made 
more graceful? It was found that a slight cupping and 
shaping of the heel and a narrowing of the base did 
not detract from the comfort of the shoe, and improved 
its appearance surprisingly. 

Other changes have been demanded and are being 
made wherever possible. Since a snug-fitting heel and 
good support for the arch are two main features of 
orthopedic shoes, open shanks and open backs—two of 
the current modes—had to be ruled out. Obviously, 


A groupspf five spectator sport shoes in 
reverse and grain leathers. Definitely style, 
as well as comfort, conscious, they include 
open and soft toes, “mudguard” trimming, 
and decorative perforations. Reading clock- 
wise, starting lower left. Johnson-Stephens- 
Shinkle; Red Cross; M. N. Arnold; Mar- 
shall, Meadows & Stewart; Conformal, 
Branch of International. 


Kid has always been consid- 
ered an ideal leather for health 
shoes. In these four patterns, 
stitching, perforations, «ad, in 
the case of one shoe, a patent 
tip and lace stay, give defin- 
ite fashion emphasis. Reading 
clockwise, lower left to right: 


Miller Shoe Co.; 
Shelby; Enna _ Jettick; 
Drew. 


open shanks do not allow the necessary 
arch support and there can be no snug- 
fitting heels on backless shoes. Heel 
heights cannot be too extreme. So thumbs down on 
very open shanks, open backs, and teetering heels. 
Otherwise, orthopedic shoes can have the same patterns, 
treatments, and materials as any ordinary style shoe. 
From the other angle, it is interesting to note thal 
three fashion trends—the soft toe, punched through 
perforations, and the bandage effect in gore types— 
have definite comfort features. The soft toe and airy 
perforations, introduced for warm weather comfort, 
are now important fashion treatments. In the bandaged 
type we have a high style pattern which gives definite 





Friedman- 
Irving 


onsid- 
health 
terns, 
d, in 
patent 
defin- 
ading 
right: 


Iman- 


rving 
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In New Types of Orthopedic Shoes 


In these three warm weather types, in 
kid or calf, smartness of pattern and 
detailing is combined with necessary 
health features. Reading clockwise, 
left to right. Walker T. Dickerson; 
Owego; Natural Bridge. 


support and strength to weakened arches—the under- 
lying cause of most foot troubles. 

Another detail in shoe construction—hidden this 
time—is the “spooned” or “saucer” heel. Starting as 
a comfort feature, it is on the way to becoming an 
important device in making style shoes fit more com- 
fortably. Ask any specialist in correct shoe fitting 
what his basic problem is, and he will answer, “The 
tendency of the average foot to 
slide forward in the shoe.” In 
other words, incorrect distribution 
of the weight of the body over 
the different parts of the foot. 

It goes without saying that all 
the weight of the body should not 
be on the heel. On the other 
hand, most women walk too much 
on the ball of the foot. The re- 
sult is that the whole foot slides too far for- 
ward in the ‘shoe, the toes are crowded and 
the arch and heel do not take their proper 
share of the weight. If the heel of the foot 


Fashion Trends and Health Features Find Com- 


mon Meeting Ground in Latest Developments in 


Arch-Type Patterns 


not enough to keep the foot in its proper place. 

Much attention has been given to the designing and 
fitting of the shoe at the instep arch. The various de- 
vices for giving additional support at that vital point 
are all based on the idea of holding the arch back 
and up in the natural position of a normal foot. 

If the shoe fits properly at the heel and arch, it 
would seem as though the fore-part should more or 
less take care of itself. The questions of proper length 
and width also raise certain technical questions, how- 
ever. Customers have been taught to think that they 
should buy shoes half an inch longer than the actual 
length of the foot. Of course, the toes should never feel 
jammed against the tip of the shoes, but fitting and 
support at heel and arch will prevent that difficulty 
far more than extra length for the toes. Proper width 
for the toes is finding encouragement in the fashion 
trend toward rounder lasts and shorter looking vamps. 

In all these construction features—neatly fitting 
heel, graceful arch, and better fitting vamps—the arch- 

type shoe is directly in line with 
the newest and best standards of 


heauty and style. 


can be forced to stay back in its proper place 7, adil: ob ate 
in the shoe, a major problem has been solved. dine, or gabardine combined 


This has been accomplished by means of a 


with patent or calf, is being 
used by many manufactur- 


slight hollowing of the sole at the heel. The ers of orthopedic shoes. 


foot sinks into this spoon or saucer so that 


These semi-dress patterns, trimmed with 
perforations, cutouts, stitching and braid- 


not even a high heel can throw it out of posi- ing, include gore stepins, oxfords and 


tion. Of course, a snug-fitting back to the 


straps. Reading clockwise, beginning at 
top center: J.J. Grover; Brown; Godman; 


heel is also essential, but this in itself is Julian & Kokenge; E. P. Reed: Bellaire. 





















FOOT HEALTH 
WEEK in the 
Newspapers 


Consideration of Newspaper 
Policies, Good Timing for Fea- 
tures, Special Releases by Doctors, 
Shoe Men, and Feature Writers 
Together with Stories by Regular 
Columnists will Enable the News- 
paper Schedule to Run Smoothly, 
and Insure Successful Promotion. 


oy 
R. E. ANDRUSS 


This full page ad is laid out to give individ- 

stores their own ad space, while having 

ample news column features to command 

interest and more-than-average attention. 

Charge for space is prorated so as to cover 
the cost of the whole page. 
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THE success of your Foot Health Week Promotion 
program will depend a great deal upon the proper use 
and full cooperation of your local newspaper. To 
avoid any difficulties and to make the most of your 
opportunities, consider the policies of your paper in 
making your plans. 

Some papers are allowed to give a certain amount 
of free news space; others are not. Today various 
national magazines carry Foot Health articles, and 
syndicate writers cover the subject to a degree in their 
releases. The feature writers with various newspapers 
also give foot health some attention. The press is 
receptive because of the national importance of Foot 
Health Week—but diplomatic approach and tactful 
suggestions will still help a lot to get good “coverage.” 

Timing your special features—either events, news, 
or human interest stories—is important. Find out the 
time when your paper is usually “news hungry,” espe- 
cially for scheduling your advance publicity releases. 

A feature story (with photo) from the recent West- 
minster Kennel Show told of the “Roto-Romp,” a 
ball-bearing treadmill “to emancipate apartment dwell- 




















FOOT HEALTH WEEK MAY 2 T07. 





Most Foot Troubles are Due to Carelessness, Say Men Who Know 
Foot Doctors and Shoe Fitters agree that Abuse and Neglect 
are Responsible for Foot Ills. . ‘most of which can be avoided 











As Warmer Weather Pas pee tag Feet Need S Attention! 
Have Both Your Shoes and Feet Checked Up During Foot Health Week 
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ing dog walkers and to revolutionize dog calisthenics.” 
There’s a tie-up there—“Do we need treadmills to 
offset lack of walking today?” Such a story would 
make the news on an off-day. 


There’s a tie-in with Child Health Day that should. 


not be overlooked—Sunday, May 1. 

Both the newspapers and Life published pictures of 
80-year-old Dr. Hammond who runs three miles daily, 
and made it four on his birthday, February 1. Prob- 
ably there’s some one in your town who rates a “foot 
work” story. Maybe a mailman or policeman on his 
feet for miles or hours daily without minding it for 
many years. 

Check up among the shoe stores. There should be 
a lot of human interest stories discovered there that 
can be built into interesting publicity to make the pub- 
lic foot health conscious. 

Getting a Foot Health Week proclamation by the 
mayor or leading health authority of the city helps 
get the story of the opening into the news. Comment 
and approval by various locally important people 
helps also, particularly that of physicians, athletes, 
dancers, and even salesgirls. A good stunt would be 
a cross-section of opinion, with snapshots, secured by 
an “inquiring reporter’—and another set of “action” 
pictures tying up with “Feet in Action Need Shoes 


That Fit.” 


BRELEASES for the feature pages can be written and 
signed by doctors or shoe men, or the material for 
articles can be supplied to the feature editor or writers. 
If you know space writers for the paper, or “col- 
umnists,” give them the material (sound facts) for a 
good story (or several). Newspaper reporters and 
writers are good friends to have—and they like and 
respect those who try to work along with them. 

Cooperative advertising in the papers may be han- 
dled in three ways, according to the local requirements: 

First, the Foot Health section—four pages or more 
carrying individual store advertising, plus a story of 
the event, and various articles on shoes, shoe fitting 
and care of the feet. In this plan the paper usually 
contributes space for the stories. 

Second, the single or double page spread, using 
individual stores’ ads and news stories. 

Third, the cooperative announcement ad, five col- 
umns to full page, with the names of participating 
stores grouped at the bottom. Your local requirements 
will determine which should be used. Remember, this 
is an important event that justifies a generous use of 
space. 

The program as suggested in the preceding notes 


A Brief but Comprehensive Analysis of Ways and 
Means of Getting Publicity for Foot Health Week 
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would include news stories, feature articles, group ad- 
vertising, and the ads of individual stores participating 
in the promotion of Foot Health Week. Since the 
newspaper folks make their living on space they sell— 
not that which is given away—don’t expect more than 
your fair share, and be sure to make your publicity 
stunts so good that they actually become NEWS. 

Here are suggestions you can use for copy, or pass 
along to the feature writers or speakers who will be 
looking for material: 

Too weary to move? Maybe it is metatarsalalgia. 
That means plain, old-fashioned weak arches. It really 
is old-fashioned to suffer from imperfect balance and 
imperfect support from your shoes, because today 
skilled shoe fitters and properly constructed shoes will 
prevent or correct the causes of metatarsalalgia. Visit 
one of these shoe stores during Foot Health Week. 


* * * 


“Feet in Action Need Shoes That Fit.” Follow the 
good advice in that Foot Health Week slogan and 
you're going to avoid or correct conditions that may 
range anywhere from annoyance to actual disability 
in their effects. Whether at work or play, feet carry us 
on our way. Don’t you think they deserve to be com- 
fortable? 

* * * 

Beauty begins at the feet. All the cosmetics and 
beauticians in the country cannot overcome those 
pinched lines in the face due to pinched feet; or the 
tired look that comes from tired feet. And no one can 
have sparkling features when nerves are frayed and 
temper on edge due to improper, off-poise distribution 
of bodily weight. So, if you feel tired, listless, restless 
or irritable—look at your feet as well as your face. 


* * * 


A shoe is no better than its fit. Pay enough for 
your shoes to get good shoes fitted by the competent 
shoe man, who will advise you honestly—not one who 
must make sales “or else.” When shoes fit they feel 
better and they wear better. When they do not fit 
properly, there’s trouble ahead. They’re likely to be 
worn off and on—off every time you can slip them off. 

* * # 


According to estimates, a housewife walks seven 
miles a day doing her household duties. Almost fifty 
miles a week! How important that those old, played- 
out, cast-offs be discarded for good shoes, properly 
fitted. For the sake of your backbone, your muscles, 
your nervous system and your good looks. If you 
can, arrange to change at noon, especially during 


warm weather. [TURN TO PAGE 50, PLEASE] 
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OUTLOOK 


Reaping the Whirlwind 


HOW wmuch political propaganda was there in the 
‘timing of the release of the Czechoslovakian agree- 
ment a week ago Tuesday? Senator Lodge of Massa- 
chusetts said as much—that there were political 
implications to a subject that should have been purely 
economic. Three days after Secretary Hull released 
the Czechoslovakian agreement, the Nazification of 
Austria was completed. If we had hoped to strengthen 
the little democracy of Czechoslovakia by a little pat 
on the back of a trade agreement, we may live io learn 
that it is ultimately giving the business to the Reich. 
What was it that Will Rogers said? “We have never 
lost a war nor won a conference.” 

If, heaven forbid, Czechoslovakia is swept into the 
Nazi fold, it would indeed be a bitter joke on Secretary 
Hull and the United States for there was a sort of 
unwritten feeling that nothing would be done on the 
United States-Czechoslovakian trade agreement until 
the economic research was completed. It is our under- 
standing that our trade agents are still in Czecho- 
slovakia studying wage and labor conditions. Every 
American has a sympathetic feeling toward the democ- 
racy of Czechoslovakia, even though it is perilously 
isolated in Europe’s maelstrom of militant dictator- 
ship. The agreement becomes effective April 16— 
what may happen before then—we cannot withdraw 
even if we wanted to. 

It may seem a safeguard in setting a 1.25 per cent 
of the average annual domestic production as a wall 
against a dumpage of shoes, but the question is whether 
that is in itself a very high fence because if the total 
is reached, the State Department can only increase the 
tariff rate by 10 per cent to the excess above that 
figure. As it now stands low-grade footwear for women 
is covered by 20 per cent now “bound on cemented 
shoes”—the most competitive type of import. If 
Czechoslovakia can ship in three million pairs in one 
year, with a 20 per cent duty, and compete with 
American prices and labor standards, it isn’t going to 
be handicapped very much by an additional 10 per 
cent on items averaging $1.00. 

May we repeat a very significant item which ap- 
peared in the Boot anp SHOE ReEcorpER of December 
20, 1930—when prophetically Owen D. Young said: 


By ARTHUR D. ANDERSON 
EDITOR, BOOT AND SHOE RECORDER 


“Let no man think that the living standards of 
America can be permanently maintained at a 
measurably higher level than those of other stab- 
ilized countries. Either we shall lift theirs to ours 
or they will drag ours down to theirs.” 


That’s the main point at issue—the significance of 
the Czechoslovakian agreement as a yardstick on our 
own labor prices. If in America we have to make 
shoes to compete with the Czechoslovakian footwear 
under $2.00, how much can we pay the worker and 
continue to do business? Just as we are “reaping the 
whirlwind” through alien politician and social doc- 
trines, we may yet feel the economic consequences of 
the Czechoslovakian agreement upon our own shoe 
workers. Remember this, also, part of the Nazi philos- 
ophy is work from dawn to dusk, six days a week, at 
thé lowest possible sustenance wage so that the State 
may reap the benefit. People are taught to deny 
themselves everything but the stern necessities of exis- 
tence so that the State may be glorified. 

Over here, in America, the forty-hour week and the 
stretch-out of the work is developing a philosophy of 
less work and more pay that cannot go on in competi- 
tion to more work and less pay abroad. That, there- 
fore, is the real significance of world-wide competition 
today. Remembering always what Bismarck said: 
“Wars are forgotten in time, but we never forget to 
buy cheap and sell dear.” That is the one thing that 
knows no border lines. 

We had occasion to speak before a group of shoemen 
last week. We outlined the Czechoslovakian situation 
as we saw it and to our amazement, in the open forum 
which followed, man after man voiced the opinion: 
“The agreement is made. We can’t do anything about 
it.” “Words are futile.” “It’s up to us to present the 
viewpoint of American-made footwear with all the en- 
thusiasm that we have for American institutions, Amer- 
ican styles and American workmanship.” “We are not 
to be downed by an alien philosophy.” “In a way we 

[TURN TO PAGE 43, PLEASE | 
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Selltae Message 


“THESE SHOES ARE MORE 
THAN CUSHIONED ... 
THEY'RE MASSAGIC TOO” 


hes the “catch-cash phrase” of the successful new 
MASSAGIC air cushioned principle of construction 
— patented and exclusive with Weyenberg Massagic 
Shoes — meeting the three vital retail tests with 
flying colors... 


TEST NO. 1 — Brings new customers into the store. 


TEST NO. 2 — Builds a constantly increasing repeat 
business. 


TEST NO. 3 — Assures steady twelve months’ growth 
in sales and profits. 


Smartly styled, Weyenberg Massagic Shoes are already 


The many, 
worn by a million feet. Ye Siealation aS ai As advertised 
o . in The Saturday 


Nationally advertised in uy Macarena | Evening Post, 
The Saturday Evening Post : = April 9th. 
and Esquire. 


A valuable franchise — The massage-like action of this lively 
air cushion and flexible arch-lift stim- 


write ... Weyenberg Shoe oa — ae ae © ulatescirculation, relaxes muscles and 

Manufacturing Company, Se Se = —— brings men —_ at night with sun- 
e e . i in their step. 

Milwaukee, Wisconsin. tase a ee ee 


WEYENBERG 


$6°° Py $6°° 
Retail 


FOOT-MASSAGING SHOES 





a 
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HOW TO SELL SHOES 














Have you read the article entitled “The 
History of Footwear,” Boot and Shoe 
\ Recorder, March Sth Issue? 


BonEs OF THE Foot— 


THERE are twenty-six bones in the human foot. They 
are irregular in shape and vary in size from the largest, 
the Calcaneus (about 21% inches long), to the smallest, 
the Distal Phalanges (about %¢ inch long). 

The bones of the foot are divided into three sections: 
the Tarsus (rear), Metatarsus (middle), Phalanges 
(toes). 

The Tarsus has 7 bones, very irregular in shape and 
size: 

1. Calcaneus (heel bone)—the largest in the foot. 

2. Talus (above heel bone)—the second largest bone. 

. Cuboid—the third largest bone. 

. Navicular—the fourth largest bone. 

. Internal Cunieform. 


. Middle Cunieform. 
. External Cunieform. 


The Metatarsus has 5 bones, fairly uniform in shape 
and size. They are long bones consisting of a shaft, a 
base (posteriorly), and a head (anteriorly) : 

1. The five metatarsal bones. 


Lateral (Quasr) View 


by WILLIAM A. ROSSI 


The Phalanges consist of 14 bones. Like the Meta- 
tarsals, except that the Phalanges are much shorter, 
they have a shaft, base and head. 


1. Five proximal phalanges (comparatively long). 

2. Four medial phalanges (short and small). 

3. Five distal phalanges (flat and small). The toenails aie 
attached to this group. 


The SEsaMom Bones—(not included in the total 
number of foot bones). Under the head of the first 
metatarsal bone are two sesamoid bones, each enclosed 
ina tendon. They are about the size of a pea, in heavy 
persons larger. 


BonEs OF THE LEG— 

There are two bones of the leg: the TIBIA and 
FIBULA. The tibia is the larger of the two. 

TIBIA (shin bone)—its lower end makes up the 
inner ankle bone. 

FIBULA (on outer side of leg)—its lower end 
makes up the outer ankle bone. 


OssiFicaTion (Hardening) OF FOOT BONES— 


Ossification of the foot bones does not take place 
uniformly. Some begin to ossify during the first half 
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and Satisty 


Fifth Article: 


of fetal life, and others do not begin to develop until 
the third or fourth year. The tarsal bones do not fully 
ossify until the 16th to 18th year. The phalanges the 
same. The metatarsal bones reach complete ossifica- 
tion between the 16th and 20th year. These dates, 
however, are not absolute. In many cases ossification 
is complete long before or after those “average” dates. 

Thus it is apparent that the foot of the child and 
adolescent is one that will easily yield to external fac- 
tors, such as shoes, that can greatly influence its growth, 


normally or abnormally. 


Fusion oF BoNEs— 

It is quite common to find two foot bones, usually 
the smaller ones, fused together in the process of de- 
velopment. Disease is not responsible for these cases, 
and they cannot be regarded as abnormal. It is merely 
a queer quirk of bone development, perhaps with 
some hereditary factor as the cause. The most usual 
fusion is of the distal and medial phalanges of the 
little toe, combining them as one bone. III-fitting shoes 
often cause this by compression and irritation. 


SUPERNUMERARY BONES OF THE FootT— 

In addition to the usual twenty-six foot bones are 
sometimes found other bones called “supernumerary.” 
They may or may not become disturbing factors in 


Customers 


Essentials of Foot Anatomy 


shoe fitting and successful selling both 
call for a knowledge of the important facts of 
foot anatomy and an understanding of the me- 
chanical principles which govern the function- 


ing of feet in action. 


normal foot function. Generally they are found in 
definite locations, now known. These supernumerary 
bones are about eight in number. 

The theory explaining their existence is that these 
bones are produced from ossification centers that are 
dormant in the average foot of today, but from which 
in the foot of prehistoric ancestors of the human family, 
bones developed which degenerated in the course of 
evolution. Thus, supernumerary bones are supposed 
evidence of an attempted reversion of the foot to a 
lower type of animal. 

[TURN TO PAGE 42, PLEASE] 
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PEED YOUR ORDERS FOR THESE NEM 


ALL STYLES FOR APRIL AND MAY 
Orders Filled In The Sequence They Are 





4442 Stylocrat — Flowered Cloth, 20/8 Conti- 
nental Heel, AAA to C, Sizes 2'4 to9.... . $2.40 
4440 Same, White Cloth 

4441 Same, Black Gabardine 


4451 Stylocrat — Flowered Cloth, White Trim, 
17/8 Franco China Heel, AAA to C, oe 2 


8816 Star Made —- Flowered Cloth, White Kid 
Trim, 15/8 Cuban Duco Heel, AA to C, Sizes 
$1 


8814 Same, White Cloth, Kid Trim 


8811 Star Made — Blue Cloth, Kid Trim, 19/8 

Cont. Duco Heel, AA to C, Sizes 3 to 9... $1.95 

rd Same in Red Flowered Cloth, White Kid 
m 

8809 Same, Wheat Cloth, Tan Trim 

8808 Same, White Cloth, Kid Trim 


8484 Flowered Cloth, White Calf Trim, 12/8 
Heel, AAA to C, Sizes 244 to 8 50 
8483 Same, Wheat Cloth, Bombay Calf Tri 
8482 Same, White Cloth, Calf Trim 


9949 Star Made — Flowered Cloth, White Kid 
Trim, 12/8 Duco Heel, AA to C, wast | 


9951 Same, Wheat Cloth, Tan Trim 


7157 Heel Latch — Wheat Cloth, Bombay Calf 
Trim, 20/8 Cont. Heel, AAAA to B, Sines 08 


4444 Stylocrat — Air Conditioned White Cloth, 
17/8 Continental Heel, AAA to C, Sizes 3 
to 9 $2.40 
4445 
Bombay Calf Trim 
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EW STAR BRAND SHOE 


AY DELIVERY 


Are Received 


6341 Style Stride — Wheat 

Cloth, Bomba rn by 
20/8 scant Heel, Cc, 
Sizes 3 to 9.. 2.60 
6340 i. White Cloth, “Calf Fin 







6336 Style Stride — White Cloth, 18/8 Conti- 
nental Heel, AAA to C, Sizes 3 to9...... $2.60 
6337 Same, Black Cloth 


4447 Stylocrat — White Sedesite. 17/8 Franco 
China Heel, AAA to C, Sizes3 to9....... $2.50 
4449 Same, White Cabretta, Aad a Trim 


8812 Star Made — White Kid, 17/ il Continental 
Duco Heel, AA to C, Sizes 3 to 9.. . $2. 


8806 Star Made — White Kid, Pombo Trim, 
by /8 ew Duco Heel, ot, S bore 
| AE AES i ee 2.00 
8804 Same, White Kid, Black Patent Trine 

8805 Same, All White Kid 


9942 Star Made — Wheat Cloth, Bombay Trim, 
13/8 Duco Heel, AA to C, Sizes aM Y to 8. . .$2. 00 
9943 Same, Flowered Print Cloth 

9941 Same, White Cloth, White Calf Trim 


7161 Meel Latch — Bombay Call, 11/8 Weanes 8667 Style Stride Jr. — Wheat Cloth, Tan Trim, 


China Heel, AAA to C, Sizes 2% t 





CEA 9/8 Leather Heel, AAA to C, Sizes 3! to 7. .$2.25 
7160 Same in White Buffed, Bombay Calf Trim 
7189 Same, White Cabretta f J 8667 AA to C, Siew VAS... . cscs ev ccee $1.90 
7163 Heel Latch — Bombay Calf, 18/8 Cuban ioe 7921 Foot Culture — White Elk, Tan Trim, 11/8 
Heel, AAAA to B, Sizes 3! to 10 . $3.15 ae Rubber Tap Heel, AA to C, Sizes 2'4 to 9. .$2.00 


7162 Same, White Cabretta oe 7920 Same, String Elk, Tan Trim 


4453 S t — Bomb. Calf, 158 
Heel, Awe, Sizes 3 to 9 iene dees a . Cubes 


7869 Star Made — White Elk, Tan Tum, is 
4452 Same, White Cabretta 


Rubber Tap Heel, B to D, Sizes 2% to9. 
7870 Same, White Elk 


2 Sil ni at 


S008 Sus Bhade ~— Bombe ey eT eh 1867 Star Made — White Elk, Tan Saddle, 8/8 


ais a ag Dag end ie Rubber Spring Heel, B to D, Sizes 24 to 9.$1.50 





9946 





- 
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IN SPRING PROMOTION 


Background is light (pastel) green or blue. Tulips are 
of cut-out fiber board, painted white, pink, rose and red. 
The stems are heavy wire painted green; the leaves, bent 
wire. Small blocks on the back of the tulips hold the 
stems. The right pyramid is lavender face, deeper dusty 
lavender side. The left pyramid is light blue face, deeper, 
dusty blue side. Floor is green artificial grass. Conceal. 
lights back of pyramids. Notice how the light background 
tones, the bright flower hues, the light and dusty shades 
of the plateaus and the green floor make an attractive whole. 


IF you're following the Spring trend, your windows 
for Easter and after will burst into a riot of color— 
with emphasis on all the pastel tints and clear, light 
tones in the color range, plus an accent of deeper and 
brighter shades and hues. Make a note right now to 
“catch them with color, and convince them with co- 
ordination.” 

Let glorious colors dramatize the spirit of the sea- 
son—make women (and men, too) want to blossom 
out for Easter. But be sure to let your visible expres- 
sions of style-coordination be present to make your 
shoes seem particularly appropriate and desirable for 
their Easter costumes. 

About the end of March check up in the apparel 
stores catering to your class of trade. Find out what 
is being accepted—what the “best bets” in styles, mate- 
rials, colors seem to be, based on buying trends—then 
tie-up strong in your displays with the shoes that will 
go best with the wanted apparel styles. Naturally, 
you'll want to sell ALL the styles you bought, but 
remember that the women are going to be looking for 
shoes to “go with” the garments they select. If they 
see the right shoes in your windows, or read about 
them in your ads, they will be interested. In other 
words, feature the favorites and let their popularity 
carry the others along. 


Use Seasonable Shades and Tints 
in Windows for Easter and After 


Some of the style coordination points to watch for 
and play up if they come through strong enough in 
your community are: 

Suit Shoes—in patterns that accent the “ladylike” 
styles of Spring. 

Slim little blue kid shoes—perfect with your tailor- 
made. 

Strawberry patch and Copper tan—two colors pro- 
viding wonderfully smart accent for blue and white 
costumes. 

Copper shades—their ruddy tones fit in well with 
Spring’s popular beiges and light browns. 

With your costume of soft toned “hedge rose”— 
blue shoes, black shoes—and berry hues for blending. 

Marine blue, black and rust—three shoes to go with 
soft, light blue outfits so popular this Spring. 

Your own analysis of local favorites will bring out 
various others to be played up as “Easter fashion 
flashes” or “favored shoes for favorite costumes.” All 
through, however, you’re likely to see considerable. 
accent on color. One store recently featured pink with 
black and navy blue, “smartest and prettiest combina- 
tions in a color-mad fashion world.” 

Bonwit Teller advertised “Mixed Palette—strange 
exciting shades—three or more to a costume.” Some 
of the combinations featured include black with white 
or yellow, navy with pink, black with rain-green, chalk 
blue with tile. Rain-green, black, flame scarf. Grain- 
yellow with olive and red-earth. Black, chalk-white 
with lime-yellow hat. Navy, grass-green, blonde. Ox- 

[TURN TO PAGE 36, PLEASE], 
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Aoturah Bridge 
“STYLE,COMFORT AND VALUE 
ARE MADE TO ORDER FOR 
Her Adiwe FEET. . . 


This year’s slogan for Foot Health Week, 
May 2nd to 7th, is “Feet In Action Need Shoes 
That Fit!” But... 


VERY week is Foot Health 
Week for the fortunate 
Natural Bridge dealer who knows that proven health SCARLETT 
features plus keener styling make Natural Bridge Shoes 
the Class Of The Field. 


Women have learned that they get more than just fit in \ow VY 
MELANIE Natural Bridge Shoes. .. . The extra dividends of style “ 


and value are theirs. , to Brant at 


: 7 ’ > to $6 
\ nk all TReven Baidtein Well panned sii Advertising in Vogue, Good 

rw Housekeeping and Ladies’ Home Journal makes Natural _ 
leatu res lor alunal Bridge sales easy and high quality with satisfying com- 


re Write for our new 
Loot Health Yelling fort bring the customer back again and again. catalog. 


WELTS e SILHOUWELTS e UCO LOCKSTITCH PROCESS 


—— Bridge \ hoemakers 


Division of Craddock-Terry Company—Lynuchburg, Va. 
ALSO MAKERS OF THE FAMOUS Billiken JUVENILE SHOES 














Personally, we are nred of being dull and prosaic and 
lg “*#7vfied. So, we've decided to make such a wide departure 
fom the regla routine hat wee of the to to-conerve 
tives may be just « little but shocked. But we belewe you'll like it? As by) 
We're just going to take our hair down (only figuratn ely. of course) 
and sn cecanomal heart to-heart talks, tell you » eras eantarid ma A\ y 
you. and why. 
Don't you think that will be a lot more exciting inan a series of shlted,"dignihed” 





We're tired to death of writing copy and trying to sell you shoes and 

Sp oo very by telling you whet 4 gorgeous or © neanine line w 

ba eupornte styling... you know as well as we de ot God's 
‘ _¥ wie # bring you anything that waen't well, eednny la 
Reemwrocnt: eg 
# ABs nem 0 know you baw on those trite. timme-worm 
expreswons that have been used so long 7 re @ 

sainh gos ot ay Sere if 

Dremanc. Opulence etcetera . etortera 





ad “a te tal 








cub a it's going to be to herp from sounding eur ov 0 prac: and those e “py 
of out new Spring merchandise in words of from five to wven « yllable, = wy: 
were goung te let you supply your own “raven” MG 
We're not even going to try to tell you what “iN THE CattroRNis 7 
MANNER” should convey to you .you have es much imagination as we have! 
Kes To us it means the freedom of spit 
the wformal, yet gracious hoypunlity.. Ag 
the frank, open heavicdness 


the simple beauty. 
<u sthe colorful prcturerqueness that 1S = 
And, frankly, we hope to micgue your intetest by pre 
senting 10 you, from time to time, in what we are pleased 
to call “The Caltforma Manner,” what we have to offer you 
in our store and wn our neerc! handise 











Pong tend 422 WEST SEVENTH AT OLIVE 





An unusual newspaper ad without 

shoe illustrations. It introduced 

shoes “in the California manner,” 

a phrase copyrighted by Gude’s of 
Los Angeles. 


SPRING shoe promotions have 
caught their full stride, and an 
amazing variety of new and excit- 
ing styles are being featured in 
newspaper ads and shown in bright, 
colorful Spring shoe windows. 
Despite the natural tendency to 
economize as much as possible in 
promotional expenditures, shoe 
stores are using newspaper space on 
a liberal basis at the present time, 
realizing that the period between 
now and Easter (April 17) is the 
time to put all possible sales pres- 
sure behind their Spring shoes. , 

Successful merchants also know 
from past experience that it isn’t 
entirely a question of the volume of 
newspaper advertising, but that 
careful planning and preparation of 
copy, layout and illustration are 
likewise of supreme importance. 
And so we find enterprising stores 
everywhere striving this season for 
a fresh appeal that will make their 
advertising command attention and 
arouse the interest that leads to 
sales. ; 

It has always been more or less 
of an unwritten law in shoe adver- 
tising that every ad should show 
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SPRING SHOE ADS 
FEATURE 


FRESH 


SELLING IDEAS 


N ovel Treatment of Copy and Layout Used to Enliven 


Interest in the New Season’s Fashions —Gude’s of 


Los Angeles Launches Promotion 


Manner’—New York Ads 


pictures of shoes. Now and then a 
shoe surprises the community with 
an all-type ad, or one that shows 
full figure illustrations only, but 
these are the exceptions that prove 
the rule. And now Gude’s of Los 
Angeles heralds the opening of the 
Spring season with a “shoeless” 
ad of this character, to launch a 
new promotion. “Gude’s in the 
California manner” is the caption, 
the expression “in the California 
manner” having been copyrighted 
by the Gude store. 

“Spring’s here,” this interesting 
ad proclaims. “Doesn’t it make you 
feel like getting out into the open 

. stretching out your arms to 





“KARIAN TOE-LESS” ~ 


| 


We added Scotch to the soda of spring : 
4 
é 
t 


a | 


(e | 





fashion ... and the town's fashion ex- 
perts are ordering the mixture for every 





-and persuading us 


to break into print again. Tartan 


Toes are a dash of plaid stitching on 


spring costume .. 


z supple suede in bonnie colorings that 
‘ sing of spring. The model illustrated, on j 
k our famous Sophistocrat last, $15.75. 


FRANK BROTHERS 
| PIFTH AVENUE, 47:h-48th Streets, NEW YORK 





VOM OUR ae, 
Sree Atte Ae MeN 








Smart copy gives zest to this inter- 
esting ad by Frank Brothers, of Fifth 
Avenue, Néew York. 


“in the California 


Talk About Leathers. 











° 9, 









rams ane tee otaee 
dlicamsiad The Teniec This Season Ie 


Patent Leather Shoes 














In Florida, where the season is al- 
ready well advanced, Burdine hails 
patent as a Spring shoe tonic. 


catch every vagrant breeze . 
turning your face upward to the 
warmth of the glorious sun? 

“Personally, we are tired of being 
dull and prosaic and dignified. So 
we've decided to make such a wide 
departure from the regular routine 
that some of the too, too conserva- 
tives may be just a little bit shocked. 
But we believe you'll like it! 

“We're going to take our hair 
down (only figuratively, of course) 
and in occasional heart-to-heart 
talks, tell you just what we’ve got 
here for you and why. 

“Don’t you think that will be a 
lot more exciting than a series of 
stilted ‘dignified’ advertisements 
done in the usual manner? Now 
maybe that’s just a hint of what we 
mean by ‘in the California manner.’ 

“We're tired to death of writing 
copy and trying to sell you shoes 
and bags and hosiery by telling you 

[TURN TO PAGE 40, PLEASE] 
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THINGS YOU 
WANT wy, 


A GOOD PRICE— 
A GOOD PROFIT— 
A GOOD REPEAT BUSINESS— 


all can be more easily realized by use of 
Kistler “Bench Brand” Leather Soles on men’s shoes. 





Sales of “BENCH BRAND” sole leather would not be as high as they are, 
if it did not square with our claims in respect to merchandising merit. We have 
always tanned sole leather in the interest of the final customer—your customer. 
Methods which may give the appearance of quality, without the substance of 
quality, never receive our approval. Maximum serviceability is our goal. We 
achieve it. That is assurance of protection to old customers. It builds up the 
confidence of new ones, 


KISTLER “BENCH BRAND” SOLE LEATHER 


is toughtened naturally by steer breeding and raising before our process of 
tanning gets in its good work. But, no matter how much attention is paid to 
breeding and raising, there are certain inequalities in fibre strength re- 
maining to constitute liabilities for the uninformed. On these Nature-varied 
factors we have an ever-sharp eye. They are guarded against in making 
“BENCH BRAND” sole leather. That is how the greatest possible degree of 
uniformity becomes an outstanding characteristic of this famous brand. 


N.B. .. . It’s an advantage in buying to have the names of 
shoe manufacturers making shoes that carry KISTLER 
“BENCH BRAND” LEATHER SOLES. Write us for them. 


NSAI 
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Buffalo Retailers to Repeat Showing 


Success of Buffalo Shoe Style Show Held March 7 and 8, 
Prompts Decision of Retailers to Plan Similar Events for 
May 8 and 9 


BBUFFALO, N. Y.—So successful from the standpoint 
of sales and interest was the Buffalo Shoe Style Show, 
held on March 7 and 8, that representatives of the 
100-odd companies exhibiting, decided at a meeting 
to hold another similar event on May 8 and 9, at the 
same place, the Statler Hotel. 

The number of retailers attending this show, ex- 
ceeded 500, coming from all parts of the state, and 
from Canada. The retailers from Toronto, Canada, 
were attracted from the standpoint of seeing the new 
styles as the high tariff on shoes into Canada from the 
United States prevented many sales. 

The first day, Sunday, the attendance exceeded all 
expectations. Some of the exhibitors who engaged 
rooms for display purposes just to try the event out, 








were so pleased with the results that they were among 
the first to engage rooms for the show on May 8 and 9, 
which falls on a Sunday and Monday. There were so 
many dealers present on the last day that some of the 
exhibitors were forced to hold their rooms open after 
the scheduled hour of 6 P.M., in order to give the out- 
of-town people, especially, a chance to inspect the new 
styles. 

Buffalo shoe retailers through their local organiza- 
tion cooperated with the 40-odd shoe travelers living 
in the city and others from out-of-town in making the 
show a success. President Jack Jacobs, Secretary Oliver 
LaReau, Business Manager Harry J. Deters and Direc- 
tor Clarence Lanich were on hand early to see that 
every detail went along as planned and cooperated with 
the travelers headed by Louis Rubin, chairman, in mak- 
ing it a success. 

The entire third floor of the Statler was occupied by 
shoe exhibitors with 15 more on the fourth floor. Before 

[TURN TO PAGE 40, PLEASE] 


Some candid shots taken at the 
Buffalo Shoe Show, included: 
Left, top, John C. Schlenker, Buf- 
falo’s oldest shoe retailer, flanked 
by Charles Craney, left, and 
Charles A. Reis. Middle, some of 
the leading participants at the 
show were, left to right, John 
Mueller, H. J. Deters, business 
manager; Charles A. Reis, Oliver 
LaReau, secretary; C. Lanich, 
Edward Krug and H. Umiker. 
Bottom, Three who helped in the 
success of the show are, left to 
right, H. J. Deters, C. Lanich and 
O. LaReau. 





Right, above, Oliver LaReau, secretary of 

the Buffalo retailers, with E. Krug of the 

Diamond Shoe Co., looking through the 

window. Bottom, Louis Rubin, chairman 

of the Buffalo Shoe Travelers Associa- 
tion, lifts his voice in song. 
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WOMEN 
WANT THEM! 


Why do they want them? Because they’ ve learned that Seuf- 
less heels help keep their shoes looking new longer. Because 
they know that Scuffess heels won’t check, crack or scuff! 

Here’s a mighty practical way to clinch sales faster. Have 
your clerks point out that the heels are Scuffess—that 
they’ll retain their beauty indefinitely. And watch your 
customers fall for this sensible selling point! 

Heels covered with Du Pont Scuffess “Pyraheel” plastic 
heel covering are smart looking. They always match per- 
fectly. They’re always uniform. “Pyraheel” is available in a 
variety of beautiful effects and finishes. It’ll pay you to 

specify Scuffless ““Pyraheel” on your next order. We'll 

be glad to send samples and detailed information. 


REG. U. 5. PAT.OFF 
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"Sue, la SAD GUY 
... SomtltatlS 


oe Many salesmen have bumped into my 
stock lament that ‘business is bad’. Well, 
sometimes business is punk, but usually 
my grief is just a protective mask that I 
have adopted to discourage salesmen. 
After all, I’m a busy man! But when I 
pick up my copy of Boot and Shoe 
Recorder, I am plenty alert. Those 
editors are specialists in the shoe and 
leather field. They gather useful ideas 
which, when put to work, create better 
business and more profit for me. The 
worse business is, the more I need their 
help! 

“And I read the ads, too, for I know 
that they are in Boot and Shoe Recorder 
because they have something real to offer 
... not because they get editorial public- 
ity. Their representatives stand the best 
chance of being greeted with a smile in 
my office! 

“The money I pay for my subscription 
to Boot and Shoe Recorder is not an 
expense ... it’s the best investment I 
make each year! 99 


BOOT AND SHOE RECORDER 
239 West 39th St., New York 


Impartial measurement Authentic facts 
of reader interest . ) relating to 
in terms of paid \R /) editorial seope and 
cireulation C\aci ONS readership analysis 








HOE FASHION GUILD. 


vy S Ve or 


of MER [OF4Aita 


Members 


AMERICAN SHOE CO., INC. 
AVON SHOE CO., INC. 
CARDONE & BAKER, INC. 
CARLISLE SHOE COMPANY 
CORNELL SHOE CO., INC. 
DELMAN, INC. 

DRELL FOOTWEAR, INC. 
GARSIDE & ZUCKERMAN, INC. 


ANDREW GELLER SHOE MFG. CO., INC. 


DANIEL GREEN COMPANY 
GROSSMAN’S SHOES, INC. 
LAIRD, SCHOBER & COMPANY 
©. & A. LO PRESTI, INC. 


Shoe Fashion Guild of America, Inc. 
3108 Empire State Bldg., N. Y. 


BILTMORE 
Mew York, 


MAY 2,3,4 
1938 


Members 


1. MILLER & SONS, INC. 

NEWTON ELKIN SHOE CO. 

PALTER DE LISO, INC. 

PINCUS & TOBIAS, INC. 

S. RAUH & COMPANY 

SCHWARTZ & BENJAMIN, INC. 

SEYMOUR TROY, INC. 

THE STETSON SHOE COMPANY, INC. 
and its division 

M. N. ARNOLD SHOE COMPANY 

E. H. STRASSBURGER, INC. 

TUPPER, INC. 

UNITY-GROSSMAN, INC. 

MARTIN WEINSTEIN SHOE CO. 


Shoe Fashion Guild of America, Inc. 


3108 Empire State Bldg., N. Y. 








@ Lt) VW readership analysis 
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Headlines For Fall. 


«¢PLEATEX GORE,” a new and beautiful “Lastex” goring of 


original design, offered in leather, satin and kid and in all style- 
right colors. 

“Tris Gore,” another original F-A “Lastex” creation, offered in 
numerous effective color combinations. Iris Gore is the most 


beautiful goring ever presented to the shoe industry. 

“Tailored Gore,” the latest born of the F-A family, stitched with 

contrasting color to give that dressmaker touch to the shoe. Or- 

namental and labor-saving. 
THESE three unique novelties will of course be in addition to the 
regular F-A line of shoe materials which has enjoyed such wide 
popularity during recent seasons. The line includes the famous 
F-A Vel-Suede, the ideal match for suede leather; F-A “Lastex” 
mesh, the shoe mesh made perfect; Dalmation Cloth, the ventilated 
fabric available both with and without “Lastex”; “Lastex” net; 


“‘Lastex”’ kid and sleeve gores. 


F-A shoe materials are manufactured by Friedberger-Aaron of 


Philadelphia and are sold solely by 


ALFRED VAMOS 


450-452-454-456 MARBRIDGE BUILDING 
47 WEST 34th STREET NEW YORK CITY 


WISCONSIN 7-9327-2466 


- 


a 
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is the word for Fall 


TO MEET THE STEADILY GROWING DEMAND for shoe materials made 
with “Lastex” yarn, material manufacturers are offering varied lines 
of new and beautiful novelties for Fall. Anticipating the coming vogue 
for COLOR IN FOOTWEAR, which has been so heavily publicized, gorings 
made with “Lastex” are now available in all colors, hues and combi- 
nations. Time was when gorings were a necessary evil, artfully con- 
cealed by buckles and ornaments. Now, thanks to 
“Lastex”’ yarn, gorings are not only beautiful in 
appearance, but also facilitate simplicity of line 
and add to the fitting and wearing qualities of 
the shoe. 





and of course 


Fall will see nation-wide interest in the famous stretchable leathers, 
made possible by “Lastex” yarn, so brilliantly sponsored this Spring 
by I. Miller & Sons, with sensational success. This, the most revolu- 
tionary product ever to enter the shoe industry, is certain to hold the 
spotlight for years to come. Buyers and manufacturers are cordially 
invited to visit the lavish display of models in stretchable leather, made 
with “Lastex,” at the Opening Showing of American Leathers for 
Fall, by the Tanners’ Council of America, at the Waldorf-Astoria 
Hotel, New York City, March 28th and 29th, 1938. 


ALFRED VAMOS, 450 Marbridge Building, New York 
City, noted designer and the inventor of stretchable leather 
and gabardine, 1s sole distributor to the trade of all approved 
shoe materials, whether fabric or leather, made with“ Lastex”’ 
yarn. Write to him for price list and samples. For general 
information on the uses and advantages of “Lastex’’ in any 
type of apparel or accessories, write to the address below. 


RLheso...11: MIRACLE YARN THAT MAKES THINGS FIT 
REG. U.S. PAT. OFF. I> 


An elastic yarn manufactured exclusively US) by United States Rubber Products, Inc., 
1790 Broadway, ‘ New York City 
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blood, chalk-blue, cyclamen pink. Navy, 
chalk-blue, pink. 

McCutcheon’s comes along with 
“Coats, vibrant with color—richly 
glowing colors that challenge the very 
nature of Spring itself.” All of which 
are pretty good reasons for the swing 
to colorful windows. 

Soft pastel tones are practically as 
neutral in feeling as cream or green 
or white, but they have a sunny glow 
that is vibrant with the spirit of 
Spring. The simplest arrangement is 
the pastel panel in blue, green, yellow, 
or pink, in the center of a neutral 
white background, but Easter-time de- 
mands something a bit more elaborate, 
but still simple. 

As variations from the white back- 
ground with pastel center panel, you 
might consider lavender with yellow 
or lavender with green. In one store 
I saw a blue wall with peach and 
green border bands, and soft yellow 
above that. Another window combined 
yellow and rose with a border accent 
of brown. Yellow set off with lavender 
and rose is another combination. 

One very important thing to remem- 
ber in handling such a burst of color 
is to use such shades as soft sunshine 
yellow, soft pastel green, or possibly 
a soft pink (be careful of it) for large 
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COLOR IN SPRING PROMOTION 


[CONTINUED FROM PAGE 28] 


background areas; light clear blue is 
also good. Accent these with white; 
such as a white trellis, or with side 
panels in a slightly heavier accenting 
color such as soft rose panels at each 
side of a large area of yellow. 

The deeper tones should come for- 
ward and toward the floor, with some 
central “carry-up” of these tones be- 
fore the background. To explain fur- 
ther, if you use a light blue or yellow 
background, there’s an effect of spa- 
ciousness—of open distance in Spring. 
Light green pulls the background in a 
little closer to the eye. Should you 
have a window background so long 
and large that the yellow or blue get 
“lost,” then you’ll want a white trellis 
at each end or perhaps a rose panel 
with a little relief on it such as wavy 
cloud lines in blue or slender silver 
mouldings. 

Before this colorful, yet light back- 
ground, you can successfully use pla- 
teaus of white, edged in a pastel tone, 
or a light pastel tone accented with 
a deeper self-tone or with white. Natu- 
rally, the architecture of such settings 
should be simple. There should never 
be a lot of detail to confuse the color 
theme. The strength lies in simplicity 
of line and careful selection of colors. 

Probably you remember the color 


circle with the “cool side” beginning 
with yellow, yellow-green, green, green- 
blue, blue; and the “warm side” going 
from the yellow to orange, to red, and 
on to red-purple, finally joining purple- 
blue at the bottom of the circle. The 
yellow-green-blue group is cool. The 
others must become grayed, like dusty 
rose, or else thin out to positive pastels 
to be neutral enough for display use 
at this season of the year. Let the posi- 
tive accent be carried by the flowers, 
not be an eye-distracting trimming de- 
tail. 

Another popular feature of display 
now is light. To use “spots” success- 
fully, you have to be very careful, but 
you can use hidden lights that throw 
a glow on the background, by putting 
the small light banks back of plateaus 
or behind panels. “Spots” are exten- 
sively used to set off figures in ap- 
parel windows, but it’s a bit difficult 
(and scarcely necessary) in a _ shoe 
window for Kaster. 

For a colorful finish let’s walk 
through the block-long main aisle of 
Altman’s and notice the pastel pottery 
vases with Spring flowers in them, 
starting with lavender in the front 
section, then blue, green, yellow, pink, 
right on through the store, the flowers 
in each case carrying the pastel tone. 





Potter’s Gives Babies 


First Shoes 


CINCINNATI, OHIO—Potter’s has re- 
cently revived its former custom of 
presenting to each new-born baby a 
pair of baby shoes. The practice was 
discontinued about two years ago, but 
so many people came into the store 
with the statement, “You gave us our 
first pair of shoes for the baby, and 
we have never bought shoes any place 
else,” that it seemed advisable to re- 
vive the custom. 

The list of births is cut out of the 
evening paper each day, and a card 
inviting the mother to stop at the store 
for a gift of a pair of shoes for the 
baby is mailed. When presented at the 
store, the mother receives a pair of 
soft soled shoes packaged in a very 
attractive box tied with pink or blue 
ribbon. At that time the exact date 
of the birth is entered on a card which 
is filed for future reference. 

Six months late, the mother receives 
a letter stating that Potter’s has a com- 
plete line of first walking shoes, and 
inviting her to bring the child to the 
store to be correctly fitted. The theory 
on which this is based is that a junior 
department is primarily a good-will 
builder for the store, and that children 
who have been fitted there correctly 
in their first pairs of shoes will form 


the habit of going back there for all 
their shoe needs. The plan has worked 
admirably. It is estimated that from 
80 per cent to 90 per cent of the cards 
sent out are brought in for gift shoes. 
Proof of the value of the idea is its 
recent reinstallation as a part of the 
advertising schedule of the store. 





For Casual Mornings 





For those casual mornings, Marion Talley, 


lovely NBC singing star, wears low heeled 


linen sport shoes which feature the open- 
toe design. Shoes by Ferncraft of Holly- 


Retires After 62 Years 
in Shoe Trade 


BEATTIE, KAN.—A. D. Stosz, who for 
62 years made shoes by hand in his 
shop in this town, has retired from 
business. In the same shop where he 
has carried on his business since 1876, 
he observed his 82nd birthday last 
February 11. 

Mr. Stosz learned the shoe trade near 
Chicago, later moving west to Marys- 
ville for a time. Leaving there, he 
moved back East, stopping off at Beat- 
tie at the suggestion of a friend and 
remaining there ever since. 

He always made his shoes entirely 
by hand and up until the time of his 
retirement, used most of the equipment 
with which he first started in business. 
In later years he specialized in making 
shoes for crippled feet. 





Square Bootery Opens 


STEVENS POINT, Wis.—The Square 
Bootery has been opened here at 113 
North Second Street under the joint 
ownership of Gustave Andrae and 
Roman Kaminski. The store was for- 
merly operated by Max Pelowski as 
Max’s Boot Shop. Mr. Pelowski is 
employed as a clerk and in the repair 
department of the new store. 
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WATCH EARLY FUTURE 
ISSUES OF THE RECORDER 
FOR INFORMATION 
ABOUT SAMPLES, 


CATALOGS AND | qe RRTCH-PAYNE SHOE co. 


FURTHER DETAILS 
Makers of the Most Popular Line of Boys’ Shoes in America 
M T ci) J 0 Y e e e e e Pp E N N. 
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ROUNDED 
OUTSOLE 







WITH INSOLE 


Buock Sove INCISION 

















PLANET SOLE ROUNDING MACHINE — MODEL E 


The Planet Sole Rounding 
Machine — Model E and 
WAC Splitting Machine— 
Model E are available to 
all Sbicca-DelMac licensees 






REMOVED 





GA SPLITTING MACHINE — MODEL & 
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qd nd EFFICIENCY OR LOCKS 


Sbicce-DelMec process of stock fit- 


ting requires particular accuracy and 






uniformity in the preparation of out- 





















sole and innersole. Because both 
pieces are derived from one sole, 


precision in sole rounding and sole 
FOR CEMENT splitting are very important. 


SOLE 


ATTACHING The soles of Sbicca-DelMac shoes may 


be attached by any of four standard 


processes: Cement — Lockstitch — 


McKay Sewn — Goodyear Welt. 


Complete U/C Equipment for stock- 


GAC SOLE 
fitting and attaching the soles of —« stitcnine 


Sbicca-DelMac shoes affords manu- ae 


facturers the advantages of maximum 
operating economy at lowest avail- 


able machine costs. 


WS CEMENT SOLE ATTACHING 
MACHINE — MODEL B 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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ADS FEATURE FRESH SELLING IDEAS 


what a gorgeous or expansive line we 
have ... what exquisite styling ... 
you know as well as we do that Gude’s 
would never bring you anything that 


wasn’t . . . well, we used to say ‘la 
dernier cri’... but we’re awfully tired 
of that, too! 


“We’re completely fed up, and we 
know you are, on those trite, time-worn 
expressions that have been used so 
long they’ve got whiskers. Our par- 
ticular peeves are Quality . . . Service 

. . Smartness . . . Romance. . 
Dramatic ... Opulence... etcetera... 
etcetera ... ad infinitum! And, diffi- 
cult as it’s going to be to keep from 
sounding our own praises in words of 
from five to seven syllables, we’re go- 
ing to let you supply your own ‘raves.’ 

“We’re not even going to try to tell 
you what ‘in the California manner’ 
should convey to you... you have as 
much imagination as we have! To us 
it means the freedom of the spirit ... 
the informal yet gracious hospitality 
.. . the frank open-heartedness ... the 
simple beauty . . . the colorful pic- 
turesqueness that is California. 

“And, frankly, we hope to intrigue 
your interest by presenting to you, 
from time to time, in what we are 
pleased to call ‘the California manner,’ 
what we have to offer you... in our 
store and in our merchandise.” 

“Don’t wait ’til Easter to Buy Your 
Shoes This Spring,” advised Franklin 
Simon, Fifth Avenue, New York, in an 
ad that was frankly a bid for early 
Spring shoe business. “It’s too late, 
April 17. Buy these Laird Schobers 
now and renew the chic of your im- 
mediate wardrobe. Wear them when 
you decide to shop for new clothes and 
shorten your skirts according to their 
heels. Brand new ... Schiaparelli her- 
self designed eight of them... and any 
one is right for any costume you choose. 
And because they are Laird Schobers 
you can bank on their enviable good 
looks and exquisite fit as long as you 
wear them.” 

Featuring Arnold Authentic Bucko 
Slacks, Burdine’s, at Lincoln Road, 
Miami, call them “the newest sports 
shoes afoot” and say: “We confess 
we’ve stolen an idea from the North! 
From ski land to sunland we’ve brought 
this resort version of the ski shoe for 
your most active sports, in brown, 
black or green, they’re among the new- 
est things under foot.” 

“Spring is in the air,” declares C. H. 
Baker of Los Angeles, in a striking ad- 
vertisement captioned “Fore-shadowing 
Spring.” It continues: “Swallows will 
soon be winging their way here again 
. . . jonquils are under foot and every- 
thing points to a vital, colorful and 
romantic season in footwear! Shake 
off that Winter boredom .. . get in 
tune with Spring! Be like the ‘lady 
to the manner bred, who dresses first 
her feet .. .’ for there is enchantment 


[CONTINUED FROM PAGE 30] 

















Casual sport types for Spring are 
featured in Hahn stores’ advertising. 


for the wearer of beautiful shoes, espe- 
cially in Baker’s thrillingly lovely new 
styles. Let your first step in assem- 
bling a Spring wardrobe be in C. H. 
Baker’s.” 

And Bonwit Teller of Fifth Avenue, 
in last Sunday’s New York Times, in 
a “Roll-Call of Crocodile,” asserts that 
“Suddenly crocodile has emerged in this 
brilliantly colored Spring as the leather 
of the season. Shoes of the very finest 
crocodile skins from Mexico have been 
Bonwit’s specialty for years. Hand- 
lasted and handsome in light, supple 
shoes, you can enjoy from the first 
minute you put them on. Our collec- 
tion reaches a new zenith this Spring. 
At $12.75 it causes a commotion in 
our famous shoe salon. Our roll-cal] 
of crocodile includes our Famous Flats 
—every smart woman insists on hav- 
ing a pair—spike heel town shoes, 
mid-height transition heels, oxfords, 
pumps, sandals. Shoes to wear right 
through April showers. At $12.75 one 
of the most important events our Fa- 
mous Shoe Salon has ever held.” 

“Your foot divine in kidskin” was 
the caption of an I. Miller ad, also in 
Sunday’s Times. “One of the supplest 
leathers in the world... in a brilliant 
array of colors ... superbly executed 
by I. Miller to give your foot the 
‘softer look’ and exquisite ‘dressmaker 
touch’ that the new feminine fashions 
demand for Spring. Also a soul-satis- 
fying selection of kidskin bags and 
gloves keyed to the I. Miller shoes.” 

“Paris Proclaims the smartness of 
alligator,” said Arnold Constable, New 
York, in an ad.in Sunday’s papers, and 
Lord & Taylor, another Fifth Avenue 
store, featured the same leather in an 
attractive ad in Monday morning’s 
Tribune, showing several interesting 
styles. “This Spring more than ever 


before, Paris shoes you in alligator,” 
said Arnold Constable. “Our up-to- 
the-minute Shoe Salon presents this 
front-rank fashion in Spring’s smart- 
est models. We sketch just three of 
our superbly styled footnotes ... all 
of the finest genuine alligator in lovely 
new accessory shades.” 

“Sandals with a Flair” are featured 
by Tailored Woman, smart Fifth Ave- 
nue apparel shop. “Flatter your feet 
with a Peek-a-Boo” sandal from the 
Tailored Woman. Delicate perforations 
and rows of fine stitching conspire to 
make this a graceful model for Spring. 
Black patent, calf in navy, Carolina 
blue, subtle roseberry and that already 
famous Tailotan.” 

“One look at the new Spring Vitality 
shoes,” says Saks 34th Street, “and 
you'll buy them for their beauty alone. 
They come in the new, high-riding 
step-ins, perforated pumps and ox- 
fords, cut-out, side-buckle shoes! And | 
with all our concentration on smart 
detail, we haven’t lost the knack of 
perfect fit, utmost comfort and mas- 
terly shoemaking. Wear a pair—and 
walk on air.” 

And that’s the story the ads tell 
this week. 


Celebrates 45th Anniversary 


CoLuMBuSs, OHIO—David Walters, 
president of Walters Shoe Co., recently 
celebrated his 45th anniversary in the 
retail shoe business, having started 
March 10, 1893, at 410 E. Long Street, 
Columbus. When he came to the U. S. 
in 1885 from Wales, Mr. Walters went 
into the men’s furnishings business. 
Later he traveled for the Green-Joyce 
Co., through Ohio, Kentucky, and 
West Virginia, before establishing his 
own business. His shoe store having 
prospered, he was joined in the busi- 
ness by his two sons, the late Ralph 
Walters and Howell Walters, in 1921. 
In October, 1924, the store was moved 
to 148 E. Broad Street. The Walters 
Shoe Co. recently moved to its new loca- 
tion, 44 E. Broad Street, which is 
modern in every respect. 





Buffalo Retailers 
to Repeat Showing 
[CONTINUED FROM PAGE 32] 


breaking up the show, the exhibitors 
had a meeting with the hotel officials 
to make arrangements for the May ex- 
hibit. Thirty firms signed up for space 
in the first hour after the books were 
opened for reservations. 

While a good many of the dealers 
usually attend the Boston and Chicago 
shoe shows, they said that the local 
show had a very decided value in that 
it enabled them to fill out their stock in 
a speedy manner. 
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STAZON White 


FOR ALL WHITE SHOES ® ® ° 


and IT REALLY STAYS ON! 








Cleans, Whitens—Will NOT Rub Off. 


Has excellent covering qualities. 


Streak or Crack. 


Will NOT 


Extensive comparative tests prove STAZON 


to be the most excellent “won't-rub-off’’ White 


on the market. 


& BARRON 











How to Sell Shoes 


{CONTINUED FROM PAGE 25] 


MUSCLES OF THE Footr— 

Musele is elastic tissue that extends 
and contracts according to physiologic 
demands placed upon it. Muscles sup- 
ply the motive power for moving and 
giving various motions to the foot and 
leg. They are subject to nerve stimuli 
which incite muscle action, this in turn 
causing the various movements of the 
bones to which the muscles are at- 
tached. 

There are nineteen muscles in the 
foot, eighteen of which are found on 
the sole of the foot, and one on the 
top surface. 

The muscles on the sole of the foot 
are divided into four layers: 

lst layer—3 muscles 

2nd layer—5 ” 

3rd layer—3 

4th layer—?7 65 


MUSCLES OF THE LEG— 
There are thirteen muscles in the 
leg. All of them are attached some- 
where on the foot and have much in- 
fluence on that part. In fact, it is the 
leg muscles which provide most of the 
action and movement in the foot. 
1. Anterior Leg—4 muscles 
2. Posterior Leg—7 muscles 
a. Superficial layer—3 
b. Deep layer—4 
3. Lateral Leg—2 muscles 





TENDONS— 

Tendons consist of fibrous cords 
(slightly flattened) which are the con- 
tinuation of muscles. Their function 
is to attach the muscle to the bone or 
bones to be moved. 


THE TENDON ACHILLES— 

This is the thickest and strongest 
tendon of the body. The lower ends 
of the three superficial muscles of the 
back of the leg meet and combine to 
form a powerful tendon (the Tendon 
Achilles) which attaches to the heel 
bone (Calcaneus). This tendon and the 
three muscles comprising it are the 
ones that suffer from the effects of 
wearing high-heeled shoes. 


ATROPHY OF Foot AND LEG MUSCLES— 

Atrophy means “wasting away” of a 
part. Many of the foot muscles atrophy 
because of ill-fitted shoes. Due to con- 
striction of normal movement through 
short, narrow and tight shoes these 
muscles are liable to atrophy or waste 
away, thereby making the foot ineffi- 
cient as‘a functioning organ. This is 
but the start of a vicious cycle. 

Leg muscles, because of improper 
mechanics caused by improper shoes, 
also suffer from atrophy of its tissues. 
LIGAMENTS— 

These are strong, tough fibrous 
bands which extend between the bones, 


thereby holding the joints in a firm 
position. Most ligaments are not com- 





posed of elastic tissue; that is, they 
are not capable of extending and con- 
tracting like muscles. The purpose of 
ligaments is to keep the joints intaci, 
preventing them from going “out of 
joint” while at the same time allowing 
slight movement in the joint. How- 
ever, they do provide for considerable 
motion cf the foot in its entirety. 
There are approximately one hun- 
dred and seven ligaments in the foot: 


. Ankle ligaments—5 

. Inter-tarsal ligaments—31 

. Tarso-metatarsal ligaments—19 

. Inter-metatarsal ligaments—11 
Metatarso-phalangeal ligaments—14 
. Inter-phalangeal ligaments—27 


FD em GO DO 


The foot ligaments are an extremely 
complex system with their intricate 
web-like formations extending in every 
conceivable direction. Such a system 
is necessary to maintain the foot’s in- 
tegrity against the terrific abuses it 
must endure. 

Consequently, when we consider that 
most feet. are defective to some degree 
we can appreciate the enormous 
amount of abuse they must have un- 
dergone in order for this powerful 
ligamental system to surrender to 
those abusive forces. 

In summary: the foot is composed 
of 26 bones (not including sesamoids 
and possible supernumerary bones), 19 
muscles (plus the tendons of 13 leg 
muscles which terminate in the foot), 
and 107 ligaments. 
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Reaping the Whirlwind 
[CONTINUED FROM PAGE 22] 


have received an amazing amount of public good-will 
toward American shoes.” Isn’t it time we sold Ameri- 
can standards to Americans who appreciate “the best”? 

It was the wish of that group of salesmen that we 
republish the statement which we received from Henry 
Ford and published in that same issue of December 
20, 1930, as follows: 

“Good business, which in turn means general 
prosperity and employment, is not something 
which comes about by chance. It is a result of 
the skill with which business in gerieral is man- 
aged—and business in general is only the sum of 
the activities of the business units. Through all 
the years that I have been in business I have 
never yet found our business bad as a result of 
any outside force. It has always been due to 
some defect in our own company, and whenever 
we located and repaired that defect our business 
became good again—regardless of what anyone 
else might be doing.” - 


Indiana Shoe Travelers Elect Officers 


Inp1anaPouis, Inp.—The Indiana Shoe Travelers’ 
Association held its annual election of officers at a 
luncheon meeting March 12, in the Hotel Washington. 
E. C. Smeltzer, secretary-treasurer and acting president 
since the death of C. I. Slipher, presided. 

Reports of the annual Shoe Buyers’ Week, spon- 
sored by the association, and the treasurer’s report were 
read by E. C. Smeltzer. After the report of the nominat- 
ing committee the annual election took place. Officers 
elected follow: Frank Brown, president; Ed. Bayless, 
vice-president; E. C. Smeltzer, secretary-treasurer; A. F. 
McCord, assistant secretary-treasurer. 

Directors elected for two years are: Joe Warrender, 
George Hewitt, George Tovey. Directors elected for 
one year are R. F. Grosskopf and H. F. French. 


Hollywood’s Pride 


[CONTINUED FROM PAGE 15] 


find the early Spring hats decked with crisp and float- 
ing veils, flowers used in whimsical manner. As for 
shoes, they will in many instances carry the color accent 
of the ensemble. Modest shoe wardrobes will be found 
to be inadequate to supply the needs for the coming 
season. It will be a Spring and Summer of dozens and 
dozens of colorful fashion-right shoes, even to the 
woman in modest circumstances. That should be most 
heartening to those in the shoe business who know their 
fashions.” 

[TURN TO PAGE 45, PLEASE] 
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nd 
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STYLING 


“on 


"On the Foot’ styling is an innovation in the 
creating and developing of shoe styles. 


Think what it means to see each new design come 
to life ''on the foot!” 


You immediately see the finished shoe .. . the 
MANNEQUIN MODEL . . . which shows true 
depth and proportion, the 3rd dimension. 


The finished model is ready to be tried ‘'on the 
foot"’ by your mannequin or model. 


Actual shoes; ready to UIN = 
be tried for fit and MANES 
beauty of appearance ri Te! | 
on the foot. _s 


This registered device 
enables you to see the 
design, drawn in color, 
on an actual reproduc- 
tion of the foot. 


"ON THE FOOT’ sstyling, combining the 
STAT-SHU-STYL device and MANNEQUIN 
models, NOW AVAILABLE to shoe manufacturers 


and retailers. 


During Styles Conference, displaying at Belmont 
Plaza, rooms 1033-34. 


WRITE FOR DETAILS! 


WEINSTAT New vore"‘ciry 
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SELL A FEATURE CUSHION SHOE 
that Builds and Holds Business 


















































Salesmen: Choice 
NU-MATIC SHOES ARE Territories Open. 
UNION MADE. 
RIGHT AND LEFT 
PATTERNS TO ASSURE 
EXTRA FINE QUALITY 
PNG LEATHER INSOLE - 
SPECIAL CONSTRUCTED 
“ono ony GENUINE PIG LEATHER 
Py COUNTER 
FOOTWEAR 
SCIENTIFIC SEWED 
HEEL SEAT 
HONEYCOS VENTILATED NEW SPRING 100% NAIL-LESS HEEL 
in 4, AM VENTS CIV AND ELASTICITY SEAT, NO NAILS TO 
VENTILATION po SF TO EVERY ‘STEP PUNCTURE FOOT 



































The RIGHT FEATURE cushion shoe which has undergone the 
acid test of several years manufacture will produce REPEAT 
PROFITS for you. Nu-Matics with their patented, scientific, 
“cushion” and “nail-less” features are virtually non-competi- 
tive. Send for our Catalog of Men’s and Women’s Shoes. 


ROHN SHOE MFG. CO. 
512 W. Florida St., Milwaukee, Wis. 


{?) / 
Kohn Mu Matic 


Beware of Imitations. 


CUSHIONED SHOES 


Exclusively Manufactured by Rohn Nu-Matic Shoe Mig. Co., 512 W. Florida St., Milwaukee, Wis. 


i al 

















The Market Is Calling 


-all buyers—wanting the latest and best— 
tested by comparison. 

No other shoe center gives to buyers 
the chance for a choice obtainable in the 
Marbridge Building. 

When in New York—be neighborly—a 
welcome awaits you on every floor. 


D. S. MACDONALD, Mgr. 


47 WEST 34THST sacroway NEW YORK 
EEE 





Conference to Chart 
a Style Course for Fall 


[CONTINUED FROM PAGE 16] 


many merchants who will wish to clar- 
ify their thinking on certain phases of 
the situation with regard to Summer 
styles. 

The opening session of the confer- 
ence will be held Monday morning, 
March 28, at 10:30 o’clock, on the Star- 
light Roof of the Waldorf, with L. E. 
Langston, executive vice-president of 
the National Shoe Retailers Associa- 
tion, presiding as general chairman. 
President Harry E. Fontius, of the 
National Shoe Retailers Association, 
will be the first speaker, his subject 
being “The Style Conference—An In- 
dustry Activity.” Merrill A. Watson, 
executive vice-president of the Tanners 
Council of America, will speak on “Ad- 
justments in Shoes and Leather,” and 
George H. Mealley, chairman of the 
Color Committee of the Tanners Coun- 
cil, will discuss “Shoe Color Selections 
for Fall and Winter, 1938-39.” “What’s 
Happening to Men?” will be the topic 
of an address by William H. Wein- 
traub, of Esquire, while Miss Jessica 
Daves, of Vogue, will discuss women’s 
shoe fashions, both from the standpoint 
of Summer and early Autumn. 

At 2 o’clock Monday afternoon, the 
Men’s Style Committee will meet in 
Le Perroquet Suite, at the Waldorf, 


with George B. Hess presiding as chair- 
man, and at 10 A.M. Tuesday, March 
29, the Women’s Style Committee will 
meet in the Jade Room of the Waldorf, 
when the “Court of Style Opinion” will 
convene. Albert Wachenheim, Jr., 
chairman of the Women’s Style Com- 
mittee will preside. The closing feature 
of the conference will be the Children’s 
Style Committee session, which will 
meet at 2 P.M. on Tuesday in Le Per- 
roquet Suite. Mrs. Mary Brouwer Fin- 
ley will preside as chairman at the 
children’s meeting. 


Celebrates First Anniversary 


New YorkK—Joseph L. Barnett, for- 
merly shoe buyer at Fortnum & Mason, 
Inc., this month celebrates his first an- 
niversary on the opening of his custom 
shoe shop at Park Avenue and 58th 
Street. Dealing only in high-grade 
footwear of both English and domestic 
make, the latter being made to order 
in his shop, Mr. Barnett has experi- 
enced a gradual climb in sales since his 
opening a year ago and looks forward 
with an extremely optimistic view on 
future business. 

In connection with his anniversary 
Mr. Barnett has opened a custom shoe 
department at Leslie Hobbs, Ltd., gen- 
tlemen’s tailor, 50 East 46th Street, 
this city. Here, one may order a suit, 
and after selecting material and being 


fitted, the results are cabled to London, 
where the suit is made and returned to 
the shop in this country, ready for 
wear. Mr. Barnett thought it a good 
spot for a high-grade shoe department, 
and since the opening the results have 
more than proved \his point. 

Announcing his anniversary, Mr. 
Barnett sent out a small printed folder 
which carried a message to his previous 
customers. The message read as fol- 
lows: 

“Birthday greetings. Today marks 
the first anniversary of your first pair 
of shoes purchased from our shop. 
Generally on anniversaries, gifts are in 
order. If this letter is presented within 
ten days, we will be extremely happy 
to present to you as a birthday gift a 
10 per cent discount on all purchases.” 
As an afterthought, the message stated 
that a record was kept of customers’ 
style and size. 

Results of this novel idea were ex- 
tremely gratifying and was the means 
of bringing many new customers to 
the store. 


Takes Over Shoe Store 


WINSTON-SALEM, N. C.—Jack Schul- 
man, formerly of Schulman’s Boot 
Shop, High Point, N. C., has taken 
over Kaber’s Shoe Store in this town 
from Toranto Bros. of Birmingham, 
Ala., and will operate the store under 
the same name. 
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Hollywood’s Pride 


[CONTINUED FROM PAGE 43] 


Locally, the wave of popularity for sports types is 
beyond description. Picture people are taking to shoes 
having prints with dark bases, even as early as this. 
They like them because these shoes lend themselves 
perfectly to little pastel dresses. ; 

For the past four or five years, we in Hollywood have 
been saying, “It is all sandals this year.” Again that 
typical Hollywood word “BIG” must be used to mark 
the wave of sandals, sandalized pumps, sandalized ox- 
fords, sandalized ghillies and sandalized sandals. A 
check shows that every studio costume designer is turn- 
ing to sandals in some form to complement the glamor- 
ous street, sport, afternoon and evening things he 
creates for his properly ensembled personalities. Stars 
themselves insist on sandals. They feel this type of shoe 
is much more flattering. They know it is more com- 
fortable. 

One type of sandal greatly preferred in Hollywood 
is made of strippings which carry a sleeve gore. This 
shoe is made of 20 different rows of stripping with an 
innerlace over the vamp which forms a braiding to 
join the quarter. Jean Parker, Columbia player, is 
partial to a variation of this type of pattern, having 
dozens of pairs in dozens of colorful combinations. 
Florence George, new Paramount discovery, has several 
pairs with strips of vari-colored jersey. 

Talking shoes with Joan Crawford, Myrna Loy and 
Eleanor Powell, over at the M-G-M lot, reveals them 
to be confirmed sandal addicts, even as the extra girls. 
While previously the strip pump was the cinema “work 
shoe,” now it is the sandal. 

This year there is a definite demand for heels around 
the 16/8 mark for sports and Summer sandal types. 
In former years, materials and patterns were dominant 
in shoe selection decisions. This year, sole treatment is 
fast forcing its attention on designers and wearers who 
know what’s what. Those new wedge heels which 
originated in Italy have taken Hollywood by storm. 
One American adaptation is especially well liked here; 
that is the wedge heel, 12/8 inches high, having a 
padded sole. These middle soles are from a quarter to 
a half-inch thick, with some a full inch thick. All 
upper materials, calfskin, kidskin, patents and color- 
ful linens are used to good advantage. 

Loretta Young’s taste runs to two shades of linen 
in such combinations as yellow with black; rust with 
white; dubonnet with blue; and chamois with brown. 
Virginia Bruce told me of her several tailored slack 
‘outfits as dark green with yellow; wine with blue; 
yellow with brown and natural linen. Two pairs of 
shoes for each outfit, each of a different color com- 
bination to match, indicates her acceptance of the low 

theel ghillie type model. 

When calfskin, kidskin or patent leather is used in 
[TURN TO PAGE 51, PLEASE] 
















CORRECT HEALTH FEATURES IN 


WOMEN'S FINE WELTS 


To be subtle in expressing true pur- 
poses is really modern. Invisible 
details of DREW ARCH REST 
Shoes mean as much in health to 
your customers as features they can 
Bee see. 
eS Last designing for balanced comfort, expert 
constructive workmanship inside and out, 
selection of quality materials and apportion- 
ing them to that part of the shoe in which 
they will give the best service are paramount 
in shoe manufacture. DREW ARCH REST 
Shoes, the healthful shoes, have these added 
perfections and many more. The values are 
unusual for $6.50 and $7.50 retail. Send for 
a catalog now to get full details of Drew 
Arch Rest Shoe Retail Service. 

















The ETHEL 
(This pattern in stock 
five ways.) Illustrated: 
A four eyelet White. 
Kid Gypsy Tie. 

15/8 Wood Heel. 
Last 66. 

























The FANT 


(This pattern in 
stock two ways.) 
Illustrated: A five 
eyelet, Black Kid 
Tie with Black 
Patent trim. 


16/8 Leather Heel. 


ast 97. 














































IRVING DREW 


Corporati a, 
PORTSMOUTH, OHIO 
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Everyone Passing 
is a Possible Prospect 
SELL THEM 







THE TICKET 
AND/CARD 
sO¢ 






DISPLAY CARD SAMPLES, HARMONIZING TICKETS 
and SELLING MESSAGES SENT ON REQUEST 








Appropriate lily design on 

background of shell pink, 14 snappy and informative selling messages 
deep lavender and yellow. each month for men's, women's, children's shoes, 
Ticket in harmonizing shades. women’s hosiery, store service, fitting, quality, styles. 






Single cards, 60c each—without text, 35¢ each 
(PRICES FOR MONTHLY SERVICE SHOWN ON OPPOSITE PAGE) 







ATTRACTIVE HAND LETTERED PRICE TICKETS 


In popular denominations and blank. Samples of in-stock 
tickets available. 


WITHOUT STORE NAME: 6 dozen, $1.10—I2 dozen, $2.00 
WITH STORE NAME: 100 tickets, $3.00—200, $5.00 
CHECK WITH ORDER, PLEASE, UNLESS C.O.D. PREFERRED 










MERCHANDISING AIDS 










Pouy Cu P Polly Clips 


for Price Tickets For Price Tickets—Adjustable 
—Tilt at any angle. 



























CARD HOLDERS 


Two styles available: Natural 
wood finish as__ illustrated 
above; or oval base-burnished D 
gold—three color trim. These Natural View 
modernistic holders take any SHOE HOLDER 
size card, and harmonize with 5 SEO hide Hee $1.25 
the finest window display fix- tees eet eee 
tures. 


Recorder Stock Record # F 


for shoe cartons. Cyclone clips 


included. ssesesee 




















eens 


Polly Shoe Holder m___.. 


To display arch, branded, and tee 

fibre-sole shoes. Always re- . oe 

mains in upright position. 
ehiFaaeneeig sesecasdé 






Supplied with annual services. 
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FEATURE POINTERS 
precisely point out in-built values. These 
ARROWS are obtainable in two combina- 
tions: corn with green border, or buff with 
green border. Choice of forty selling 
phrases, or blanks. 


12 dozen {pe or blank) .... $2.00 

















(Cross out 


6 dozen (printed or blank) .... 1.10 
| dozen (printed or blank) .... 0.25 


SPECIAL: 


Combination of one gross Polly 
Clips and one gross Arrows, only 
5.00. 


eee wc eres eases es ee eeseree sc eeesae 


Pererrrr ss 


ANNUAL DISPLAY CARD 
SERVICE INCLUDES 


EXCLUSIVE FRANCHISE with annual card service to one merchant in an 
average size town, suburb or city shopping center. 


Pe sncecceseccecsssese geseess 


STORE WINDOW BULLETIN supplies merchandising and display suggestions 
each month. 


SPECIAL CARDS, with wording as wanted. 
EXCHANGE OF CARDS: Annual card service subscribers may exchange any 


cards received for others of the current month, whose text better covers 
their merchandising program. 


PRICE TICKETS: Blank tickets, harmonizing with the current month's cards, 
supplied free. 





IMPRINTED PRICE TICKETS with prices as wanted, to assure well blended 
trim, are 35¢ per fifty, additional. 


lines not carried.) We wish IMPRINTED TICKETS @ 35¢ per fifty, in following 


quantities and denominations: 


eet —EHh_ S>S>S>E~"_SS>S>S>SSeESESe>~_7~EE>E>yEsE> > SS 


QQ —eEE——>—>=>=E—E==—__SS=__=_S=SS= ss YhEOaLS=|== 


We sell Men’s, Women’s, Children’s Shoes and Women’s Hosiery. 


STORE NAME 


for 





SERVICE 


MONTHLY 


HOLDERS 


BLANK 
TICKETS 





$5.00 


6 


100 





4.00 


4 





50 











2.25 











50 








FOR ITSELF 
INCREASED BUSINESS 


/Mi il (ou por Now! 








oe 


Yusstt lle 








e IN 


“Z": Beige board.“J”: White board.“U”: White board.“K”: White board. 
Design in orangeDesign in two shadesDesign in sea greenDesign in blue and 
and green. of green. and burnt orange. yellow. 


SIZE: 1” x 234”—Prices on opposite page. 


























subscribers 


per month. For 
must be drawn on UV. §&. 


. per year, payable 


$ 
foreign 


FOR ANNUAL SHOW CARD SERVICE 


For this service we will pay 
cash in advance, full year’s 
service, 5% discounts. Checks 


from 


MERCHANTS 


SERVICE 


additional 


banks, or include exchange. 
if for any unforeseen reason 
we wish to discontinue ser- 
vice before expiration of or- 
der, we agree to pay $1.00 
month 
each month’s service deliv- 
ered, and agree to return the 
card holders. 


per 


DEPARTMENT 


BOOT € SHOE 
Kay 


209 S:‘STATE ST 


CHICAGO-ILL 


2 Cheek, with order, please, unless C.0.D. 


beginning with MARCH, 
for Card Service No. 


Please enter our order for the 
Recorder “Selling Messages,”’ 
continuing monthly for one 


year, 


..» consisting 
.. card hold- 


ers (with the first meonth’s 
. blank tickets each 
per fifty, additional. 


service), ........ 
PRINTED TICKETS, at 35¢ 
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STRENGTH 
SECURITY 
ECONOMY 


UNISHANK 


BREASTLOCK 
HEEL 


UNISHANK innersoles and BREASTLOCK wood heels are two 
logical ard practical features that progressive manufacturers 
are using on women’s high heel shoes. 


The BREASTLOCK heel with its special anchoring device, to- 
gether with UNISHANK innersoles, gives new security against 
“kicking under” or “kicking back.” Smaller and shorter soles 
can be used and flap laying is eliminated. Unishank gives 
tigid arch support that is vitally essential. 


s 


Modem style versions emphasize the importance of these two 
basic improvements in shoemaking technique. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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THIS WEEK IN THE SHOE TRADE 
SATURDAY, MARCH 19, 1938 


NATIONAL NEWS 





Czech Treaty Called Blow to Shoe Trade 





New England Shoe and Leather Association, in a Statement, 
Strongly Denounces Agreement as Signed in Washington 


Boston—“The worst fears of the 
New England shoe industry were more 
than justified now that the final terms 
of this Czechoslovakian’ agreement are 
available,” declared the New England 
Shoe and Leather Association in a 
statement following the recent an- 
nouncement from Washington that the 
agreement had been signed. The state- 
ment said: 

“From the very beginning Secretary 
of State Hull had repeatedly stated 
that the best interests of the shoe in- 
dustry would be preserved. Only last 
week Henry F. Grady, chairman of 
the Committee for Reciprocity Infor- 
mation, was quoted by the press as 
stating that “New Englanders who 
have protested vigorously against the 
pending reciprocal trade agreement 
with Czechoslovakia will find that their 
fears have been groundless.” 

“This agreement fails in almost 
every respect of being beneficial to 
the New England industry. Not one 
of the numerous recommendations made 
in behalf of New England manufac- 
turers to the State Department was 
given any consideration. The govern- 
ment officials responsible for the nego- 
tiations of this agreement evidently 
were more interested in helping the 
Czechoslovakian shoe industry—which 
is virtually the Bata Shoe Company— 
than they were in preserving the in- 
terest of American shoe manufacturers 
and their thousands of workers. 

“The New England shoe industry is 
hit hardest by this agreement, because 
it produces most of the shoes on which 
the largest concessions were made, 
namely, women’s low priced McKay and 
cemented footwear. 

“The duty on McKay sewed shoes 
was reduced from 30 to 20 per cent ad 
valorem. It is hard to understand 
the justification for this concession, 
first, because this duty had been raised 
to 30 per cent in 1932 on the recom- 
mendation of the United States Tariff 
Commission, which had determined this 
higher duty was necessary to equalize 

[TURN TO PAGE 50, PLEASE] 





DATES TO REMEMBER 


Official Leather Opening, Tanners’ 
Council of America, and N.S.R.A. 
Style Conference for Fall, Waldorf- 
Astoria Hotel, New York 

March 28, 29, 1938 

Monthly Shoe Buyers Days, Chicago 
Shoe Travelers Association, Hotel 
Morrison, Chicago, IIl. 

March 28, 29, 1938 


Fall Showing Shoe Fashion Guild of 

America, Hotel Biltmore, New York 
May 2, 3, 4, 1938 

Boot and Shoe Travelers Association 

of New York, Beefsteak Dinner, 

Hotel Roosevelt, New York City, 
PAWRMEE Sesidasdeessvenekouad May 3, 1938 


Illinois Shoe Travelers and Retailers, 
Annual Convention, Pere Marquette 
Hotel, Peoria, Ill....May 15, 16, 17, 1938 


Pacific Northwest Shoe Retailers Asso- 
ciation Convention, Multnomah 
Hotel, Portland, Ore. 

May 30, 31, June 1, 1938 


Southwestern Shoe Travelers Associa- 
tion, Style Show and Market Season, 
Adolphus Hotel, Dallas, Texas. 

May 29, 30, 31, June 1, 1938 

Midwest Shoe Fair, Netherland Plaza 
Hotel, Cincinnati, Ohio 

June 5, 6, 7, 1938 

Boston Shoe Show, New England Shoe 
and Leather Association, Hotel Stat- 
ler, Boston, Mass June 6, 7, 8, 1938 


Annual Convention, California Shoe 
Retailers Association, Hotel Oak- 
land, Oakland, Calif...June 6, 7, 8, 1938 

Iowa Shoe Fair, Iowa National Shoe 
Travelers Association, Hotel Fort 
Des Moines, Des Moines, Iowa 

June 12, 13, 14, 15, 1938 

Wisconsin Shoe Retailers Association 
25th Annual Convention, Plankin- 
ton Hotel, Milwaukee, Wis. 

June 12, 13, 14, 1938 

Annual Convention, National Leather 
and Shoe Finders Association, Con- 
gress Hotel, Chicago, Ill. 

June 20, 21, 22, 23, 1938 

Pennsylvania Shoe Travelers Associa- 
tion, Style Show and Convention, 
William Penn Hotel, Pittsburgh, Pa. 

June 26, 27, 28, 1938 





Report on Production 





PRODUCTION OF BOOTS, SHOES, AND 
SLIPPERS, OTHER THAN RUBBER 


NUARY 1938 
OF PAIRS — 
50 


40 











Washington, D. C.—Latest statistics 
on the production of boots, shoes and 
slippers, other than rubber, for Jan- 
uary, 1938, released by the Bureau of 
the Census, Department of Commerce, 
indicate an increase of 21.3 per cent 
over December, 1937, and a decrease 
of 31.3 per cent from January, 1937. 
Production in January, 1938, totaled 
25,523,969 pairs as against 21,047,382 
pairs in December, 1937, and 37,149,- 
168 pairs in January, 1937. 

Men’s dress shoes, totaling 5,043,- 
659 pairs for January, 1938, showed 
a gain of 653,300 pairs over December, 
1937. In the same period of compari- 
son, men’s work shoes, totaling 1,566,- 
658 pairs, showed a decrease of 47,571 
pairs; youths’ and boys’, 1,060,777, an 
increase of 16,048 pairs; women’s, 9,- 
860,477, an increase of 3,168,603 
pairs; misses’ and children’s, 2,415,703, 
an increase of 304,807 pairs, and in- 
fants’, 1,396,061, an increase of 187,- 
361 pairs. 





Canadian Production 
Shows Gain 


MONTREAL, CANADA—The Dominion 
Bureau of Statistics reports that out- 
put of leather footwear in January in- 
creased 6 per cent compared with the 
previous month, but declined 1 per 
cent from corresponding month. Last 
year the total being 1,461,629 pairs in 
January, against 1,385,289 the month 
before and 1,482,017 in January, 1937. 

















BOSTON. 


MASSACHUSETTS 
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ec CORRECTION 


The ONLY True Method of Relief for WEAK ARCHES! 


How Dr. Scholl’s Arch Supports are 
molded to each foot’s individual needs on 


Dr. | Dr. Scholl’s Arch Fitter; how they are pro- 


gressively adjusted to facilitate correction 
and why “corrective” shoes of one standard 
elevation to fit al] feet do not meet these 
vital needs—these facts are driven home 
with powerful emphasis in our big national 
advertising campaign. 


Take advantage of this rapidly awakening 
public consciousness to the scientific wa 
of relief by featuring Dr. Scholl’s Arc 
Supports. The profits in them are big. 
Write for new ’ 
Catalog. 

THE SCHOLL 

MEG. CO.., Inc., 

Chicago, Ill. 


WEYL TATE 


Hoot Comfoul 


ARCH SUPPORTS APPLIANCES 


REMEDIES 





Foot Health Week in the Newspapers 


[CONTINUED FROM PAGE 21] 


Do you have extra shoes at your 
place of work? Do you change at 
noon? Do you bathe your feet daily? 
Do you friction them well with a 
rough towel? Do you massage callous 
or corn with mineral oil, and use a 
toilet pumice stone? Do you dry thor- 
oughly and powder spaces between the 
toes? Do you wear heels not over one 
and one-fourth inches high? They all 
help to keep you less tired, less nervous 
and decidedly happier. 


* * * 


Feet rarely ever become impaired 
suddenly. It’s usually a gradual, in- 
sidious process, intensified by neglect. 
Actually, nearly nine out of ten per- 
sons are needlessly enduring foot dis- 
comforts that can be corrected. A 
half-hour with a good shoe fitter or 
podiatrist is a form of health insur- 
ance. Even your disposition may be 
measured by the condition of your feet. 
Be cheerful, full of pep. Wear shoes 
that fit. 


* * * 


When your feet are tired; aching and 
swollen, give them a “double bath” for 
quick relief. Fill one basin with hot 
water, to which epsom salts have been 
added; the other with cold water in 
which epsom salts have been dissolved. 
Dip feet into hot water for two or 
three minutes, then in the cold, re- 
peating several times, and ending with 
the cold water. Follow with massage 
and a foot cream. Try this if you are 
“all in” when you come home from 
work, and have a heavy date ahead. 

* * *~ 


Poise is balance. Posture is physical 
attitude. You must have both before 
you can fully cultivate that certain 
something called Pose. Poise demands 
self-control. Posture demands shoes 
that permit standing “tall, chest up 
and abdomen flat, without straining, 
plus a natural, easy swing to one’s 
gait.” Correct shoes are absolutely 
necessary if you desire pose, poise and 
posture. 


All these short paragraphs can be 
used for radio spots by adding—May 
2 to 7 is National Foot Health Week. 
The (town name) podiatrists and shoe 
merchants who are cooperating in this 
event invite you to consult them with 
regard to your feet and shoes. Get 
your feet in shape for Summer now. 
Look for the names of the stores and 
foot specialists participating in this 
great event in your paper. And re- 
member, “Feet in Action Need Shoes 
That Fit.” 

Sentences for ads and show cards: 

You can’t feel fit when your shoes 
don’t fit. 

One pair of feet must last a life- 
time. Take care of yours. 

Spring’s in the air. Put spring in 
your feet. 

Your feet can’t serve you well if 
you neglect or abuse them. 

If your feet tire quickly have them 
examined at once. 

95 per cent of all babies have normal 
feet. Proper care will keep them that 
way. 

It takes eighteen years to grow a 
pair of feet. 

Correct shoes, correctly fitted, are a 
real Spring tonic. 

Your entire weight is shifted from 
one foot to the other more than 2000 
times in a mile walk. Watch your 
arches. 

The most expensive shoe in the world 
is the one that does not fit. 

If you hobble after walking a few 
blocks—hobble into a good shoe store 
or to a podiatrist. 

Every step should be poetry of mo- 
tion—it is when correct shoes are worn. 

Do your feet swell and burn in the 
Spring? Consult a podiatrist or com- 
petent shoe fitter at once. 


W. H. Drummy Joins 
Twin Shoe Co. 


Boston, Mass.—William H. Drum- 
my, one of New England’s and New 


York’s most popular and energetic shoe 
traveling salesmen, has taken on rep- 
resentation for the Twin Shoe Com- 
pany of Brockton, Mass. 

On March 1 he took over the 1938 
line of slippers, which has special fea- 
tures for men’s wear. “Bill” will call 
on his regular trade in New York 
City, New York State, Massachusetts, 
Rhode Island, and Connecticut, making 
his business headquarters and home 
in New York. 


Czech Treaty Called Blow 
to Shoe Trade. 


[CONTINUED FROM PAGE 49] 


the differences in production costs be- 
tween the Bata Company of Czecho- 
slovakia and our domestic producers, 
and present-day conditions do not in- 
dicate that a lower duty is justified. 

“Secondly, there was no justifica- 
tion for the lowering of this duty be- 
cause the imports of this type of foot- 
wear are negligible, amounting to only 
22,500 pairs valued at less than $18,000 
in 1937. 

“The existing duty on cemented shoes 
of 20 per cent ad valorem was bound 
during the life of the agreement. This 
concession is a serious blow to the 
hopes of the shoe industry of gaining 
an increase in this duty as a result of 
the Tariff Commission’s investigation 
which is now almost completed pursu- 
ant to Senate Resolution 144. Even if 
the Tariff Commission’s investigation 
should establish the fact that a higher 
duty on these shoes were justified, it 
will be powerless to have the duty 
raised because the Trade Agreement 
Act specifically states that no duty 
can be changed once it is bound or 
fixed in a trade agreement. 

Thus by binding this rate the shoe 
industry is faced with an increased 
influx of these shoes at prices 20 to 
30 cents lower than the production 
costs alone of New England shoe manu- 
facturers! It also nullifies all the work 
of the Tariff Commission’s investiga- 
tion of the domestic and foreign pro- 
duction costs of these shoes.” 
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Hollywood’s Pride 


[CONTINUED FROM PAGE 49] 


this type of shoe, the perforations that go through and 
through the linings are liked best. It is this reporter’s 
opinion that this construction will be equally BIG for 
Fall. This is based on the current complete Hollywood 
acceptance. 

Still on sole construction. These little California 
Sun-ees are really stealing the show for playtime wear. 
Joan Blondell has had Harry Sobel make her 15 pairs 
on one Sun-ee pattern. The big feature which appeals 
to Miss Blondell is the comfort which goes with their 
smartness. 

Although Olivia de Havilland is Warner Brothers’ 
prize-costumed lady in “Four’s a Crowd,” she has an 
ultra modern wardrobe with many pairs of these shoes 
to go with her playtime costumes. Dashing is her play 
suit made up of white pleated sharkskin shorts, a crepe 
salmon blouse printed with tiny colorful figures and 
an extremely short sharkskin bolero. The shorts are 
the new knee-length. 

Swiss mountaineer influence is strong in a resort play 
suit chosen by Cecilia Parker. Cut as shorts, the ma- 
terial is navy blue, heavyweight linen with bib and 
shoulder straps heavily embroidered in brilliant colored 
flowers. Linen sandals as colorful as the clothes give 
a real “Oommph” to the outfit. 

Ruby Keeler, Barbara Stanwyck, Mary Livingston, 
Nan Grey, and literally hundreds of others have definite- 
ly large personal selections of this type of play shoe. 


Woven Shoes Popular 


Palm Springs is chiefly responsible for making Mexi- 
can woven shoes so popular. No woman ever goes to 
Palm Springs without bringing back several pairs of 
woven shoes. These woven shoes will be found in every 
shoe and department store in the country retailing from 
$7.50 and down. Materials used, lasts and workman- 
ship being the reason for the price variance. 

Formerly all Mexican woven shoes were made with 
flat heels. Many Hollywood folks prefer several pairs 
of the low heels, but they also want a selection with 
12/8 to 16/8 heels, especially those shoes which are 
made on American lasts. Hollywood people are using 
many of these shoes to wear with their slacks, but they 
are decidedly insistent on American leathers as against 
the smelly native tannages. As to colors, there are 
many, many good combinations used, but the all-white 
and the natural are best liked. 

Hollywood women have always been noted for smart 
types of sport things, clothes and shoes alike. It is 
most apparent that playtime shoes are definitely impor- 
tant and will continue to be so. And the reason—Holly- 
wood personalities are the most publicized people in 
the world. What they wear now, the rest of the world 
will wear later. 








MAKES /7 EASY... 


... for you to get your share of 
the better women’s trade with 


the new Lui Clay line of 


... and smart SEM cat 


An appealing line that has the very 
qualifications women everywhere have 
long been seeking 
Write now for catalog 
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MOULTON-BARTLEY Shoes have Scuffless Heels 


















>PECIFY SCUFFLESS ““PYRAHEE! 


Women have learned that Scuffless 
heels won’t check, crack or scuff. 
That’s why they ask for them. It 
will pay you to specify Du Pont 
Scuffless “PYRAHEEL” on your next 
order. You'll find Scuffless heels are 
a valuable selling point that helps 
make sales easier. Write for samples 
and complete information. 


teas Par OF 
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E. |. DU PONT DE NEMOURS & co., INC., PLASTICS DEPARTMENT, ARLINGTON, NEW JERSEY 


my, one of New England’s and New duction costs of these shoes.” 
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*| names of the store’s various lines are 
carried out in 6-inch letters of wood. 
These are made to stand out by the 
use of hidden lights. About 3500 pairs 
of footwear can be carried in the stock 
shelves with reserve space in the base- 
ment. 

Shoe boxes are white with bright 
red top strips and borders, matching in 
color the leather upholstering of the 
modernistic chrome steel fitting chairs. 

This new store is run by Joseph and 
Hans Katz, chief officers in the cor- 
poration known as Smart Shoes, Inc. 
They have operated a shoe department 
in Little Rock at 608 Main Street, for 
the past six years, discontinuing it to 
open this new store. They also op- 
erate a large store in Greenville, Miss., 
which was also recently remodeled. In 
that location they run the shoe depart- 
ment and sublease the ready-to-wear 
and millinery departments. Joseph 
Katz has moved to Greenville to take 
active charge of that store while his 
brother will remain in Little Rock. 








Pennsylvania Travelers 


Set Dates for Show 


PITTSBURGH, Pa.—Because of the 
outstanding attendance, buying by the 
trade, the general atmosphere of hos- 
pitality and good fellowship created, 
the Pennsylvania Shoe Travelers’ As- 
sociation has designated the time and 
place for the holding of its annual 
shoe style show and convention as 








Modern New Women’s Shoe Shop 





This modern and attractive exclusive women’s shoe store was recently 
opened in Little Rock, under the name of The Smart Shop. 


LITTLE Rock, ARK.—The Smart 
Shop, a modern new exclusive women’s 
shoe store was opened recently in the 
Exchange Building, corner of 5th and 
Main Streets, this city. 

The interior of this new store is L- 
shaped in design and has been entirely 


fitted out in the modern manner. It 
is finished in natural gumwood with 
trimmings and accents of a darker 
shade. Stock shelves are set flush with 
the walls. These are broken by re- 


cessed display units, illuminated by 
hidden lights. Along their top, the 


June 26-28, 1938, at the William Penn 
Hotel, Pittsburgh. 

To date a large number of exhibitors 
have shown sufficient interest in the 
show to make reservations for pre- 
ferred space. Each traveler is taking 
a personal interest that this show will 
be the banner show of all previous suc- 
cessful ones. Special attention is to be 
given to the showing of the latest in 
early Fall shoes. 

Philip Landfish, chairman of the 
show committee, has delegated co- 
workers to the various committees. 
They plan to put special stress on the 
hospitality and entertainment features 
of the show. Committees are named to 
see that no buyer, retailer, or jobber 
will find an idle moment between sell- 
ing, buying and entertainment. 

The Pittsburgh boys appreciate the 
value of regional shows as advan- 
tageous and profitable to all branches 
of the trade, bringing together as they 
do the different members of the indus- 
try and trade. They are also mindful 
of the value and worth of creating 
among all the unity and cordiality 
which is a requisite to doing business 
with pleasure. 





Podiatrists to Meet 


INDIANAPOLIS, IND.—The Indiana As- 
sociation of Podiatrists will meet in 
Indianapolis April: 23 to 25 at the 
Hotel Lincoln. Drs. Harry Tusters, 
Mishawaka, and Paul Killen, Marion, 
have been named co-chairman of the 
convention science committee. 
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Management Committee 
Named for Boston Show 


Boston, MAss.—Plans for the Nine- 
teenth Annual Shoe Fair, to be held 
in Boston on June 6, 7, 8 and 9, have 
been put in the hands of a capable 
Management Committee, consisting of 
the following trade leaders: 

George A. Dempsey, president, chair- 
man ex-officio, Farmington Shoe Co., 
Dover, N. H.; Louis H. Salvage, chair- 
man, Louis H. Salvage Shoe Co., Man- 
chester, N. H.; S. D. Ansin, Ansin 
Shoe Mfg. Co.; George Barkin, A. R. 
Hyde & Sons Co.; Charles T. Cahill, 
United Shoe Machinery Corp.; L. M. 
Carroll, Norway Shoe Company; Wil- 
liam E. Doyle, Doyle Shoe Co.; Arthur 
L. Evans, L. B. Evans’ Son Co.; Albert 
E. Gordon, Dainty Maid Shoe Co.; C 
Henry Jacobs, A. Jacobs & Sons Co.; 
A. L. Kleven, Kleven Shoe Co., Spen- 
cer; Paul O. MacBride, Milford Shoe 
Co.; N. D. Nexon, Durable Welt Shoe 
Co.; H. O. Rondeau, H. O. Rondeau 
Shoe Co.; Henry B. Rosenthal, Rosen- 
thal & Doucette, Inc.; Meyer Saxe, 
Kesslen Shoe Co.; Frank S. Shapiro, 
National Shoe Corp.; J. A. Slosberg, 
Green Shoe Mfg. Co.; Ben Stone, Stone- 
Tarlow Co., Inc.; E. H. Sulkis, Sulkis 
Shoe Co.; James E. Wall, Wall-Streeter 
Shoe Co.; Paul C. Wolfer, W. L. Doug- 
las Shoe Co.; Francis B. Masterson, 
president, National Association of Shoe 
Wholesalers, Boston, Mass. 

The headquarters of the Fair, as in 
past years, will be at the Hotel Statler 
with the Copley-Plaza hotel cooperat- 
ing in providing accommodations for 
displays. 

This year’s event will be a four-day 


show, so that buyers will have ample. 


time in which to canvass all exhibitors 
and place their orders. 

The headquarters for receipt of ap- 
plications, assignment of display rooms 
and all other activities will be under 
the management of James H. Stone, 
secretary of the New England Shoe 
and Leather Association, 210 Lincoln 
Street, Boston, to whom all interested 
in participating should address their 
communications, and not to the hotels. 
If applications for display rooms are 
sent to any of the hotels there will be 
delay and inconvenience in the assign- 
ment of rooms. 


Near Capacity 
Production Schedule 


MARION, IND.—With a capacity of 
875 dozen pairs of shoes per day, the 
Marion plant of the Daly Bros. Shoe 
Co. has been in operation for several 
weeks at the near-capacity mark of 
850 dozen pairs. According to Frank 
Butterworth, plant manager, this near- 
capacity schedule will be continued 
through the middle of March to take 
care of orders already on file. Com- 
mitments beyond the thirty-day period 
were not made by Mr. Butterworth. 
More than four hundred men and wo- 
men are now working regularly at the 
Marion plant on a five-day schedule. 
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Holmes With United Last 


Boston, Mass.— The United Last 
Company of this city announces the 
appointment to the staff of its Brock- 
ton plant of C. Douglas Holmes, who 
has had many years of experience in 
the making, styling and selling of men’s 
high-grade shoes. 





C. DOUGLAS HOLMES 


For 12 years, Mr. Holmes has been 
‘with the Bannister Shoe Company dur- 
ing which he has covered the entire 
country as a member of the sales force 
and has also been prominently identi- 
fied with the designing, styling and pro- 
duction departments. Prior to that con- 
nection he was with Johnston and 
Murphy. 

In his new position, Mr. Holmes will 
cover New England and cities as far 
west as Milwaukee, cooperating with 
the United Last branches at Rochester 
and Milwaukee in the development and 
sale of men’s lasts. 





Capitol District Retailers Meet 


Troy, N. Y.—The Capitol District 
Retail Shoe Dealers Association met at 
the Hendrik Hudson Hotel, March 8, 
for dinner and a discussion of various 
angles of the shoe trade. 

E. A. Beaumont, N. Y. State presi- 
dent, spoke on the recent State Direé- 
tor’s meeting at Syracuse and gave the 
high lights on prevailing opinion on 
Spring styling, business and the gen- 
eral opinion of buying only for imme- 
diate needs because of rapidly changing 
customer demands. The matter of fol- 
low-up on charge accounts and differ- 
ent methods was freely aired. 

The troubles of improper statements 
in advertising was discussed and the 
value of a well organized shoe asso- 
ciation, embracing all sorts of retail 
stores, was again brought to the front. 

Mrs. Marie Carroll of Cohoes and 
Mrs. Lina Mirreault of Albany gave 
reminiscences of earlier days in re- 
tailing and the many changes at the 
present time. 














A. SANDLER co. 
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9080 bat Buck, 


9086 White Elk, Tan Trim, Wh. Eye., Red 
Gr ~~ Sole. 
9085 White Buck, Black Trim, Bl. Suede Sole. 
9087 White Elk, Bik, Trim, Wh. Eye., Red 
Gristle Sole. 
9070 White Buck, White Suede Site. 
9090 Smoked Elk, Brown Trim, Br. Suede 


e. 
9790 Brown Elk. Brown Trim, Br. Suede 


ole. 
9026 White Buck, Brown Trim, Lea. Sole, 
12/8 heel. 
CREPE SOLE $2.10 
8081 White Buck, Tan Trim, Wh. Eye., Wine 


Brown Trim, Br. Suede 


repe. 
Above Shoes Lea. Lined—Avon Soles Used 
Exclusively 
Widths AA-C Sizes 3-9 


KAMPUS KIX 


IN 





8080 White Buck, Brown Trim, Br. Suede 
e. 

8086 Wh. Elk, Tan Trim, Wh. Eye., Red 

_ _ Gristle. 

8085 “— Buck, Black Trim, Blk. Avon 
Sole, 

8070 White Buck, White Welt, Wh. Avon 
ole. 

8090 Smoked Elk, Brown Trim, Br. Avon 


e. 
8790 Brown Elk, Brown Trim, Br. Avon Sole. 
Above Shoes Calf Lined —Avon Soles Used 


Exclusively 
Widths AAA- Cc Sizes 3-9 


IN 
STOCK 


WEDGIES 





8286 White Buck, Tan Trim, White Eyelets. 
Extra Heavy Wedged Crepe Soles, Calf Lined 
Widths AAA to C Sizes 3-9 


SPORTSTER 






886 White Elk, Unlined Quarter, Tan Calf 
Saddle Overlay, Wh. Bye., Lea. Lined 
Vamp, Red Gristle, NEW MANNISH 


LAST. 
887 As above only Black Trim. 
be AAA-C Sizes 3-10 
+ Office, 402-404 Marbridge Bldg. 


200 ESSEX STREET, BOSTON, MASS 
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Nurses’ Shoes 


1 ll i dal 
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Flexible, Shape Retaining 
NURSES' OXFORDS 


Made on the 
New OSCO 
SUPER PLIABLE 

Process 


IN-STOCK 










(.68"net 
t,28,  QwENS SHOE Co. 
A Pies’nct 628 Goodhue St., Salem, Mass. 
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Boot Trees 
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NATIONAL BOOT TREES 
RETAIL AT $4.95 


Built on a new principle. Hold 
boots wrinkle-free while allow- 
ing air to circulate freely inside. 
Lengthen life of leather. Pre- 
vent stitches rotting. Made of 
National Hard Vulcanized Fibre. 
Won't crack, split or splinter. 
Won't dent or corrode. Easy to 
put ine GUARANTEED VE 
YEARS. Set weighs18oz. Steady 
demand through national adver- 
tising. Free merchan- 
dising helps. Write fo 
descriptive folder. Na- 
tional Vulcanized Fibre 
Co., Box 311T, Wil- 
mington, Del, 













Slippers 























weswes 


ssewewewss 88 ewe ltatetes — ) 


BOOT AND 


Celebrates 50th Year of 


Shoe Selling 


OMAHA, NEB.—Entering his fiftieth 
year of shoe merchandising this 
month, Robert Rosenzweig, president of 
the Drexel Shoe Co., Omaha, has the 
longest record of shoe business experi- 
ence among Omaha retailers. At 77 he 
is still active daily at his office desk and 
on the sales floor of his store. 






































ROBERT ROSENZWEIG 


For 46 years he has been selling 
shoes from the same location at 1419 
Farnam Street, where a shoe store has 
been operated continuously since 1881. 
He became co-proprietor there in 1892, 
when he and John C. Drexel took over 
the business of Henry Dohle, maker 
and retailer of boots and shoes for 
pioneer Omahans. 

Nearly as many boots as shoes were 
being sold in Omaha in the early nine- 
ties and the farm and ranch trade pro- 
duced a large proportion of total sales. 
Each Autumn, Mr. Rosenzweig recalls, 
there was a run on heavy felt boots 
as the winter style of footgear pre- 
ferred by many of his customers. 
Through the cold months a glowing 
baseburner radiated comfort from the 
middle of the Drexel & Rosenzweig 
store. 

Looking over half a century of busi- 
ness records, the head of the company 
notes he is still buying shoes from 
some of the same manufacturers— 
Stacy-Adams, Hanan, Clapp, Heywood, 
Krippendorf-Dittman, Slater and others 
—that he dealt with in his younger 
years. The records reveal, too, that 
some of those shoes are being sold to 
the same customers who patronized the 
store before the turn of the century, 

Associated with Mr. Rosenzweig in 
the Drexel company, incorporated in 
1894, are Frank Drexel, a brother of 
the late John C. Drexel, and John H. 
Drexel, a son of the co-founder of the 
business. Frank Drexel is vice-presi- 
dent and John H. is treasurer. Secre- 
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THERE'S NO BETTER 
SOLUTION 


to the ever-present problem of 
“recharging” your children's Shoe 
Department to replace the older 
children who graduate into adult 
shoes, than to sell the Flexible 
Hard Soles (2-8) produced by the 
leading baby shoe manufacturer. 
Mothers are pre-sold on this fa- 
miliar brand—and are easily at- 
tracted into the shoe store that 
sells them. 


MRS. DAY'S 
IDEAL BABY SHOE 
COMPANY 


DANVERS, MASS. 
Manufacturers of Fabric—Cushion—Soft 
Sole—Iintermediate and 


FLEXIBLE HARD SOLES 











tary of the company is F. H. Baden, 
who has been with the firm since it 
started. Next in line as a veteran is 
J. P. Raum, head of the women’s de- 
partment, with 43 years of service. The 
roster of employees shows 90 per cent 
with more than 20 years of service 
with the firm. 





New Leather Preservative 


PHILADELPHIA, Pa.— “Mel-O-Wax,” 
the new preparation developed by the 
Vitalex Process Company, this city, is 
finding increased favor among shoe 
and leather manufacturers who use it 
to process the leather. The preparation, 
of a neutral color, softens and pre- 
serves the leather and imparts a high 
gloss without impairing the natural 
coloring of the leather. 

E. Hubschman & Sons Co. have re- 
cently been licensed to use this product 
on their leathers. 





Transfers to Boston 


PROVIDENCE, R. I.—George W. Ken- 
neally, manager of the Regal Shoe 
Store here, has been transferred to 
Boston to become manager of the Regal 
store there and to supervise stores in 
Worcester and Providence. 

He was succeeded here by G. E. 
Burns, who is now manager of the 
local store. Mr. Burns has for three 
years been assistant manager of the 
local store. 
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Gold and Silver Repairer 
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Be Safe with 


SHU-PRIM 


CORRECT CLEANERS FOR 
GABARDINE COPPER TAN 
WHEAT LINENS NUBUCK 
PARISAND GENUINE BUCK 

MULTICOLORS, PATENT LEATHER, 
ELKS, Etc. 


Special color restorers for 
Children's Shoes 


A correct cleaner for 
every material. 
Sample 3 dozen assorted 
$1.50 per dozen. 

All guaranteed 25 cent 
retailers. 


SIGNAL 


CHEMICAL CO. 
268 Northampton St., 
Boston 





Makers of the famous SHU-PRIM soap for all 
white shoes. 
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Dancing Shoes and Taps 
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PROFESSIONAL TAP DANCE SHOE 
IN-STOCK 


White Side 
Patent Chrome 
Wr-12 BandC $1.40 
its ABandG $1.40 
i, ABandC $1.50 


DAVID T. NATHAN 
138 Lincoln S#., Boston, Mass. 

















Obituaries 


George Lowenthal 


PATERSON, N. J.—George Lowenthal, 
69, well known shoe dealer of Church 
Street, died suddenly of a heart at- 
tack on March 10 at his home. 

Mr. Lowenthal is an old resident of 
this city. He was born in Bellville 
and soon after coming to this city 
opened a shoe store on Main Street, 


later moving to Church Street, where 
it has remained up to the present. 
Mr. Lowenthal is survived by his 
wife, five brothers, one daughter and 
a sister. 
Funeral services were held on March 
11 from his residence. 


J. Harry Berg 

York, Pa—J. Harry Berg, 80, for 
more than half a century a retail shoe 
merchant in this place, died Saturday, 
March 5, at his residence of a heart 
attack. Mr. Berg, who conducted a 
store at 53 North Beaver Street for 
the past 36 years, had been ailing for 
about a week, but had attended to 
business in the store which is on the 
first floor of the building in which he 
lived. Saturday morning he became ill 
and retired to his apartment where 
he was found dead by his wife. 

Besides his widow, Mrs. Daisy Berg, 
he is survived by one daughter and a 
granddaughter. He was a member of 
St. Paul’s Lutheran Church and Crys- 
tal lodge, Knights of Pythias. 


Hervey V. Bell 


WoLFEBORO, N. H.—Hervey V. Bell, 
64, formerly of Salem, died here March 
2. He came here three years ago as 
manager of the local shoe shop, oper- 
ated by the Bell Brothers’ Company, 
in which he was a partner with his 
two brothers, Ernest F. and Clarence 
W. Bell, Beverly. The company oper- 
ates shops also in Beverly and Rich- 
mond, Me. 

Mr. Bell was well known in Massa- 
chusetts fraternal circles, was a 32nd 
degree Mason, member of Aleppo Tem- 
ple, Order of the Mystic Shrine, Bos- 
ton. He was a member of the Wolfe- 
boro Development Association. 


John E. Dow 


DANVERS, Mass.—John E. Dow, 92, 
who died here recently, was the last 
of the old school salesmen of this old 
shoe town. He traveled on the road 
in the days when shoe salesmen were 
knights of the road, and sold plow 
boots, high-top boots, Congress boots 
and other specimens of the old boot age. 





Reaches Half-Century Mark 


BELLAIRE, O.—G. W. Ball, operating 
the Ball Shoe Store in Bellaire, O., is 
celebrating 50 years in the shoe busi- 
ness. 

Mr. Ball started his store in the Fall 
of 1888 and has been active ever since. 
His partner at that time was T. C. 
(Parson) Nicholson, who played 2nd 
base for the Detroit Tigers. Mr. Nich- 
olson passed away 25 years ago. At 
that time Mr. Ball took over his in- 
terests and has carried on ever since. 

Mr. Ball’s son, G. A. Ball, is manag- 
ing this store and has been interested 
with his father for the past 15 years. 
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HANDELOKS 


actually cost no more 


than paper and twine! 


Figure it this way. It takes 27 
seconds to wrap a pair of shoes 
with paper and twine. Wrap- 
ping time with Handelok 
Carry Bags is 7 seconds. 


What of it? Just this—Hande- 
loks will save $2 per thousand 
parcels in labor costs! 


This saving means that you 
pay no premium for such out- 
standing Handelok advantages 
as—customer good will, pres- 
tige, advertising value, more 
attractive packages! 
And if you use boxes, Handelok 
Carry Bags will show an even 
greater saving! Write for our 
new Shoe Wrapping Chart. 
It graphically compares the 
three wrapping methods... 
shows you exactly how your 
system stacks up. No 
charge or obligation. 


ANDELOK 
Mo Be 


WOLF BROTHERS 
1220 Callowhill St., Philadelphia, Pa. 
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NEW HAMPSHIRE | dent and John H. is treasurer.  Secre- local store. 
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Detroit Retailers 


Ww a E R b Re-elect Officers 


DETROIT, MicH.—The annual meet- 

T 0 ing and election of officers and direc- 
tors of the Detroit Retail Shoe Dealers 

Association was held, Tuesday night, fect 

iw Ul y March 8, at the Commodore Club. pe leather 

All of the officers were reelected as INNERSOLES 
follows: president, David M. Lieber- 
witz, of David’s; vice-president, John a £ 
einer enernnnermnes+ | Temple, Arch Aid Shoe Shop; secre- multiply the comfort, 
tary, Glenn J. Buell, R. H. Fyfe Co.; ° ° 
Golf Shoes ipauinunas, dsiahs acta, edits. value, and wearing life 
CROAT ET EOE EOE EOE OE et New directors elected to serve for 
three-year terms were: Nathan Hack, of any good shoe. 

Jr., Hack Shoe Co.; Walter McGee, ° 
merchandise man at Crowley-Milner Sp ecify — ed 
& Co.; Herb Burr, Burr Shoe Shop, your next order 
and Harry Rosenfeld, Sibley’s. 
ig Ed Stocker, of the Stocker Shoe Co., e 
Send for was elected a director to fill a two-year 
New 1938 [HE ARNOFF SHOE C¢ term for Walter Parker. Leo Masters, FREE OFFERING 
Catalog ane St. N.Y B. Siegel Co., was elected director to Write to us on your letter-head 
serve a one-year term. and we will send you a set of 
a ee eer el et ee eel eee The meeting, presided over by Mr. VanT ra Useful for 
F h Lieberwitz, was pronounced a very en- en aw eener ny 

Men's Shoes joyable evening. The business meeting protecting furniture and card- 
was held in a private room. This was tables from wet glasses. 
followed by a splendid floor show. 
About sixty members attended. 

A résumé of the work of the asso- VAN TASSEL LEATHER CO. 
ciation was given. This included the NORWICH, CONN. 
— Z gor pean in — Makers of :the temets 
egislation which was designed to stop LEATHERPLUS 


the selling of corrective shoes by legiti- 
mate shoe dealers; the organization of WATERPROOF OUTERSOLE 


“HIGHEST GRADE ONLY" | | what is believed to be the first retail 
EAST WEYMOUTH, MASS., U.S.A. shoe fitting class in the country, The | DOs" 


starting of this course has been jus- 
tified by a greater attendance than was 
anticipated, students coming from out- 
side cities, as far away as sixty miles, given recently, attended by 350 peo- 
to attend. ple. The purpose of this party was to 

A very successful Keno party was .raise funds for the Goodfellows’ Fund. 


CO OO OF ee Et OP I 





























‘aw cold es Clark Opens New Men’s Department 


e 
° cmd 
722 BROWN 
SPECIAL WATER ©. 723 BLACK 
RESISTING TANNAGE 


GREAT EASTERN SHOE CO. 


186 LINCOLN STREET 
BOSTON 


LO 6A 


Turn Shoes 


a 


KUSH-IN-EZE 
HAND TURNED FOOTWEAR 
IN STOCK 


Oklahoma City, Okla.—A veteran men’s shoe dealer, A. H. Clark of this city, 
has just opened this smart new Jarman shoe department in Hiram Paul’s, a lead- 
ing Oklahoma City store. 

Simplicity of design and quiet good taste distinguish the new shoe depart- 
— Bn — pp bata np gwen ot in hoo with the Phin an 
nnovations at Paul’s w make it one of the outstanding retail stores in the city. 
@ L. B. EVANS‘ SON CO. @ Shown in the picture are Mr. Clark, John Wallace, sales manager of the 

WAKEFIELD, MASS. Jarman Shoe Company who attended the opening of the department, and Jack 


ee ee Scales, Jarman representative in Oklahoma. 
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Yes Sicx— Mz. Shoeman 


YOU'LL BE PLEASANTLY SURPRISED 


If you have never stoyed at this renowned hotel 
+ may we suggest you try if on your next trip 


to New York 


You'll not only be pleasantly surprised to find that 
a hotel has so much to offer at such moderate 
rates, but you'll wonder why you haven't been 
coming here regularly...as is the custom of hundreds 


of men in the shoe industry. 


The Woodstock is one of the nicest and most cen- 
trally located hotels in the city.. pleasant, quiet... 
yet just around the corner from TIMES SQUARE.. and 


but a few minutes from all your business contacts. 
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SAFE a PROFITABLE 


To sell waterproof footwear profitably you MUST 
order it in advance of the demand. Among the 
important reasons why it is safer and more prof- 
itable for you to place your Advance Orders for 
BALL-BAND Waterproof Footwear now are — 


LONG DATING 


December | net. less 4% for cash November 10. 


PRICE PROTECTION 


You have the protection of our price guarantee 
to December 1. 


EARLY ORDER DISCOUNT 


3% Early Order Discount is allowed on such orders. 
Basing your selling price on list this can mean a 25 to 
50% — or more — increase in your net profit. 


Hold your future order until our salesman shows 
you all that BALL-BAND has to offer. If you want 











TIMES SQUARE 


ROOM AND BATH from $2.50 Daily 
T Famous for Good Food 


\Wordstock 


43rd St. just East of Broadway 
NEW YORK 














to see samples at once, write us. 


MISHAWAKA RUBBER & WOOLEN MFG. CO. 
280 Water Street, Mishawaka, Indiana 


LOOK FOR THE @gwNeia RED BALL 


MARK 


BALL- BAND 





Weyenberg Reports 
Lower Earnings 

MILWAUKEE, WIS.—Showing net sales 
of $8,699,000 for 19387 as against $8,- 
125,000 for the previous year, the 
Weyenberg Shoe Manufacturing Com- 
pany nevertheless reported a drop in 
earnings from $313,173 in 1936 to 
$159,967. Reason for the decline was 
the drop in business during the last 
four months of 1937, according to 
Frank L. Weyenberg, president. 

Current assets at the end of 1937 
totaled $3,362,000 against $3,491,000 
in the previous year, while current 
liabilities amounted to $1,264,000 com- 
pared with $1,202,000 in 1936. 

President Weyenberg in his state- 
ment to stockholders declared that the 
management felt that shoe prices had 
been adjusted fully to present condi- 
tions and the volume of orders re- 
ceived since the first of the year indi- 
cated a considerable improvement over 
the last quarter of 1937. 


Takes Over Men’s Shoes 


Los ANGELES, CALIF.—Paul Kirsh, 
manager of the third-floor shoe salon 
in the J. W. Robinson & Co. store, has 
been given the additional duty of shoe 
manager for the men’s shoe department 
on the first floor. Several changes will 
be made in merchandise and merchan- 
dising. The La Valle line of men’s cus- 
tom-made ‘shoes will be among the first 
to be added. 


New Store on Coast 


Los ANGELES, CALIF.—I. Magnin & 
Co. are building a $2,000,000 new store 
on Wilshire Boulevard at New Hamp- 
shire. This will be one of the finest 
specialty shops in the country when 
completed. Several departments will be 
added which are not now carried by 
the company at the moment in South- 
ern California. A shoe department will 
be among them. The I. Magnin & Co. 
now operate ten stores on the Pacific 
Coast in various cities and resort spots. 
The new store will be the largest and 
finest of them all. Occupancy is ex- 
pected by Nov. 1, 1938. 


Open New Section for 
Short Vamp Styles 


CuiIcaco, ILL.—In response to con- 
stant demands for more short vamp 
shoes in a larger variety of styles, 
Chas. A. Stevens & Company have in- 
stituted a new department especially 
for short vamp styles. A quarter-page 
newspaper advertisement recently an- 
nounced the opening of the depart- 
ment on the fifth floor Shoe Box depart- 
ment. The store has always sold a lot 
of short vamp numbers and is expect- 
ing to make this one of the most out- 
standing departments in the store. At 
present there are nearly 60 different 
styles in stock and more will probably 
be added later. 


Patent Good in Chicago 


CHICAGO, ILL.— Patent leather has 
become the big news along the Chicago 
downtown shoe selling front. Nearly 
all downtown stores report that great- 
est style buying interest is now cen- 
tered on patent leather in pumps, gores 
and sandalized effects. Perforations are 
particularly popular. This trend was 
reflected at the regular Monthly Buy- 
ers’ Day of the Chicago Shoe Travelers” 
Association, February 28 and March 1, 
at the Morrison Hotel, where buying 
was especially heavy in the patents. 

Copper calf, or its many versions, is 
also gaining momentum. Blue gabar- 
dine remains a steady utility shoe 
downtown, but is still the volume shoe 
in outlying shopping areas and in the 
smaller stores. 

A number of merchants are report- 
ing early indications that this will be 
a big leisure footwear Spring and are 
expecting to sell a lot of slippers. They 
attribute the increasing interest to the 
popularity of housecoats, lounging 
pajamas, hostess gowns, etc. 


Edelman’s Store Moves 


ELwoop City, PA.—Edelman’s Shoe: 
Store has leased a new and modern 
store at 612 Lawrence Street. 

M. Edelman will furnish the interior 
with the most up-to-date fixtures and 
new lighting equipment, making this: 
store one of the finest in western Penn- 
sylvania. 
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Camp Moccasins 
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CAMP MOCCASINS 


HAND-SEWED 
COMPLETE LINE-ALL STYLES 
IN STOCK 


From $1.28Y2 Up 


H. CONJOR SHOE CO., INC. 
197 Flatbush Ave., Brooklyn, N. Y. 





No. 111 
Send for 
folder 
Rel 





Black 
and Brown 
Waterproof 
Leather 








10 Different Styles in Stock 
Genuine Moccasin from 


| 
$1.10 up | 
THE ARNOFF SHOE COMPANY | 
101 Duane Street, New York City 
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Carton Labels 


ale ll i te ie ti ee te ee | 


LABELS 


OLMAN- DAVIDSON 
—ADVERTISING PRESS, In 
113 Lincoln Street. Boston. Mass 
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Children's Shoes 
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SHOES 


HAND LASTED 
CHILDREN’S SHOES 
Finest Quality 


PEDICRAFT SHOES—Swanson & Ritner be 
Philadelphia m 








Open Foot Comfort 


Department 
MIAMI, FLorRIpDA — In the Mark’s 


BOOT AND 


S. R. Mitchell Named 


Shoe Buyer 


Boise, IpDAHO—S. R. Mitchell, buyer 
and manager of the shoe departments 
in Falk’s Boise store for the past sev- 


S. R. MITCHELL 


eral years, was recently promoted to 
shoe buyer for the four Falk’s stores 
in Idaho. His outstanding achieve- 
ments in developing and enlarging the 
shoe department in the Boise store is 
responsible for this opportunity to 
broaden his buying scope. 


York Retailers Oppose 


Patman Bill 


York, PA—At one of the largest 
meetings in the history of the York 
Shoe Retailers Association, held Tues- 
day, March 8, members of the organ- 
ization went on record as opposing the 
Patman Bill now in the hands of the 
House Ways and Means Committee in 
Washington and due to come before 
the House very shortly. The local 
shoe merchants feel that the Patman 
Bill is unprincipled, economically un- 
sound, anti-social and smacks of class 
legislation. The bill if passed, the shoe 
dealers say, would mean the execu- 
tioner’s axe for chain stores in Amer- 
ica. While the local merchants feel 
that the chain stores have not been 
blameless in their buying and in their 
competitive methods, it is incredible 
to think that théy should be wiped out. 
The chains may need further regula- 
tion but not destruction, and to permit 
this to happen would mean that the 


Store they have opened a foot comfort time is not far off when some other 
department in conjunction with the business group might be selected as a 
regular shoe department. This depart- sacrificial offering. 

ment has been installed as a courtesy Before coming to a unanimous vote 
service for the convenience of custom- about one and a half hours were taken 
ers. T. D. Harn, a representative of up in a discussion of the bill. Before 
Dr. Scholl, is in charge and customers the shoe retailers was a collection of 
are invited to avail themselves of his statistics which non-chain members of 
service without charge or obligation in the York organization had gathered 
solving their foot problems. and which statistics showed that inde- 
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There's profit 
in camping comfort 








BASS RANGELEY 
MOCCASINS 


Pick up your new 1938 Bass 
catalog (if you haven’t re- 
ceived yours, write us to- 
day) and look over the 
Rangeley Moccasin Ox- 
fords. Their true moccasin 
construction means real 
camping and tramping com- 
fort. 

Vacation time is almost 
here. Get these outdoor 
favorites on your shelves 
early. The rest of the Bass 
line, too! Outdoor footwear 
for every purpose. 


G. H. BASS & CO. 


305 Main St. Wilton, Me. 











pendent merchants still do 70 per cent 
of the nation’s business. 

A copy of the resolutions drawn at 
the meeting will be sent to the con- 
gressman from the York district, the 
Senators from Pennsylvania and to 
Representative Patman, author of the 
bill. 

President Myer Smith was in charge 
of the meeting and the host, George 
E. Smith, served refreshments. Officers 
will be installed at the next meeting 
which will be in the form of a dinner 
with a prominent speaker. 


General Shoe to Open 


New Factory 


NASHVILLE, TENN. — The General 
Shoe Corporation, Nashville, ts adding 
another unit to its fast-growing list of 
factories. The new plant which will 
specialize in the manufacture of boys’ 
and men’s work shoes, will be located 
at Pulaski, Tennessee. The new plant 
will employ between 450 and 500 work- 
ers and is expected to have a produc- 
tion schedule of 400 dozen pairs a day. 

Plants are now located in Gallatin, 
Tenn., Tullahoma, Tenn., Lewisburg, 
Tenn., Nashville, Tenn., and Atlanta, 
Ga. The new Pulaski factory will 
bring the total number of branch fac- 
tories to six. 

Production at the new factory is ex- 
pected to ‘start sometime during the 
Summer months. ; 
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UU 
TO 
BUY 


8 6 6 8 6 hh 


Riding Boots 


8 6 hh 6 Oh Oe 


a 
6 


Men's Shoes 


TS 


SPECIAL INTRODUCTORY 
OFFER 
$9 -10 


less 5%—30 days 





‘White Buck 

, t- Brown 
rown 

i . Genuine Goodyear Welt. Leather 

ie. oeises 6-10, 7-10, 7-11. 
QUICK SHIPMENTS 


MEN'S 
WN ELK MOCCASIN 
Set ack ELK MOCCASIN 


$q.00 
less 5% 


30 days 
Send for Sample dozens today. 


MONARCH SHOE CO. 


(OF WORCESTER) FACTORY 
Mfr. of Men's Dress Welts aruo. wASS. 











Scarcity of Shoe Stitchers 


ConcorD, N. H.—There is a scarcity 
of fancy shoe stitchers and approxi- 
mately 100 could be placed immediately 
in Manchester, Claremont, Dover and 
Somersworth factories, according to 
the State Employment Service. In a 
report, Director Abby L. Wilder said 
increased activity was apparent in 
the state’s shoe shops. 


ELAM'S 
PRE-WELTS 


6 PECIALLY lasted to fit the heel 

and arch and to provide room 
for growing toes. Elam's Pre-Welts 
guide young feet through normal, 
healthy growth. 


STOCK 
Sizes 2 to 8 


750—Patent Leather 
752—White Elk 
Roman Sandal 


F.S. ELAM SHOE CO. 


176 No. WATER ST. ROCHESTER, N. Y. 
DISTRIBUTORS 

NEW YORK: 439 Marbridge Bldg. 

BOSTON: Lane Bros. 

NEW ORLEANS: B. Rosenberg & Sons 

LOS ANGELES: Boston Shoe Co 

CLEVELAND: Krongold Shoe Co 
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SHOE MANUFACTURERS 
recommend it! 


THE PUBLIC 
demands it! 


i 
ih 


FRENCH 
SHOE SOAP 


CLEANS and WHITENS 
ALL WHITE SHOES 
*K 


ALDEN T.CLEVELAND MFG.CO. 
237 Albany St. Boston, Mass. 








Summer Dress Materials 
to Be Colorful 


CHICAGO, ILL.—Shoes will have to 
answer the call to colors in wash 
frocks and garments as well as in 
other materials was the prediction of 
style experts at the recent Chicago 
Wash Dress and Apparel Association 
style show. 

Colors in washable fabrics for the 
coming Spring and Summer, traverse 
a wide range, from the muted shades 
of India to the blazing neon and gor- 
geous desert hues of our own country. 
Reflecting the pomp and ceremony that 
characterized the coronation at Delhi 
are such colors as enamel pink, Celadon 
green, jade, bamboo, beige, sapphire, 
Durbar red, peacock, Delhi, rose, sil- 
ver, and purple. 

The neon shades which are seen 
primarily in sportswear are vivid reds, 
blues, greens and yellows. Desert colors 
are sky blue, sunshine yellow, cactus 
green, desert beige, desert gold, leather 
tan, copper rust, adobe brown, mirage 
blue, lime green, desert storm gray, 
tangerine, and turquoise. 

Shown with a number of the dresses 
were toeless types of sandals. Navy 
and white shoes, that is navy shoes 
with white trim and vice versa, and 
red and white combinations predomi- 
nated on the runway. Solid colors in 
all the high colors were shown with 


many of the lighter shades. All white 
shoes were also shown with many of 
the numbers. Indigo clay was prob- 
ably the most predominant high color 
and was shown with black, with brown, 
and with the beiges. 

As a close runner up to the colors 
in the fashions were the flower prints, 
which inaugurate an _ old-fashioned 
throwback to the sentiment and ro- 
mance of the 1900’s. Flower shades 
are pinks, forget-me-nots, morning 
glory, rose, hyacinth, moss-rose, but- 
tercup, sweat-pea-pink, lilac, carnation- 
red, dahlia and bachelor-button. 


Opens Enlarged Store 


CoLumBus, O.— Walters Shoes, 44 
East Broad St., opened for business 
recently, combining two shoe stores 
formerly located in the same »lock— 
the Walters Shoe Co., formerly of 148 
East Broad St., and the Cantilever 
Shoe Store, formerly at 48 East Broad 
St. David Walters is president of the 
company, and his son, Howell Walters, 
will manage the new store, which is 
completely equipped with new, modern 
fixtures and a striking modernistic 
front in which shoes are advantage- 
ously displayed. The company will 
handle Arch Preserver Shoes for men 
and women; Ground Grippers, Canti- 
levers, and Physical Culture shoes. 
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, | Y iol 


IN PRINCIPLE 


LITTLEWAY 
LOCKSTITCH That is the outstanding 


Bt reason for the consistent 
increase in sales of Little- 
way Lockstitch Shoes — 
regular construction or 


Sbicca-Delmac. 


with G/C UNISHANK ’ SBICCA-DELMAC 
“4 LOCKSTITCH PROCESS 


LITTLEWAY PROCESS COMPANY 


140 FEDERAL STREET. BOSTON, MASS. 
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CAVALIER 


THE 


0) eS 
POLISH 


BUILDS BUSINESS 


POLISHES — CLEANERS — DYES 
FOR EVERY SHOE STORE NEED 
WRITE 


CAVALIER-BALTIMORE, MD. 











Chain Store Efficiency 


records are made available 
to independent retailers in the 


Recorder’s Stock Record System 
(either in cards or book form) 


Samples on Request 


MERCHANT’S SERVICE DEPT. — 


209 So. State St., Chicago, IIl. 











Childs Opens Branch 


SPRINGFIELD, Mass.— Childs Shoe 
Store of Holyoke opened a branch at 
349 Bridge Street, this city, on March 
4. This shop features M. W. Locke and 
Physical Culture shoes for women and 
Edwards shoes for children, as well as 
hosiery and accessories. 

Harry B. Berman, for the last 15 
years an assistant manager at the 
Child’s store in Holyoke, is manager 
of the new shop. He is assisted by Mrs. 
Oscar Dupont who, for the past 10 
years, has been with the Albert Steiger 
Company in Springfield. 

During the past 40 years the Childs’ 
store has built up a large and rapidly 
increasing clientele of customers in the 
Springfield area, and this move is made 
to render better service to these cus- 
tomers and to promote two new lines of 
shoes which will be sold exclusively at 
the Springfield shop. 


Hanan Store Modernized 


Los ANGELES, CALIF.—Hanan & Co. 
show windows have all been redecorated 
with light backgrounds and light floor- 
ing. Light-colored Venetian blind va- 
lances have also been added, so that 
the windows present a new and spar- 
kling appearance with their new Spring 
merchandise. A new wall-to-wall rust- 
shade carpet and refinished chairs give 
the interior a fresh look. 


“,..and he’s going to have com- 
pany --because | like the Lord 
Baltimore and the way they do 
things. There’s an atmosphere 
of quiet good taste that you sense 
the minute you step into the lobby. 
The rooms are smart and comfort- 
able--convenient, individual bed- 
head lamps, running ice water, 
radio loudspeakers. In the Cocktail 
Lounge experts provide the per- 
fect start for a delicious dinner. 


It's good business for my husband 
and a grand time for me when 
we stay at the Lord Baltimore”. jj 
Rates from $3 to $6 single. 


BALTIMORE, MARYLAND 








Patent Selling in Fort Worth 


Fort WorTH, TeEx.—At Washer Bros. 
women’s shoe department in Fort 
Worth, black patent leather shoes, in 
perforated and cut-out styles, are lead- 
ing in sales. W. A. Harris, manager, be- 
lieves the black patent will continue to 
lead this Summer. “There is no other 
material,” he says, “likely to take the 
place of patent leather, if black is to 
be worn as extensively in this section 
this Summer as we now believe it will 
be. Of course, the patent will have to 
be perforated or open somewhat to be 
worn comfortably in the hot weather 
here.” Next to black, tan, suede and 
blue gabardine are good sellers. 

Stripling’s Walk-Over Shoe Salon, at 
the cooking school held at the Muny 
Auditorium recently, had two long 
tables of Spring styles, mostly dark 
gabardines and patents, on display in 
the foyer. J. T. High, manager of 
Stripling’s Walk-Over Shoe Salon, who 
looked after the display, says that over 
400 women stopped to inspect the shoes 
on the first day, and almost as many 
stopped on each of the other days. High 
believes this display one of the depart- 
ment’s best promotions. 

The new shades of tan were most 
prominent in Monnig’s Dept. Store 
style show last week. Other shoes were 
black and blue in open pump and 
around-the-heel strap designs. 


Open New Shoe Department 


New BeEprorp,: Mass.—A shoe de- 
partment under the management of 
Maurice Hayes has been opened at 
Lincoln Stores, Inc., department store, 
located at the corner of Purchase and 
Union Streets, the quarters of the for- 
mer Cox Department Store. 

The shoe department has approxi- 
mately 2000 square feet of floor space 
and is located at the front of the store. 
Separate sections are afforded for 
men’s, women’s and children’s business, 
the men’s section having undergone 
enlargement and improvement since the 
store was opened. 

Chairs and display fixtures are of 
the chromium trim type, adding to the 
attractiveness of the department. Mr. 
Hayes reports good progress since the 
store opened. He was previously asso- 
ciated with the shoe department at 
Wing’s, another local department store. 


Open Second Unit 


DANVILLE, VA.—Bakur’s Shoe Store 
have opened their second unit in Dan- 
ville, at 533 Main Street, carrying a 
complete line of ladies’ novelty shoes, 
hosiery and bags. 

These stores are operated by L. Tan- 
ner and L. Platkin. Mr. Tanner is in 
High Point N. C., and Mr. Platkin in 
Danville, Va. 
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CLassigted and Want Af 








SALESMAN WANTED 


SALESMEN WANTED 


BUSINESS OPPORTUNITY _ 











along 


Boston, Mass. 





A New England manufacturer of men’s and boys’ dress shoes 
($2 retailer) wants salesmen or sales agents selling the jobbing, 
department and chain store trade only. 
with non-conflicting line. State full particulars in letter. 
ye F-708, c/o Boot and Shoe Recorder, 140 Federal St., 


No objection if sold 








HIGHEST grade arch supports—recommended 
leading orthopedic surgeon—foot specialist— 
all territories. Marvelous opportunity—commis- 
sion. Address F-707, care Boot & Shoe 
Recorder, 209 So. State St., Chicago. 





WANTED resident shoe salesman to sell small 
line imported shoes retailing $1.69 to $1.98. 
Commission basis. In stock proposition. All 
territories open. Write stating full particulars. 
Address F-710, care Boot & Shoe Recorder, 
140 Federal St., Boston, Mass. 





WANTED: Alert salesmen for soft-sole slip- 
pers. Styled, priced and made right—to 
SELL. Write territory desired and references. 
Address F-711, care Boot & Shoe Recorder, 239 
West 39th Street, New York, N. Y 





WANTED SALESMAN to handle complete 
line of Quality House Slippers and Comfort 
Shoes with reputable concern, on commission 
basis, in each of following territories: 1. 
Louisiana, Mississippi; 2. So. Carolina, No. 
Carolina, Virginia, Deatucky ; 3. Southern Mis- 
souri, Kansas, Iowa, Western Minnesota; 4. 
North and South Dakota, Nebraska; 5. Colo- 
rado, Utah, Wyoming; 6. Montana, Idaho, Ore- 


gon; 7. Nevada, Arizona, So. California. Ad- 
dress F-712, care Boot & Shoe Recorder, 140 
Federal St., Boston, Mass. 





SALESMEN :—Sideline, new non-water spot- 
ting Fabric Shoe Dyes. Complete line of 

remarkable Shoe Dressings and Patent Leather 

Dyes. Large commissions. Must have following 

shoe chain stores, retail shoe stores, shoe depar 

ments. References. Address F-713, care Boot 

¢ 5 he 3 Reserder. 239 West 39th Street, New 
or 





FOR SALE 


FOR SALE OR SUB-LEASE. Shoe depart- 
ment in Ladies’ Specialty Shop. Population 
one hundred thousand. Volume about $1000.00 
per month. $500.00 cash required. Reason for 
selling other interest and cannot devote time to 
ttment. For information apply or write to 
Henry G. Minsenberger, 24 Washington Square, 
Newport, Rhode Island. 








OR SALE!!! Old established family Shoe 

Store, in Northern New York city. Reason 
for selling, other interests. Store can be rented 
very reasonable. Address F-714, care Boot & 
Shoe Recorder, 239 West 39th Street, New 
York, N. Y. 








POSITION WANTED 


ees years as owner and manager in 
one city. Have operated three large volume, 
popular and high grade shoe stores. Very best 
references from Nationally known concerns. 
Capable supervising any high grade, Metropol- 
itan store, or, traveling representative for high 
grade manufacturer. No job too hard, will go 
any piace and make good. Closed all retail 





A PAYING 


SHOE STORE 


in one of the western cities. 


Doing upward of $50,000 now 
with good rental. Handling na- 
tionally advertised brands. Part 
cash or good securities. Manu- 
facturer will assist financially 
for responsible parties. Address 
Box No. F703, c/o Boot and Shoe 
Recorder, 239 W. 39th Street, 
New York, N. Y. 








interests on March First. Desire 
contacts with firms interested in one with my 





ability. Address—Julian Sternbock, 711 S. 
Broadway, Wichita, Kansas. 
SITION WANTED: Salesmen with large 


established business on women’s shoes, propu- 
lar priced. Middle and Northwestern territories. 
Has had experience as executive and salesman- 
ager. Address F-688, care Boot Shoe 
amen, 239 West 39th Street, New York, 





ENXVIABLE background—varied qualifications 

-—styling, designing, extensive selling con- 
tacts, general factory experience desirous in 
making a change—can be very valuable to a 
reliable ladies’ shoe manufacturer. Address 
F-718, care Boot & Shoe Recorder, 239 West 
39th Street. New York, N. 





HELP WANTED 


MAN FOR SALES AND PROMOTION 
FIELD WORK for well known manufac- 
turer of high-grade men’s s To sell, handle 
sales promotion and cultivate dealer outlets. This 
man will have had wholesale (or retail) training 
in shoe field, and traveling experience. Must 
travel most of the time. Salary basis. Location 

Give full experience record, age, etc., in 








first letter. Address F-717, care Boot & Shoe 
senseter. 239 West 39th Street, New York, 
98 Years of Shoe Fitting 


BEVERLY, Mass.—Giles Shoe Co., of 
154 Cabot Street, is now in the 98th 
year of its career. 

Richard V. Pedrick, manager, con- 
tinues the old policy of good shoes 
properly fitted. And the store goes 
steadily on. 











GREATER PROFITS 
for the 
SHOE MERCHANT 


We have a service that will prove 
interesting to every shoe mer- 
chant. It builds up repeat busi- 
ness—brings new customers to 
your store and eliminates losing 
customers aeoum shoe com- 
plaints. With is service you 
will also be fe 2 increase the 
efficiency sales force. 
Write for full particulars. 


PRACTIPEDIC INSTITUTE 
2131 N. 44th St. Milwaukee, Wis. 














LADIES Ready to Wear Shop in Mississippi 
town of 40,000 population, good location and 
popular prices, willing to lease part of store for 
reliable shoe concession. Address F-709, care 
Boot & Shoe < ee 239 West 39th Street, 
New York, N. 








LINE WANTED 


HOE salesman with following in Metropolitan 

District and vicinity will take on line of 
women’s shoes or sandals on commission basis. 
Address F-715, care Boot & Shoe Recorder, 239 
West 39th Street, New York, N. Y. 








PENNSYLVANIA preferred, will consider 

other territories. General or Specialty line. 
Commission or salary basis. American, 38 years 
old, 17 years selling shoes. Available April Ist. 
Address F-716, care Boot & pues Recorder, 239 
West 39th Street, New York, Y. 





mum charge, 75 cents. 


address should be counted. 





CLASSIFIED ADVERTISING RATES 


The rate for “Position and Lines Wanted” advertisements is 4 cents per word for all undisplayed advertisements. Mini- 
For all other classified advertisements the rate is 7 cents per word. Minimum charge, $1.25. 


When a box number is desired twelve words should be added for the address. 


The rate for all display classified advertisements is $5.00 an inch with a maximum of 46 words. 
Classified advertising is payable in advance. 
ES Advertisements for this page must be in ows New York office on Friday of the week preceding publication. “Sef 


In all other cases each word of the 
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WANTED TO PURCHASE 





MERCHANTS’ NEEDS 








Large Retailer will pay cash for 

your stock of footwear, especially 

better grades of well known brand- 

ed makes. Write information to 
Box F696 


BOOT & SHOE RECORDER 
239 West 39th St., New York City 








SHOE STOCKS BOUGHT 
Complete or Part 
Wholesale or Retail 

BARIS SHOE COMPANY, Inc. 


79-81 READE STREET, NEW YORK, N. Y. 
Telephone WORTH 2-5180-518! 








WE BUY 
Entire or Surplus Wholesale and Retail 
Stocks. Also Branded Shoes such as 
Walk-Over, Florsheim, Lng mero Vital- 
ity, Arch Preserver, Quality, os- 
tonians, Stetson, Red Cross, Nunn- Bush, Ete. 
IBVIN RUBIN 
“The House eof Jobs’”’ 
88 Reade St., Cor. Church 
Phone Barclay 7-7887 New York City 





BRANNOCK SHOE- 
FITTING SYSTEM 
1 INCREASE REPEAT SALES 
Satisfied customers return 
2 ATTRACT NEW CUSTOMERS 
One tells others 
3 SAVE % OF FITTING TIME 
Cut down try-ons 


Write for Benet ive Folder 
and list of shoe factor: ering Brannock Devices 
pecial cooperative i 








THE BRANNOCK DEVICE CO. 
SYRACUSE N. Y. 








Buyers of Surplus Stocks 


We will buy surplus er entire stoeks of shoes 
frem manufacturers, jobbers or retailers. 
QUANTITY NO OBJECT 


KIRSCH-BLACHER CO., Inc. 


106 Duane St. New York 
Phone WOrth 2-5377 and 5378 














Atwood’s Opened in Oakland 


OAKLAND, CALIF.—Arthur Mattal has 
opened Atwood’s Junior Footwear store 
in metropolitan Oakland, catering ex- 
clusively to the fitting of children’s feet. 
The children’s footwear which will be 
carried has been manufactured con- 
tinuously by the same firm for the past 
fifty years. 

Mr. Mattal says: “This store offers 
a unique service to parents, in that it 
will provide properly-fitted shoes for 
children from their first toddling days 
until they reach ‘’teen age.’ Children 
will be registered and given a scientific 
fitting when they are first brought here 
and a careful record kept of their feet 
as the child grows. Any tendency to- 
ward foot trouble can be guarded 
against while the child’s feet are in the 
formative stage. 

“The firm whose shoes we carry 
maintains its own medical staff to keep 
pace with every modern development in 
the art of correct shoe fitting for chil- 
dren, and we believe these shoes to be 
healthful, practical and durable for 
children.” 


Open in New Location 


NASHVILLE, TENN.—The Dan Cohen 
Shoe Company, after being out of busi- 
ness temporarily for two months, have 
opened in their new location at 303 
Third Avenue. Their former store was 





SAINT LOUWVIS 





located at 410 Union Street. The new 
move places the store in the heart of 
the secondary shopping district, five 
blocks from the main retail district. 
I. A. Paritz, the new manager, comes 
from the Cohen interests in Cincin- 
nati. Mr. Paritz has been with the 
company for twenty-five years. 


School Girls Model Shoes 


NEW ORLEANS, LA.—Ten New Or- 
leans high school girls were used to 
model different types of a new line of 
shoes for school and sports wear in 
the Krauss department store, New Or- 
leans. The students spent the entire 
day strolling through the various de- 
partments wearing different types of 
shoes selected to go with sports and 
spectator costumes, showing styles that 
are leading favorites now at Winter 
resorts and in the movie colony. 


MERCHANTS’ NEEDS 





No Mis-Mates with Mate Marks 
2450 2450 2450 


Gus V. — 45th—Des Moines, Ia. 
Send Free Samples and Prices 


DR. PYLES FOOT OSCILLATOR 


The Most Remarkable Contribution to shoe retailing in 
receat — wt aur = out of the ordinary class. 
es 


Oscillator and watch your 
-— ‘Jump Ahead.” Brings 
cus “ 


departm 
throughout the coun- 
try. 


Can be operated by customer or clerk with simplicity. 
Priee $38.50, F.0.B., Stockton, California. 
Shipped on FREE trial anywhere in the USA _ only. 
WRITE TODAY for this liberal offer. Sold on EASY 

payment plan. 
THE VI-PED-EX CORP. STOCKTON, CALIFORNIA 


New Regal Shoe Store 


JAMAICA, L. I.—The new Regal Shoe 
store, located at 160-01 Jamaica Ave- 
nue, opened here recently. The store 
is located in the heart of the shopping 
district, and has been described as one 
of the showplaces of the community. 
Advertisements mentioned the fact that 
the store was opened as part of the 
concern’s 45th anniversary. As an 
opening offer, each purchaser on the 
first day was given free a large aero- 
frame steel reinforced zipper traveling 
bag. 


Women’s Day at Younkers 


Des MOINES, IowA — Women’s Day 
was observed recently at Younkers, 
Des Moines, with women taking full 
charge of all departments of the store, 
and advertisements and special items 
listed for sale slanted towards women’s 
purchases. Mrs. Ethel Clulow, assis- 
tant manager of the upstairs shoe de- 
partment, was manager for the day 
and reports a fine response towards 
Spring shoes. In a season that is 
earlier than is usual for Spring selling, 
Mrs. Clulow found navy blue leading 
the colors and patents showing unusual 
strength. 
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U. S. Shoe Exports Show Gain 


Imports of womén’s shoes into the 
United Kingdom from countries abroad 
were nearly 45 per cent greater during 
January than in December, 1937, ac- 
cording to a report to the Commerce 
Department from the office of the 
American Commercial Attache, London. 
At the same time exports of footwear 
increased by 27 per cent during Jan- 
uary compared with the previous 
month, due, it was- stated, to larger 
shipments to South Africa and New 
Zealand, where the greatest increase 
appeared to have been for men’s boots. 

Imports of women’s shoes into the 
United Kingdom from the United 
States, which formerly were only neg- 
ligible, have made a decided gain dur- 
ing the past two years, and American 
exporters have made quite an impres- 
sion on the British market in this 
line, the report stated. At the same 
time, shipments from the United King- 
dom to the United States have dimin- 
ished during the same period. 

Although Czechoslovakia continues to 
hold first place as the chief foreign 
supplier of United Kingdom shoe im- 
ports, having shipped a total of 7,733 
dozen pairs valued at approximately 
$110,150 during January, the United 
States during the same period fur- 
nished 2930 dozen pairs valued at 
nearly $79,000 and ranked second as 
the United Kingdom’s foreign source 
of shoe imports, statistics show. 

Shoe imports from Switzerland into 
the United Kingdom during January 
ranked third as chief foreign supplier 
and totaled 1941 dozen pairs valued at 
approximately $78,000, according to 
the report. 


Scholl Large Ad Space User 


CHICAGO, ILL.—A chart developed re- 
cently by the Scholl Manufacturing 
Company, shows that if all the Dr. 
Scholl advertisements scheduled to ap- 
pear in 1988 were pasted end to end, 
they would take up 1,000,333,333 feet 
of space which is equivalent to 7% 
times around the world. These would 
include 3,001,000,000 advertisements ap- 
pearing in magazines and newspapers. 

Another chart, showing small town 
coverage, was used recently at a sales 
convention of the Scholl company. It 
shows what the concern is doing for 
its local representatives. The outer 
circle, containing figures for Buffalo, 
New York, where a local newspaper is 
used for an advertising medium, gave 
a total number of 3,421,494 ads reach- 
ing 92,9385 families in that city, or a 
rate of 37 ads per family for 1938. 
The inner circle gives figures for 
Ottawa, Illinois, where no local news- 
paper is used. In this case, 42,921 ads 
reaching 3098 families give a rate of 
13% ads per family. The purpose of 
this chart is to prove the fact that the 
firm’s ads have a mass circulation even 
in towns where no local newspaper is 
used. 


# Buying Gud 
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MONARCH SHOE CO., Athol, Mass.......---ccseecccceecceseeeceees 
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NATHAN, DAVID T., Boston, Mass. ..........--..00-e00: 55 
NUNN-BUSH SHOE CO., Milwaukee, Wis. ...............5 esse eee erences 3rd Cover 
OWENS SHOE CO., Salem, Mass. ..........------ 54 
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ROHN SHOE MFG. GO., Milwaukee, Wis. .......6. ce ccc cet erect enccccceccecose 

SANDLER, A., CO., Boston, Ne Seed ect ok Wah o PbS UE sc Us ESS bie Ue des ocibion 53 
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WEYENBERG SHOE MFG. Co., SS. | a eee ec cae 


LEATHER AND OTHER MATERIALS 


ALFRED VAMOS, New York City .....cccccccccccccccnccescccscterevccesscscteces 34 
BROWN COMPANY, Portland, Me. -2nd Cover 
DEWEY & ALMY CHEMICAL Cco., Cambridge, Mass. .........-. |. Front Cover 
EINSTEIN, J., INC., Now York City........ccccccccecccecccceerscccsceeessceesoncs a 
KISTLER LEATHER CO., Boston, Mass. .......... 
MOSS CORPORATION, Boston, Mass...........-..0ee0eeeeees -32b, se 
TAYLOR, THOMAS, & SONS, Hudson, Mass. .............+.055 pilectidonnda tian 

UNITED STATES RUBBER PRODUCTS, INC., New York City ..... : 35 
VAN TASSEL LEATHER CO., Norwich, pT: salle Se ei RG eee ie og 56 
ZAPON COMPANY, Stamford, Conn........ccccccsccccccccccccccccccotcvecssevceccs 4 


MACHINERY, LASTS, MFRS.’ SUPPLIES, DRESSINGS, ETC. 


BECKWITH BOX TOE CO., Boston, Mass. ..........-cccccsccccccrccsscecccceetees 
CAVALIER CORPORATION, Baltimore, Bn we bikie de consume nh aakees Ss a0 ceugene de 
CLEVELAND, ALDEN T 
DU PONT, E. |.. DE NEMOURS & CO., INC., Arlington, N. J......--...---e sees 
EVERETT & BARRON CO., Providence, R. I. 
LITTLEWAY PROCESS COMPANY, en Sr EAP ee ee Oe Ce 
et MS gr OE a ee ron ire 

UNITED SHOE MACHINERY Seer, BOMtOr, MEMOB. | 5.6 ccc eet erseeenne 
OU, MN I a ae icc cec nvesccdverrvcdetesscle sasecisccvcletine sebeviece 


STORE EQUIPMENT AND FINDINGS 


BRANNOCK DEVICE CO., Syracuse, N. Y........... cece ccc cece cece cece reacseeees 
SCHOLL MFG. CO., INC., Chicago, Ill. ........ 50 





















Vi-PED-EX CORP., Stockton, Cal. ............ is, Sak See es bare(eacs oP a chee oaks 63 
VULCANIZED FIBRE CO., Wilmington, Del. ...........-.. sec cece eee eee teenies 54 
WELLS, GUS V., Des Moines, ES oe eae ws ics St Rochas + coeiud wckvdewide ce etic 63 
WOLF BROTHERS, Philadelphia, Pa. .........0...-0..c0cc cece eeee ees Vitae eae 55 
MISCELLANEOUS 
BARIS SHOE COMPANY, New York City............- cece cece cee tenet e nee ee eens 63 
OO TULL, BMRPOPUCG, OC. TsO, EO ooo oon oi hed ee ene emeseregsettengecceece 63 
HOTEL WOODSTOCK, New A guia ined ME aoe Ne et eth eek rine a alee eee Dagee § 57 
IRVIN RUBIN, New York City.....0.......--.-.6555 Piret Mel) Liked s cirete bates eee ved 63 
KIRSCH-BLAGHER CO., INC. we New York City.. PETRI Oe a Eee PO PRE RE 63 
LORD BALTIMORE HOTEL, TMCS Coos > Se tin hale ek AER ORS Aas ce te-0 61 
MARBRIDGE BUILDING, New York City ......-.... 6c cece cence eee eee e eee ak dso 44 
PRACTIPEDIC INSTITUTE, Milwaukee, Wis. ............:. 6 eee eee eect eee re etes 62 
REPUBLIC BUILDING, Chicago, Il]............. cee cece cee eet teen ten ene tenes 6 
SHOE FASHION GUILD, New York City ......6 cc cee cece eet eee tent tet ence erent 33 
TOLMAN-DAVIDSON ADVERTISING PRESS. INC., Boston, Mass. ..............- 58 
LEATHERS—SECTION TWO 
ALLIED KID CO., Boston and New York ........-ceeeeee eee e eee teen ee ee ee ee stanes 119 
AMALGAMATED "LEATHER COS., Wilmington, Del .........:... ese ee cece eee eeeee 78 
py > tig? y & LEATHER CO., Boston, Mass. ..............-eeseeree ceeees 113 
BARNET, J. S., SONS, Boston, = DER CUO COPIR GUAT VIE CREO ERR Uc hOE RS ee Tis eed ee 117 
CARR LEA ATHER CO., Peabody, Mass. ....+-.cccceccec seer cree ese ennceeeeseneenense 107 
COLONIAL TANNING CO., Boston, Mass. LEE EE RE HE eT Ee ME Tee 71 
EAGLE-OTTAWA LEATHER CO., Grand Haven and Whitehall, MMOs vee cet hss 2 
EVANS, sos R., & CO., Camden, N. J. cece cece cece eee t eee e eect eee eeeeeeeeeens 76, 77 
GALLUN, F., & SONS CORP., Milwaukee, Wis. .........-6.:--eeseeeeeeeeeeeees 
GUTMANN. & COMPANY, INC., Chicago, Ill. ........ 0.0 e cece cece e eee e ee nerenees 103 
HAMEL LEATHER CO., Haverhill, Mass............- sce cece cent etre tere reece teens 120 
HUBSCHMAN, E., & SONS, INC., RR I, os av seb tn BREE Puek a ans 66 
LEVOR, G., & CO., INC., RN No SRS, cxb o.d Folk Sac kace nes 68, 69 
MONARCH LEATHER COMPANY, Chicago, Ws 55 hdRRBEAT ET 6.0 CBE ch FO Cs dee ia 67 
OHIO LEATHER CO., Girard, O. ......cc cece cree cece eect eter e eee t nn tteesteeeees 74, Ri 
RUEPING, FRED, LEATHER CO., Fond du Lac, ME Sioa Fetes coe este lededes 
SETON LEATHER CO., Newark, N. J. ...-ecs cece cece rece n cece cece eet eretenseseeees 105 
SURPASS LEATHER CO., Philadelphia, LSE eT Sst. k cays cere ket ne 
TANNERS COUNCIL OF AMERICA, New York City .......... Loe bbe eer eweeaudeeay 
TROSTEL, ALBERT, & Sons co., Milwaukee, WE Se nlccide wey 
YOUNG, RICHARD, & CO., New York Cit 
ZIEGEL-EISMAN CO., Boston, Mass. ........ccccceeeceee cee eeteeeeeteenens : 
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Now Showing at 
Popular Prices 


FROM MAINE TO CALIFORNIA 


SNO-WHITE 





and The SEVEN SPRIGHTLY Colors 
* 


Outstanding footwear lines for Spring and 
Summer billing in the nation’s retail stores 
feature 

COLONIAL SNO-WHITE and 

SEVEN COLONIAL COLORS 
Sno-White because this proved white 
patent stays white—keeps its brilliant finish 
—is easy to clean—and brings sparkle, dash 
and brilliance to white footwear. 
Colonial Colored Patent for the rich, bright, 
jewel-like hues so essential to feminine 
costume in brilliant summer surroundings. 
AND both... because they are COLON- 
IAL PATENT...always the best... For 
swatches write to Colonial Tanning 
Company, Boston, Mass. 


COLONIAL 
jes the Best Fatent_ Leather Shoes 


BOOTH 40 
WALDORF ASTORIA 





494 SKIPPER (Blue) 





189 SAILOR (Blue) 
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AUTUMN COLORS. 


In 


A MERCHANDISING ANALYSIS 
and Sales Promotion Guide 


by 
MARGARET HAYDEN RORKE 


Managing Director, Textile Color Card 
Association of the United States, Inc. 


MERCHANDISING ANALYSIS 


Women’s Shoe and Leather Colors for 
Fali 1938 


THE seven shades listed below comprise the selection 
of women’s shoe colors for Fall, 1938, adopted by the 
joint committee of tanners, shoe manufacturers and re- 
tailers in cooperation with the Textile Color Card 
Association. 

The following coordination guide has been prepared 
by Margaret Hayden Rorke, managing director of the 
color association, to assist the shoe and leather indus- 
tries in the sales promotion of the Fall shades: 


Golden Havana (new color)—Important new de- 
velopment in lively light brown of golden cast. Har- 
monizes smartly with Fall costumes in warm tans, such 
as the toast type, and light browns. Also a distinctive 
accent to greens, black, subtle medium tones in the 
group of Painted Desert Colors and very new, too, with 
navy and medium blues. Used alone or in combination 
with coffee brown, India brown, marine blue or black. 
Also a glove color. 


India Brown (repeated color)—Successful medium 
brown continued for Fall wear with costumes in browns, 
beiges, greens and animated medium tones, including 
mustard, gold and amber shades. Also has new style 
significance as a contrast to costumes in navy and other 
blues. Used alone or combined with golden Havana or 
burnt earth. 


Burnt Earth (new color)—New Fall version of the 
important terra cotta or burnished clay range in 
leathers. A swagger contrast to tailored costumes in 
navy and other blues including the stone or slate type, 


AMERICAN LEATHERS 


oxford grey, dark brown, green, black or sporty tweed 
mixtures. Blends well with bright reddish clay and 
brick tones in textiles. Also very smart with Painted 
Desert Colors. Used alone or in combination with India 
brown, coffee brown or black. Also a glove color. 


Coffee Brown (repeated color)—Dark neutral brown 
again recommended for general wear with Fall costumes 
in greens, subdued browns and dark beiges. Newly 
smart as a contrasting accent to navy and other costume 
blues. Used alone or combined with golden Havana 
or burnt earth. Also a glove color. 


Porto Plum (new color)—High style interpretation 
of the fashionable purplish or violine gamme, em- 
phasized as a very new color influence here and in 
Paris. Harmonizes with the chic mauve or purplish 
tones in costumes, such as lilac, violet, amethyst, plum 
and purplish berry or grape versions. A smart contrast 
to mauvish rose tones, violet blues and greens. Also a 


glove color. 


Marine Blue (repeated color) —Remains the accepted 
shade for navy leather requirements. Used alone or in 
combination with chateau wine, burnt earth or golden 
Havana. Also a glove color. 


Chateau Wine (repeated color)—Enjoys increased 
style prestige, because of the strong favor for hazy 
rose and vintage red tones in textiles. Besides harmon- 
izing with wine or grape shades, this rich Burgundy 
tone is a smart contrast to navy and stone or other 
muted blues, violet or lilac shades, grey, beige and 
black. Used alone or in combination with marine blue. 
Also a glove color. 

Black leathers continue important for Fall and 
Winter. 


SALES PROMOTION GUIDE 
Men’s Shoe Colors for Fall 1938 





FOLLOWING are the nine colors for men’s shoes for 
Fall, 1938, chosen by the joint committee of tanners, 
shoe manufacturers and retailers in cooperation with 
the Textile Color Card Association. 














ed 
ind 
ted 


dia 


wn 


nes 


me 
ina 


ion 
2m- 

in 
ish 
um 
‘ast 
Oa 


ted 
- in 


den 


sed 


\on- 
ndy 
her 
and 
lue. 


and 


for 
ers, 
with 


BOOT AND SHOE RECORDER, March 19, 1938 


And How They Fit in the Fashion 
Pieture for Men’s and Women’s 


Falt and Winter Footwear 


To assist the men’s shoe industry in the merchandis- 
ing of these Fall shades, Margaret Hayden Rorke, 
managing director of the color association, has com- 
piled this analysis: 


Club Tan (repeated color)—This lighter tan, which 
steadily gained in sales importance through the Spring, 
is again recommended for Fall use. Best adapted to 
custom type shoes that harmonize with pigskin gloves. 


Town Tan (repeated color)—Russet shade first in- 
troduced last year as a new type of color for men’s 
town shoes. Has been growing in fashion acceptance, 
influencing many sports shoe colors, which have taken 
on this russet cast. Particularly successful in shoes 
worn to harmonize with the popular rust colorings in 
ties, scarfs and gloves. 


Scotch Brown (new color)—New rendition of the 
popular Bourbon color family, having volume impor- 
tance for Fall. For full and quarter town brogues, as 
well as more formal straight tip and medallion tip 
shoe types. This medium brown of warm undertone 
enjoys widespread acceptance because of its blending 
qualities with other browns in apparel, or with con- 
trasting blues and greys. 


Cordo (new color)—This volume color for Fall 
represents the newest version of the cordovan ty pe, 
with dark reddish undertone. Has wider use than the 
old cordovan shades, due to its mellowed dark toning. 


Tanwood (new color)—New sports color for rugged 
country type shoes, derived from ski boots or peasant 
patterns. Equally good in grain or reversed leathers. 
Matching thong lacings in the same shade of leather 
are characteristic. 


Pheasant Tan (repeated color)—Sports color for 
general use. First introduced as a color for country 
shoes in pigskin to match other sports trappings in 
pig leathers. Now accepted as a typical country color 
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for heavy pebbled, willow grain and reversed leathers 


in footwear. 


Rustic Tan (new color)—This new interpretation of 
a rust tone in leather has volume importance as applied 
to both casual and active sports shoes, where it appears 
to advantage in pebbed, willow vertical grains, boarded 
and reversed surfaces. Extremely significant, because it 
indicates the trend away from neutral tans and browns 
for country wear. 


Heath Brown (repeated color)—Volume country 
color, favored for water-resistant leathers used in Fall 
golf shoes, as well as ski boots and skating shoes. 
Popular also in boarded, pebbled and novelty grain 
leathers, for plain toe and Norwegian front sports shoes 
and campus shoes. This type of brown assumes first 
place in sports leathers, because it retains its warm 
tonality even in the novelty grained types. 


Belmont Tan (new color)—Another addition to the 
rich rust tones in leathers, which are increasing in 
fashion importance. This new shade bridges the gap 
between active sports and city-country types, in boarded 
and vertical willow grains, as well as some smooth 
leathers, all with the treatment of semi-lustre treeing, 
which retains the natural character of the color as well 
as the leather. Both this color and rustic tan are typi- 
cal “staining colors,” obtained by special dressings on 
light pigskins and natural tan leathers. 

Black leathers retain their importance for Fall and 
Winter. 











19, 1938 


BOOT AND SHOE RECORDER, 


“ 
pa 
. 
ov 
Zz. 
, 
Bos 
ey 
Seat 
. 2 
s & 
gs 
oma 
&s SNI 
> 
Q ea 
a 
= 
& a 
Sg 
2¢ 
8 & 
a 
4 
Ts 
s 
r 
4 
i=} 
é 





938 



















‘ Tebow los wt 
“have a vie eeciadd 3 








A men’s weight calf in the 
standard colors. The out- 
"standing men’s lines will 
continue to set the pace 
ie so a 


weight leat her: 
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Peasant 


MRI TR BY TERRE MY Ode Le et 


Visit our exbibit of - 

authentic Fall colors 
at the Waldorf 
March 28 and 29 


Permanent color dyed clear through the 
skin guarantees a beautiful, long-wearing 
finish unmarred by faded undertones: the 


color will not pull out of Evans Kid. Be- 


cause this is undeniably true, more and 


more retailers every year protect them- 
selves by specifying Evans Kid Leather, 
tannage of John R. Evans & Company, 


Camden, New Jersey. 
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Amalgamated Special Promotion Cites 
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. outstanding products of tanneries famed for quality. Sold widely to 
shoe manufacturers satisfied only with top-notch hides, tannage, finish 
and service. See the Eagle-Ottawa line in new authentic Fall colors . . 


See us March 28-29— or write for complete information. 


Waldorf-Astoria, New 
York. Official Open- 


“unc EAGLE-OTTAWA LEATHER COMPANY 


TANNERIES AT GRAND HAVEN & WHITEHALL, MICHIGAN 


Distributors located in: New York, 2 Park Ave.; Chicago, 912 W. Washington Blvd.; San Francisco, 
615 Howard St.; Philadelphia, Robt. D. Smith & Co.; 325 Arch St.; St. Louis, G. T. Leavitt & Co. 
and Wm. M. Taggart Co., 1602 Locust St.; Boston, F. W. Dow Leather Co., 112 Beach St.; Los Angeles, 
Eagle-Ottawa Leather Co., 1012 Broadway Pl.; Portland, Eagle-Ottawa Leather Co., 1238 N.W. Glison St. 
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Tanners Show Fali and 





Exhibit Committee 
George H. Mealley, Chairman 
Joseph T. McCauley 

Robert J. Mellin 

Frank H. Miller 

Daniel N. Gutmann 

Frederick J. Blatz 

Milton Hubschman 


Adams Buckskin Co., Inc. 


Johnstown, New Yor!: 


Agoos Leather Companies, Inc. 


Boston, Mass. 


Allied Kid Company 


McNeely & Quaker City Divisions, 
Philadelphia, Pa. 


Standard Division, Boston, Mass. 
New Castle Division, New York, N. Y. 
Sterling Division, Wilmington, Del. 


Amalgamated Leather Cos., Inc. 
Wilmington, Del. 


William Amer Company 
Philadelphia, Pa. 


American Hide & Leather Co. 


Boston, Mass. 


Carl Antholz 
New York, N. Y. 


Armour Leather Co. 
Boston, Mass. 


Peter Baran & Sons, Inc. 
Harrison, N. J. 


J. S. Barnet & Sons, Inc. 
Boston, Mass. 


Barrett & Co., Inc. 
Newark, N. J. 


Bayer Bros. Leather Co. 
New York, N. Y. 


List of Tanners Council Members Whe 


Will Display Their Lines For The Cem- 


ing Autumn and Winter Season at Of- 


ficial Opening To Be Held March 28-29 


PARTICIPATING 


Lucius Beebe & Sons, Inc. 
Boston, Mass. 


Beggs & Cobb, Inc. 


Boston, Mass. 


Benz Kid Co. 


Lynn, Mass: 


Bissell Leather Co. 
Peabody, Mass. 


Brandt Leather Corp. 


Norwood, Mass. 


C. D. Brown & Co. 
Rochester, N. Y. 


Burk Brothers 
Philadelphia, Pa. 


W. D. Byron & Sons of Maryland, Inc. 


Williamsport, Md. 


Carr Leather Co. 
Peakhody, Mass. 


Colonial Tanning Co. 
Boston, Mass. 


Dimond Kid Co., Inc. 


Boston, Mass. 


F, C. Donovan, Inc. 
Boston, Mass. 


Donnell & Mudge, Inc. 


Salem, Mass. 


TANNERS 


Dungan, Hood & Co., Inc. 
Philadelphia, Pa. 


Eagle-Ottawa Leather Co. 
Grand Haven, Mich. 


John R. Evans & Co. 
Camden, N. J. 


A. F. Gallun & Sons Corp. 


Milwaukee, Wisc. 


Goniprow Kid Co.., Inc. 
Lynn, Mass, 


Griess-Pfleger Tanning Co. 


Boston, Mass. 


Gutmann & Company 
Chicago, Ill. 


L. H. Hamel Leather Co. 


Haverhill, Mass. 


Thomas B. Harvey Leather Co. 
Philadelphia, Pa. 


Hiteman Leather Co., Inc. 
West Winfield, N. Y. 


E. Hubschman & Sons, Inc. 
Philadelphia, Pa. 


Hunt-Rankin Leather Co. 
Boston, Mass. 


Irving Tanning Co., Inc. 
Peabody, Mass. 
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Winter Colors and Finishes| 
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C. D. Kepner Leather Co. 
Boston, Mass. 


Korn Leather Co. 
Peabody, Mass. 


A. C. Lawrence Leather Co. 


Peabody, Mass. 


G. Levor & Co., Inc. 
New York, N. Y. 


J. Lichtman & Sons 
Newark, N. J. 


Herman Loewenstein 
New York, N. Y. 


Lord Tanning Co. 
Woburn, Mass. 


Malis Leather Co. 
Philadelphia, Pa. 


Marcus-Forscher & Co. 
New York, N. Y. 


McNeely & Price Co. 
Philadelphia, Pa. 


‘Mitchell & Peirson, Inc. 
Philadelphia, Pa. 


Monarch Leather Co. 
Chicago, Ill. 


R. Neumann & Co. 
Hoboken, N. J. 


Northwestern Leather Co., Trust 


Boston, Mass. 


Ohio Leather Co. 
Girard, Ohio 


John J. Riley Co. 


Boston, Mass. 


Fred Rueping Leather Co. 
Fond du Lac, Wisc. 


Scherer Leather Co. 
Cudahy, Wisconsin 


Seton Leather Co. 
Newark, N. J. 


Samuel Shapiro 
New York, N. Y. 


Surpass Leather Co. 
Philadelphia, Pa. 


Albert Trostel & Sons Co. 
Milwaukee, Wisc. 


Verza Tanning Co. 
Peabody, Mass. 


Winslow Bros. & Smith Co. 


Norwood, Mass. 


Richard Young Co. 
New York, N. Y. 
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Get your full 
share of the 


crepe sole 
business 


» « » Concentrate on 
Gallun’s vegetable-tanned leathers 


For real salability, to reap the profits from the season’s 
most significant trend in youthful fashions, it pays to 
watch for the vegetable-tanned numbers in making up 
your orders. You find them in the line of every leading 
manufacturer — for the industry recognizes Gallun’s 
leather as a “natural” for this type of shoe. 


While it is remarkably firm, it is far more pliable than 
ordinary leather, requiring less breaking in. It retains this 
pliability and does not stiffen when dried after wetting. 
Its exceptional working qualities assure clean punches 
and perforations, with genuine eye appeal. 


Talk leather when you sell shoes — identify Gallun’s 
vegetable tannages — and you make a loyal “repeater” 
out of every customer. Check your stock now. 

A. F. Gallun & Sons Corporation, Milwaukee, Wisconsin 
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Photo from Neiman-Marcus by 


Robert W eitzen. 


pening 


THE TOWN 


BBACK in town again. New furnishings needed for the 
town house—or apartment—and new clothes for its owner. 
What town shoes will women choose to wear from late 
August through October? Most of them will want suede 
because they know that its soft velvety texture will be 
repeated in Fall fabrics. They know, too, that a suede 
surface will give a richness and depth to the brown, rust. 
wine and plum shades which promise to be popular for 
Fall shoes. 

The makers of both kid and calf suede are predicting 
that several shades of brown with a reddish cast have 
interesting possibilities. Black is still of first importance, 
but if more brown costumes and brown furs are worn, as 


DHAE \ I 
THE FAVORITE 


may be expected, brown shoes may take some sales from 
black. Some retailers expect brown to sell early and black 
later. 

Some Marine and Parisian Blue will be worn. In wine 
tones the feeling is for berry or wine reds with a blue, and 
violet tones with a red, cast, all of which points to the con- 
tinued influence of purple in the general fashion picture. 
The Red Violet or Plum family is slated for possible High 
Style promotion shoes. 





Simple and dainty in pattern and 
detailing, this asymmetric step-in is 
a good example of the new manner 
of combining leathers. Suede forms 
the outside and smooth kid the in- 
side, trimming detail, and heel. 
Allied Kid Co., Sterling Division. 


This suede step-in illustrates several 

important Fall trends—pronounced 

asymmetric treatment, bow ornament 

trimmed with braid, and refinement 

and distinction of material, design 

and workmanship. A. C. Lawrence 
Leather Co. 


The velvety texture of suede beauti- 
fully moulded to the foot shows to 
unusual advantage in this dress ox- 
ford. Fine perforations in a grace- 
ful design make the only trimming. 
Agoos Leather Companies, Inc. 


OF THE CITY 
DWELLER 


Three models typical of Fall, 1938. 
Beauty of design and refinement of 
treatment combine to make shoes ex- 
pressive of the trend toward soft 
tailoring and more feminine details. 








By tradition the first fashion promoted 
for Fall, because its surface offers 
a change in texture and expresses 
richness, both in black and deep 
autumnal shades. 


Suede appears in soft toe types for July 
and August, lends itself to semi-tail- 
ored shoes for September, and goes 
on into November in formal types. 











SSMAKERS 
OPEN... 


SWING goes the fashion pendulum. And the 
direction of its swing today is towards a wider interest in smooth 
leathers. You hear the word “smooth” much more often. We will 
see smooth leathers used to a greater degree in first samples . 
and first orders ... for Fall. 

Kidskin shares in this new texture interest. And kid has a special 
promotional feature to offer—dressmaker treatments, “pretty” 
shoes to go with “pretty” clothes. Because of its light weight and 
pliable quality, kid performs perfectly in these dressmaker shoes. 
Without question, kid is used to better advantage in low cut, 
lighter patterns than in high cuts. And equally without question, 
many shoe patterns are coming down, featuring pumps and low 
step-ins, giving kidskin another advantage for the coming season 





. . and for seasons to follow. 
The designers of kid shoes have a long list of dressmaker treat- 





The soft little dress in the photo. 

graph, worn by Mitzi Gould, 

N. B. C. Radio Actress, is typical 

of the dressmaker costumes that 
call for kid shoes. 
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Typically dressmaker is the trea 
ment of this simple low cut pa 
tern with its side bow. The shiny 
lacing, little bow, and vamp inlay 
of patent against the dull black 
kid, are like a dress trimming 0 
satin on crepe. William Amer Co. 


Softly gathered in an off-side trea 

ment, this pattern in brown kid 

suggests the draping of a dress in 

its soft folds. The beige piping is 

another important fashion notM role as 
John R. Evans & Co. A versi 


Many stores will promote kidskis 
shoes in the types illustrated as 
starting shoe for July and Augut 
selling and then follow with fw: 
ther promotions for November. 
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‘Tight touch, as in the first pump on 
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Jewels by Trifari. Veils Z 
courtesy David Dubin. aul 





ments to work with. You see a num- 
ber of them illustrated in these pull- 
, threaded through lacings, a 
important motif, used with a 


the opposite page. Pleatings, shir- 
rings, pin tucking. Fine strappings, r) 
bows, lots of pipings. Little buttons. a 
And newest of all—DRAPING. Al- 
though black leads in volume for 








KIDS KIN 


THE DRESSMAKERS LEATHER 





Very new dressmaker touch—“pinch 
puffs” to trim a kid gore step-in. The 
shoe is “Cranberry Red” and the fine 
stitching around the puffs is in green 
and beige, a subtile and attractive use 


of contrasting colors. Amalgamated 
Leather Companies. 
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The basic design of this beautifully 
molded kid shoe is its only trimming. 
Its graceful lines and fine workman- 
ship show the variety of treatment 
possible in this fine leather. Surpass 


Leather Ca. 
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kidskin, the promotional story is a 
color story. At least four families 
of browns are expected to figure. India browns, the darkest 
tones, and a range lighter than India. Havana browns with 
a clear light red cast. Spice browns on the golden side. 


MAARINE blue and Pa- 
tisian blue will come early on the scene, in their familiar 
tole as new shoe selections for carried-over Spring clothes. 
A version of Chateau Wine is seen in most color cards. 
And preparations are being made for a fashion run on 
deep plum or blackberry. This deep, blue-black red looks 
like the novelty color of the season, but we all know by 
now that an entirely different promotional color may spring 
up overnight. 


“Draping” a shoe is an interesting challenge to the shoe 
designer. To take a leather and handle it softly, as a 
dressmaker manipulates a fabric, requires an entirely new 
technique. There’s the danger of making the foot look 
bulky, and the shoe too fussy. There’s the economic dis- 
advantage of using much more leather and therefore in- 
creasing the selling cost. For these reasons, drapery in 
shoes is definitely something to “handle with care.” But 
all this reasoning is overridden in the opinion of many, 
by the fact that the draped shoe is an altogether different 
idea with a startlingly new appeal. And it takes such new 
ideas to move merchandise—today or any day! 





























Photo courtesy of 
Neiman-Marcus 


Dallas, Texas 
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FIRST in the heart of the college girl is her reverse 
leather shoe. She rates it high for its glove-like softness 
on the foot, for the way it never needs special care or clean- 
ing, for its gift of growing shabby so gracefully! 

To these practical reasons for her choice, are added the 
smartness of reverse. calf in colors and its surface tie-up, 
this year, with many«sueded accessories . . . reverse leather 
jackets, caps, vests. (See the sophomore in the photo- 
graph.) 

Browns in reverse leather are tops. The range of brown 
being offered is as varied as the hair coloring of the girls 
who will wear them. 

Considering how often college-girls go hatless, this 
wouldn’t, by the way, be a bad promotional slant on the 
opening of campus shoes . . . choose them to blend with 
the coloring of hair. Beige for blondes, India Brown for 
brunettes, a spice shade for bright brown types and rust 
for the red-heads. 

In high shades, navy blue continues, a red violet is the 
new note in the wine family and a laurel green has its 
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(AMPUS 
COUNTRY 


fashion points. Black reverts to a staple position, 
but black with a touch of color registers as a 
novelty choice. 

Pattern honors in campus shoes go to 
variations of the “Mudgard” idea. Both 
the pull-overs illustrated feature this 
important note . . . emphasis on the 
sole. Fashion interest has shifted from 
tongue treatments to this part of the shoe. Note how, in 
the top shoe on the opposite page, perforations draw atten- 
tion to the sole, and how, in the second, plain leather 
against a perforated area turns the trick. 

Going back two years or more, you find an antecedent 
for this treatment in the plateau last. And more recently 
the idea came out of Italy, in the flock of shoes that drew 
attention to the sole by novelty welt and details. 

A first cousin to the “Mudgard” shoe—in that it, too, 
has sole interest—is the wedge heel with its filled-in arch. 
There’s a strong possibility that these blocky shoes will be 
featured for campus wear. 


HARRINGTON 


Saddle oxford in beige to brown 
reverse calf from Agoos Leather 
Companies, Inc. The _ saddle 
treatment in this shoe shades 
from the basic blond tone 
through a middle color to 
brown, carrying on the ombré 
note in a new season. Heavy 
stitching emphasizes the “Mud- 
guard” idea, the outstanding 
pattern theme for Fall sports 
and tailored types. Scarves 
courtesy of Edgar C. Hyman. 


Soft toe, open throat oxford in 
Bucko from Hunt Rankin Leather 
Co. The placement of the perfora- 
tions is significant in this shoe, 
drawing attention to the sole, in 
the manner of so many new pat- 
terns. Note the repetition of the 
perforated detail at the heel and 
in the winged top line. 


Decorations by 


MILDRED ADAMS 














is monk 





Cleverly imitati 


IMTOO NURI 


FOLLOWING a burst of color this Spring, we should ex- 
pect a colorful Fall in the shoe as well as the ready-to- 
wear picture. Undoubtedly black will be very important 
again but there is a growing feeling for brown. Browns 
are warm with a reddish cast even in India, the darkest 
shade. A lighter brown, very like Cubana, will be popular 
and should show to good advantage in smooth leathers. 

As always in the Fall, the wine family is popular. This 
year, influenced by the fashion trend toward purple, the 
wine tones have a blueish cast instead of brown, so that 
they are unusually clear looking. Wine is bound to look 
well and sell well in calfskin. Another color family, even 
newer than red wine or berry—which had its start this 
spring—is the red violet or plum family. It is definitely a 
promotional color, and, for that reason, is somewhat of a 
dark horse at present. It should have a real future be- 
cause it is a beautiful contrast color with all the Fall 
fabric shades, including greens and oranges. Some blue— 
Marine and Parisian—will also be worn. 
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ng the character of a 


PATTERNS will be both high and low, with emphasis 
on the low. This means, of course, stepins, oxfords, and 
certain classic tailored types, like the monk. Outstanding 
among treatments is the new way of combining smooth and 
sueded surfaces. Instead of a suede shoe with smooth tip 
and fox, the quarter may be all calf and the vamp all 
suede. 

Wedge heel types continue (again the sole interest) and 
calfskin, with its dust-shedding properties, should be well 
received here. There is growing interest in fine grains and 
alligator and lizard prints. A white underside to some grain 


leather looks to another season of unlined shoes. 


Shoe 
Photos 
by 
GEORGE 
PELZER 
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MALUCH has been said and written about the 
distinguishing finishes on men’s shoes, particu- 
larly in the custom grades. A custom shoemaker 
puts certain unmistakable details into pattern, 
lasting and fitting but perhaps the most distin- 
guishing mark is the way the leather is treated 
after the shoe leaves the fitting room. _Illus- 
trated at the left are two shoes from the Custom 
Department of R. H. Macy. To these outstand- 
ing models has been given the utmost care in 





A Norwegian type in Gallun’s Norwegian grain 

and a Tyrolean peasant shoe in burgundy colored 

calf. Both are very important Fall patterns with 

a good history behind them. The peasant shoe was 

adapted by Macy’s from a model by a Tyrolean 

boot-maker who confines his production to shoes 
for his neighbors. 
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it the 

rticu- 

naker 

ittern, 

listin- Brown alligator and Carr’s brown reversed 

reated calf combine in this saddle shoe. 

Illus- Hunt-Rankin’s “Bucko” developed in a 

ustom classic country brogue from French, Shriner 

stand- Urner. 

ire in 
finishing the American leathers from which they 
were made. Colors are true to the original, yet 
careful boning, soaping and waxing have given 
them a rare brilliance. 

grain 

olored THE sporting world gets several grand polo 

— matches and a preview of Fall at the Interna- 

rolean tional Meet which takes place at Meadowbrook, 

shoes Long Island, late in August. Here, watching 


these duels for the polo supremacy of the 
western hemisphere, you will find some of the 






































smartest dressed men in the world; and here, 
sports clothes are the thing—with many of the 
best Fall fashions making their debut. 

This Fall grains make a most important con- 
tribution to the variety of leathers for country 
shoes. They are not the heavy pebbled grains 
of a few years: ago but the finer sort which last 
Fall developed in the oil-treated leathers. Add 
to this a decided interest in pig and pig grains 
and you have all the indications of what may be 
called a “grain season.” A season when there 
is an interest in surface leathers is a profitable 
season in shoes. Grains in rugged shoes draw 
the lines of distinction even more definitely and 
place these types in the country category. 
Rougher-surfaced leathers will unquestionably 
further the cause of the blucher pattern in coun- 
try shoes and many of the favored blucher pat- 
terns will appear in them this Fall for the first 
time. 

Reversed leather is best for Fall in trimmed 
bluchers and in conventional sturdy brogues. It 
is naturally a Fall leather and a great favorite 
at sports events when the frost is on the turf, for 
wear with tweeds, the rougher cheviots and with 
the new patterned covert cloth which holds 
much promise for popularity this Fall and 
Winter. 





Guttman’s ski grain in grey, developed 
in a full brogue with heavy crepe rubber 
sole. 


Neumann’s natural pig in a four eyelet 
raglan blucher with a fine harness strap 
for a lace. From A. E. Nettleton Co. 





























A formal custom brogue in Gallun’s No. 7 
Viking, and below it a custom brogue adapted 
to a blucher pattern and a bal in grained calfskin over a rather full, well-rounded last. 


The Meadowbrook Cup, like the 

United Hunts Meet is a great gath- 

ering for society. It is held on the 

estate of Mr. Ambrose Clark, West- 

bury, Long Island who is shown 

driving his four-in-hand to the 
course. 


HEAT UR ING 
MORE 
FORMAL 
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Three more models from the Cus- 
tom Department of R. H. Macy. 
These patterns are shown for the 
excellence of their design and as 
outstanding examples of Ameri- 
can craftsmanship. Made from 
American ] ea the rs—carefully 
treated, finished and polished— 
they are as fine Bespoke shoes 
as any custom shop ever pro- 
duced. 
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Copper tone calf in a_ straight 
brogue, from Jarman Shoe Com- 
pany. M. A. Packard uses Hub- 
schman’s No. 423 tan calf to 
make this attractive medallion 
perforated wing-tip brogue. 





A medallion perforated, 

stitched tip custom brogue 

over a full last. Made from 
Trostel’s Black Calf. 


THE United Hunts Meet early in November * 7 Below — Barnett’s THORO. 


brings to the rolling country of Long Island the 
color and the fashion of the traditional English 
Hunt Race Meet. Here, rough country fashions 
mingle with the more formal town and country 
attire and the strict formality of the course. For 


BRED tan calf No. 271 in a 
Dr. M. W. Locke shoe from 
Field and Flint Company. 
This model is suitable for 
development in kid or kan- 


this reason, we use this fixture as a background tit 
for presenting these more formal types of shoes. 
The increasingly popular semi-sports costume, 
with its casual informality, makes the job of 
selling shoes strictly for town wear even more 
dificult. But a distinction must be drawn very 
closely in distinguishing town and country pat- 
terns. The semi-sports idea in clothing is merely 
a let down in the formality of the manner in 
which town suits are being tailored and in the fabrics that go into them. It is not 


an excuse or a reason for a man wearing hybrid country attire and shoes to business 
or for street wear. 





No matter how far this fashion may go and it is really assuming quite some pro- 
portions, it still calls for the dressy type of shoe, suitable for street wear. To regis- 
ter this fact in the retailer’s consciousness now, well in advance of Fall when more 
about this fashion will undoubtedly be heard, we are showing a collection of very 
custom types in leathers which are predominantly smooth and really belong in these 
types of shoes. 
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Left—Leathers for younger boys 

and girls: smoked elk; patent 

trimmed with calf; kid with 

shark tip; buffalo grain with 

calf; patent; calf with alligator 
print. 





























Starting at lower left, clock ise, this repr tative group of boy’s shoes show elk, smooth calf, 
Scotch grain calf, Norwegian calf, calf, elk, elk with cordovan tip and elk with shark tip. 
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CLASS 


In Children’s Leathers for FALL 


IT SEEMS a long time ahead to September, to the day 
when children will be starting back to school again, but 
the time will come and when it does why don’t we give 
them one more subject to study in the coming season? 
Why don’t we teach them to recognize and value good 
shoes and good leather? 

A modern child is so used to having comfortable shoes 
of well-tanned, pliable leather that he never even stops to 
think how lucky he is. But what would he think of the 
wooden-soled clog of other days with its cowhide upper 
as stiff as the wood? He has been used to the kind of 
leather shown on these pages, as flexible and soft as the 
other was rigid and hard. His shoes are not made just 
for hard wear; they are made for comfort and foot health 
as well. 

When the Fall comes he—or she—can expect to have 
play shoes that can take hard knocks but that will be kind 
to his growing feet. They will be in a well-tanned elk, or 
buffalo, or perhaps kidskin with a shark or cordovan tip. 
A very little boy or girl, and their bigger sister, will want 
—and get—a pretty shiny patent leather for parties. A 
little girl may also show how big she is getting by having 
a smooth or reverse calf with alligator print trim. The 
baby of the family will wear elk, and sometimes kid or 
buck. Colors for children are classic—tan, smoked (elk), 
some black, and a little white for babies. 

For bigger girls reverse and grain leathers will largely 
replace elk for school and play. Pigskin, following the 












A group of leathers for misses and growing 

girls: kid suede with smooth calf; patent 

with calf; calf; pigskin; re- 
versed calf. 


fashion for women, is coming in for sport shoes for grow- 
ing girls. Smooth calf, kid, and kid suede are the accepted 
leathers for tailored shoes. Patent is still the leader in 
dressy leathers. The bigger girl will express her sense 
of style in a greater variety of colors than her little sister, 
and will wear some green, wine and rust shades in addition 
to tans, browns, and blues. Her very up-to-date pigskin 
will be in light and dark tan. 

For the boys, elk will again be the leading leather in 
this field, lending itself equally well for both dress and 
sport wear. For variety, this leather is used with trimming 
of smooth and grained calf and also in combination with 
itself in two shades—brown and tan or brown and smoke. 

Calf also, is again an important leather for Fall in the 
boys’ field, both in the dressy and sport types. Norwegian 
calf will be very popular in the higher price brackets as 
will the reversed calf which is expected to follow through 
its last minute popularity this Spring. Also important is 
the grained calf which will be popular in both the upper 
and lower price fields. Smooth calf makes its big play in 
the popular-price field both for the older and the younger 
boys. In the latter class, used in shoes tipped with shark 
or shark print cordovan. This cordovan is taking the place 
of genuine sharkskin for this purpose because of the ease 
with which it can be matched in color with the leather with 
which it is combined, something that is not the case with 
sharkskin. 

Kid is used nearly exclusively in the younger boys’ field, 
either in the all-over shoes or tipped with shark or 
cordovan. 

Other leathers more or less important for Fall are buf- 
falo and alligator. The former used more so in the all-over 
shoe in the popular-price field and the latter used mostly 
as a trim with smooth leathers and reversed calf in the 
higher price brackets. 
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ON DISPLAY AT THE LEATHER SHOW 


Brands and Colors to Be Shown at Waldorf-Astoria 


March 28-29, 1938 


Lists as received from tanners up to time of going to press 


THE ADAMS BUCKSKIN CO., 
INC. 


Genuine White Buckskin for men’s, 
women’s and children’s shoes 

Also a new White Leather called 
“Bucal” for men’s shoes 


ALLIED KID COMPANY 
Standard Kid Division 


Glazed Kid 
Coffee Brown, No. 95 
Golden Havana Brown, No. 412 
Sheraton Brown, No. 411 
Chateau Wine, No. 455 
Wild Cherry, No. 16 
Lichen Gray, No. 176 
Evergreen, No. 160 
London Mist, No. 222 
French Plum, No. 443 
Moonstone Blue, No. 59 
Parisian Blue, No. 235 
Marine Blue, No. 137 


Staple Fall Suede Colors 


India Brown, No. 924 
Devon Brown, No. 933 
Brown Spice, No. 927 
Golden Havana Brown, No. 926 
Sandstone, No. 995 
Red Bark, No. 913 
Wild Cherry, No. 919 
Redwood, No. 946 
London Mist, No. 922 
Parisian Blue, No. 997 
Marine Blue, No. 936 
French Plum, No. 991 
Evergreen, No. 970 
Fern Green, No. 968 
Persian Green, No. 966 
Chateau Wine, No. 954 
Strawberry, No. 964 
Granite, No. 978 
Flagstone, No. 976 
Black 

Kid Linings 
Parchment, No. 54 
Deertaupe, No. 108 
Dahlia Pink, No. 109 
Watercress, No. 111 
Apricot Beige, No. 126 
Hyacinth Blue, No. 133 
Wisteria, No. 142 
Talisman, No. 147 
Waterlily, No. 151 
Pinucci, No. 168 
Pearl Gray, No. 180 


Steel Gray, No. 181 
Lichen Grey No. 196 


Pastel Suedes For Fall 


Zinnia Orange No. 903 
Cornflower Blue, No. 938 
Geranium, No. 945 
Budgreen, No. 962 
Shamrock, No. 956 
Forget-me-not Blue, No. 981 
Endive Green, No. 983 
Petunia Blue, No. 984 
Daffodil, No. 987 
Arbutus Pink, No. 996 
Larkspur, No. 998 

Wood Violet, No. 999 


Newcastle Division 


Glazed and Shadow Kid 


Indies Brown, No. 172 
India Brown, No. 3 N. 
Brownspice, No. 152 
Sheraton Brown, No. 1446 
Golden Havana, No. 132 
Redbark, No. 1420 
Sandstone, No. 1422 
Burnt Straw, No. 375 
Evergreen, No. 1141 
French Plum, No. 1050 
Carnation Red, No. 1475 
Chateau Wine, No. 1425 
Rosewood, No. 1250 
Midnight Blue, No. 1310 
Marine Blue, No. 1330 
Parisian Blue, No. 1360 
Coronation Blue, No. 1365 
Moonstone Blue, No. 1390 
Horizon Blue, No. 1380 
Granite, No. 77 

Flagstone Gray, No. 76 
Black Shadow Kid 


Specialty Division 
Crushed Kid Colors for Fall 


Chateau Wine 
Rinka—No. 655 
Mocra, No. 755 


Golden Havana Brown 
Rinka, No. 626 
Mocra, No. 726 


Wild Cherry, 
Rinka, No. 619 
Mocra, No. 719 


Lichen Gray 
Rinka, No. 676 
Mocra, No. 776 


Brownspice 


Rinka, No. 627 
Mocra, No. 727 


Black 
Rinka, No. 694 
Mocra, No. 794 


McNeely Division 

Women’s Colors 
India Brown, No. 25 
Indies Brown, No. 74 
Marine Blue, No. 88 


Men’s Colors 
Bond Tan, No. 19 
Norfolk Brown, No. 28 


Quaker City Division 
Women’s Colors 

Black Glazed Kid 
Black Silkid 


Sterling Division 
Black Patent Colt 
Patent Colt will also be made in 
Marine Blue, Chateau Wine and 
Indies Brown 
Gold Kid 
Silver Kid 


WILLIAM AMER COMPANY 
Black Glazed “King Kid” 
Black Satin “King Kid” 
Black Suede “King Kid” 
White Suede “King Kid” 
White Glazed “King Kid” 


AMERICAN HIDE AND LEATHER 
COMPANY 

Willow Calf 

Royal Calf 

Princess Calf 

Mat Calf 

Rosebay Willow Calf 

Ooze Calf 

Pocketbook Willow Calf 

Cadet Patent 

Empire Sides 

Amerigrain Elk 

White Buck 


ARMOUR LEATHER COMPANY 


Smooth Ivory Kips in whites, blacks 
and colors, showing improved tan- 
nage and finish 

[Turn to Pace 104, PLease] 
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ON DISPLAY AT THE LEATHER SHOW 


Skeet Grain Kips glove tannage for 
men’s dress shoes in different com- 
binations 

Bokide and Moose Elk Kips, whites. 
blacks and colors 

Swanky Suede Splits, blacks and 

colors. Also finished and Ooze 
Splits for linings. 


PETER BARAN & SONS, INC. 
Genuine “Baran” Alligator in the 
latest Fall shades 
Genuine “Baran” Cordovan 


J. S. BARNET & SONS, INC. 
Thorobred Calf 


Gloria 

Brawnie 

Barnet Suede 

Sport—Men’s and Women’s Leathers 


BAYER BROTHERS LEATHER 
COMPANY, INC. 

Variety of reptiles, such as Alligators. 
Watersnakes, Calcutta, Bengal and 
Agra Ligards, Frogs, etc., in all the 
latest colors prescribed by Fall 
Fashion and Style, as well as an 
attractive line of Genuine Seal and 
Buffalo Calf 


LUCIUS BEEBE & SONS 
Full line of black and colored Patent 
Leather and black, white and col- 
ored side leather 


BEGGS & COBB, INC. 


Grain 

Dress Smooth Colors 

Sport Elk 

Metallic 

Sno Buck 

White Dress Smooth 

Patent—Black, White and Colors 
Split 

Suede 

Lining 

Slipper 

Gusset 

Glove 

Workshu 


Flexibles for inner soles 


BISSELL LEATHER COMPANY 
Full line of Chrometite colors, which 
consist of Pastel Shades, Water- 
lily, three shades of gray, and the 
dark colors for the Fall linings. 


BURK BROTHERS 
Black Glazed Kid 
Black Dull Satin Kid 
Black Suede Kid 
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Opal Oxide Kid—in various shades 
Opalax Kid—in various shades 
Black and Colored Calf 


CARR LEATHER CO. 
Suede Calf 
Chateau Wine, No. 6 
Redbark, No. 7 
Green, No. 15 
Tuxedo Green, No. 16 
Gray, No. 29 
Scotch Brown, No. 42 
Coffee Brown, No. 60 
Club Tan, No. 62 
Mahogany, No. 68 
Brown, No. 80-N 
India Brown, No. 82 
Burnt Earth, No. 85 
Marine Blue, No. 108 
Parisian Blue, No. 111 
Black, No. 75 


Also complete line of Carr-Buck in 
various colors. 


COLONIAL TANNING 
COMPANY, INC. 


Patent Leather for Fall 


Araby Green, No. 198 
Red Clay, No. 411 
Havana Brown, No. 311 
Mascara Brown, No. 99 
Indies Brown, No. 258 
Oxblood, No. 195 
Navy Blue, No. 364 
Harness, No. 260 
Windsor, No. 410 
Chaudron, No. 277 
Bordeaux, No. 196 
Plum, No. 476 

Sailor Blue, No. 182 
Marine Blue, No. 113 
Ensign Blue, No. 184 
Clipper Blue, No. 166 
Iron, No. 445 
Carnelian, No. 409 
Marrona, No. 169 
Prune, No. 477 
Mahogany, No. 478 
Claret, No. 479 
Strawberry, No. 412 
Redbark, No. 469 
Sno-White 


DIAMOND KID CO., INC. 
Black Suede Kid 
Brown Suede Kid 
Marine Blue, No. 42 
Indies Brown, No. 12 
A full line of lining colors 
Slipper Kid in Blue, Red, Brown and 
Burgundy 


F. C. DONOVAN, INC. 
DOV Kip Linings (Natural) 
NAVONOD Kip Linings (Colors) 


Natural DOMOC 
Colored DOMOC 


EAGLE-OTTAWA LEATHER CO. 
Eagle Calf 
Black and popular Fall colors and 
prints 
Avenue Calf 
Black and Fall colors 
Alaric Calf 
Black and Fall colors 
Ottawa Elk 
Black, Brown and White 
Partridge Prints 
Brown and Black Prints 
Indian Head Patent 
India Brown 
Brownspice 
Cubana 
Red Bark 
Chateau Wine 
Tuxedo Green 
Marine Blue 


JOHN R. EVANS & COMPANY 
Ruby Black Glazed Kid 
Crushed Kid 
Grain Kid 
Pastels in any color 


Peerless Colors 


White Kid 
Blue Kid, No. 121 
Brown Kid, No. 101 
Brown Kid, No. 102 
Light Tan 
Plum 

Linings 
Medium Gray, No. 5 
Medium Gray, No. 6 
Fawn, No. 7 
Light Gray, No. 10 
Dark Gray, No. 14 
Parchment, No. 26 
Field Mouse, No. 53 
Waterlily 
White 


Evanette Suede 
Black 


Brown 
White 
Cream 
and prevailing colors 


Dawn Kid (Dull Finish) 
Brown 


Black 
Blue 


Gold and Silver Kid 


A. F. GALLUN & SONS 
CORPORATION 
Following leathers in various colors 

and black 
[Turn To Pace 106, Prease] 
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ON DISPLAY AT THE LEATHER SHOW 


Aztec 

Cretan 
Eskimo 
Norwegian 
Viking 
French Process Wax 
Baguette 
Lining 
Domino 
Mandarin 
Lido 
Milwaukee 
Fancy Grains 


GUTMANN AND COMPANY 


Ski Leather 

Waterproof 

Embossed Grains 

Gambola 

Smooth Black and Colored Sides 


L. H. HAMEL LEATHER 
COMPANY 

“Nu Process” Glazed Kid—and kid- 

finish Lambskins will be featured in 


the following colors: 


Kid 


Gray, No. 300 

Jade, No. 303 

Blue, No. 308 

Green, No. 309 

Pink, No. 311 

Dawn Gray, No. 317 
Mocha, No. 323 

Hunter Brown, No. 326 
Waterlily, No. 327 
Medium Gray, No. 356 
Medium Brown, No. 357 
French Gray, No. 394 
Rose Beige, No. 342 
Thistle, No. 343 
Apricot, No. 347 
Special Beige, No. 372 
Special Light Gray, No. 388 


Lambskins 


Gray, No. 100 

Jade, No. 103 

Blue, No. 108 

Green, No. 109 

Pink, No. 111 

Dawn Gray, No. 117 
Mocha, No. 123 

Hunter Brown, No. 126 
Water Lily, No. 127 
Medium Gray, No. 156 
Medium Brown, No. 157 
French Gray, No. 194 


Also Black Glazed Kid and various 


shades of Garment Leather 


THOMAS 8B. = LEATHER 


Black Suede Kid 
Brown Suede Kid 


[ConTINUED FROM Pace 104] 


Colored Suede Kid 

White Non Rub Suede Kid 
White Glazed Kid 

Kid Linings 


HITEMAN — COMPANY, 
INC. 


A full line of men’s calf for Fall in a 


wide range of colors 
“IMPERVO”—a_ waterproof calf 
leather in colors and black 
“EBON-APEX” Men’s weight black 
both smooth and boarded 
“PEDIGREE”—a line of calf for 
slippers in a range of high colors 


E. HUBSCHMAN & SONS 


Tandrite Calf 
All new Fall shades 


HUNT-RANKIN LEATHER CO. 


Velvetta Suede Calf (Non Crock) 
Bucko Calf (Non Crock) 

Russia Calf 

Tailored Calf 

In all the popular Fall colors 


C. D. KEPNER LEATHER CO. 


A full line of Fall shades of 
Swaggerbuk for volume shoes. 
Suede and Dope Slipper Sole 
Splits. Light Weight Smooth 
Sides in Fall shades for women’s 
novelty trade. 


Manufactured by Lichtman-Widen 
Tanning Corp. of Pittsfield, 
Mass. 


Full Grain and Corrected Elk for 
Women’s and children’s shoes. 
Greylock Grain for men’s sport 
shoes. Tatonic Grain for volume 
shoes. All colors of Elk for slip- 


pers. 


Also Heavy Smooth Sides—Patent 
Leather in Black and Colors and 
Lining Sheep. 


A. C. LAWRENCE LEATHER CO. 
Calfskin 


Juniper (Women’s Weight)—Col- 
ored 

Juniper (Men’s and Women’s 
Weights )—Black 

Juniper—White 

Weilda Suede—Black and Colored 

Juniper Bag Leather—Black, Col- 
ored, and White 


Shoe Side Upper Leather 


Buccaneer Kips and Veals—Black, 


White, and Colors 


Gun Metal Sides and Kips—Black, 
White and Colors 

Nubuck Sides and Kips—White and 
Colors 

Naqua Kips—Colors 


Patent Leather—Sides and Kips 


Black together with a wide range of 
Fall colors accentuating the new- 
est shades in Blues and Browns 


Sheepskin 


Shoe Linings 

Chrome Shoe Linings 

Barilla Shoe Linings 
All in Seasonal Shades 

White Chevrita 

White Barilla 
Outsides and Linings 

Black and Colored Slipper Leather 
Outsides 

Various Shades Lawroslipper 
Leather 


Shearlings 


Natural and Colored Shearlings 


G. LEVOR & CO., INC. 


Levor White Washable Kid 
Levor White Washable Cabretta 
Levor White Washable Calf 
Levor White Kid Suede 


HERMANN LOEWENSTEIN 


Gamuza Suede Calf in Black, White 
and all colors 

Campus Calf in white and all col- 
ors 


LORD TANNING COMPANY 


Lortan Sport Elk in full grain and 
corrected kips, and in full grain 
and corrected extremes 

Roban—Smooth leather for heavy 
sport shoes and moccasins 

Heavy Grain Leathers for men’s 
shoes, and smooth sides in black, 
white and popular colors for 
women’s shoes 

Buck 

Patent Leathers in black, white 
and colors 

Embossed Leathers in _ popular 
grains 

Splits—suedes, shoe and _ lining 
splits in popular colors. 


MALIS LEATHER COMPANY 


White Glazed Cabrettas 
Black Glazed Cabrettas 
Black Satin Cabrettas 
[Turn To Pace 108, PLease] 
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ROAR 


SUEDE CALF 
CARR BUCK 


It's suede for Fall—and again Carr 
Leather Company responds to the 
dictates of Fashion-Wise buyers with 
correct colors and texture of leathers 
that make for real profit and satisfac- 
tion for the retailer. 


Forty-one years of specialization in 
the production of suede leather has 
earned for Carr Leather Company its 
reputation—"Your interests are safe- 
guarded when you specify Carr's." 


CARR 


LEATHER CoO. 


PEABODY MASS. 


R. P. Adams Leather Co. Benton Wilkins J. E. Tracey Co. 
918 Ne. 4th St. 1602 Locust St. 46 Duttenhofer Bidg. 
Milwaukee, Wis. St. Louls, Mo. Cincinnati, Ohio 

Leather Supply Co. Roscoe G. Caverly C. Roy Fisher 

1012 Broadway Place 79 South St. 45 Andrews st. 

Los Angeles, Cal. Boston, Mass. Rochester, N. Y. 
Grumbine Leather Co., Hanover, Pennsylvania 
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ON DISPLAY AT THE LEATHER SHOW 


White Suede Cabrettas 

Black and Brown Suede Kid 

White Calf—in smooth Suede and 
Buck Type 

Black and Brown Suede Splits 


MARCUS, FORSCHER & CO. 


Genuine White Buck in both Jacks 
and Chinas 

Marigold Suede Calf in black and 
all outstanding colors, such as 
Parisian Blue, No. 20 and Pari- 


sian Tan, No. 66 
Smooth Calf in black and all out- 


standing colors, including Pari- 
sian Tan, No. 66, Parisian Blue, 


No. 71, and Tan, No. 52 


McNEELY & PRICE CO. 


20th Century Black Glazed Kid 
Lining Leathers in French Gray, 
Dark Gray, Water Lily 


MITCHELL & PEIRSON, INC. 
Glazed Kid 
Shoe Stock 
Black 
Blue 
Brown 
Wine 
Rust 


Lining Stock 
Parchment 
Fawn 
Beige 


Three Shades of Gray 


Slipper Stock 
Red 


Green 
Blue 


Brown 
Burgundy 


MONARCH LEATHER COMPANY 


Various leathers in popular shades. 


Barrmoor 
Bordeaux 
Croydon 
Cordo 
Dartmoor 
Golfmoor 
Heather 
Jupiter: 
Lambuck 
Otter 
Oxford 
Norsemoor 
Polar 


Pyg 








[CONTINUED FROM Pace 106] 


Saranac 
Thistle 
Yuma 
Western 
Sycamore 
Yucatan 


Watershed 


R. NEUMANN & COMPANY 


Genuine Leathers, including: 
Ostrich 
Seal 
Pig 
Morocco 
Buffalo 


Novelty Leathers 


Softy Calf 


NORTHWESTERN LEATHER 
COMPANY TRUST 


Elko 

Sootan 

Russide 

Snoboot 

Tartan 

Slipper Splits 

Suede Splits 

Quarter Lining Splits 
Kitchener 

Elk 


THE OHIO LEATHER COMPANY 
Men’s Luxor Colors including the 
new selected shades in Town and 
Country Colors in smooth and 
boarded effects and also Jack 
Jetta in black. 


In Women’s leathers, *Kafforite 
colors will include Burnt Earth, 
Golden Havana, India Brown, 
Coffee Brown Chateau Wine, 
Porto Plum, Marine Blue and al- 
so Black Jill Jetta. 

In Kozy Calf, the Auxiliary 
women’s line of calf, will also in- 
clude the volume Fall colors. 


In Ohio Embossed, the following 
grains will be included: My-Ak- 
Ka Alligator Calf, Baby Mexican 
Alligator Calf, Baby Ganges 
Lizard Calf, Zamora Lizard Calf, 
Mexican Alligator Calf, Ganges 
Lizard Calf and Baby Congo 
Crocodile Calf. These can be 
obtained in Black and all Fall 


Colors. 


FRED RUEPING LEATHER CO. 


Anoka Calf 
Seminole Mellow Calf 





Suede Calf 

Kin Kin 

Kankakee 

Kin Kin Crockless Back 
700 Sides 

700 Elk Sides Crockless Back 
Hiawatha 

Mohawk 

Mel-O-Grain Kip Sides 
Plated Sides 

Hockey Grain © 

Rue Buck 


SCHERER LEATHER COMPANY 


Bonita Calf 


Black and colors 
Elk Leathers 

For Work and Dress Shoes 
White Buck 


White Belt Sides 
Chrome and Vegetable Calf for the 


Bag trade 
Split Leather for Shoe Uppers and 


Linings 
Chrome Retan Sole Leather 


SETON LEATHER COMPANY 
Black and Colored Patent 


SAMUEL SHAPIRO 
Pigskins 
Suedes 


Genuine Buck 
Calfskins 


SURPASS LEATHER CO. 


Black, Blue and Brown Kid 
Kid Suedes in Various Colors 
Various Colored Kid Linings 


Black Glazed Kangaroo 


ALBERT TROSTEL & SONS 
COMPANY 


Mellotan calf—for Women’s un- 
lined shoes 

Atasco Calf—Women’s and Men’s 
shoes 

Fairfax Calf ’ 

Nubian Calf } Men's shoes 

Pochette Calf—for Handbags 

Bagotan Calf—for Handbags 

In Black and the popular shades 
for Fall. 





WINSLOW BROS. & SMITH CO. 


A wide range of colors in novelty 


leathers for shoe and slipper up- 

pers, hand-bags, and _ leather ALI 
novelties 

(Turn To Pace 110, PLease] ON 
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Lambskin shoe linings in both 
chrome and vegetable tannages, 
in all popular colors and white 

Also the following Sheepskin leath- 
ers: 

Novelty Leathers—for shoe and 
slipper uppers 

Shoe linings—chrome and vegetable 
—in all popular colors and white 

Garment Leathers—in smooth and 
embossed grains and suedes 

Glove Leathers-—in all popular 
shades 

Colored Suedes—for belt and 
novelty work 

Embossed Grains — for bags and 
leather novelties 

Shearlings—in bark and alum tan- 
nages 


RICHARD YOUNG COMPANY 


Rychrome Lambskins— 

In all popular colors 
Glazed Black Kangaroo 
Genuine White Buck 
White Buck Finished Kangaroo 
White and Colored Lambskins 


VERZA TANNING CO. 


“Velskin” Calf— 
Full grain smooth and sueded 
calf for dress shoes: 


Crushed Goatskin in 
Grains and Colors 


CAMDEN, N. J.—John R. Evans & 
Company, of this city, are producing 
increasing quantities of crushed goat- 
skin in three different grains and in a 
wide variety of colors. This leather has 
been received with great enthusiasm by 
the trade, and a special tannery has 
been devoted to the exclusive produc- 
tion of this new and timely product. 
Not only is the grained and crushed 
goatskin used in shoes, but it is also 
proving popular with the handbag 
trade, and a number of concerns are 
working on a very effective combina- 
tion of shoes and bags of the same 
grain and color. 





Kid, Box Calf Stressed 
for Spring 

Paris—Whether for sports, town or 
evening wear, new Spring shoes shown 
by French designers are far more 
elaborate than in previous seasons, ac- 
cording to a report from the Paris 
office of the Du Pont Style News Ser- 
vice. “Half boots” are widely spon- 
sored usually in doeskin or supple kid, 
and often with lacing and trimming in 
contrasting color. Kid and box calf 
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[ContTINuUED FROM Pace 108] 


Smooth: 
Black 
White 
Marine Blue, No. 701 
Golden Havana, No. 702 
Coffee Brown, No. 704 
Copper, No. 709 
Chateau Wine, No.-711 
Burnt Earth, No. 713 


Suede: 

Black 

Brown, No. 16 

Golden Brown, No. 19 

Marine Blue, No. 25 

Heavy “Velbuk” sueded leather for 

men’s and women’s leisure shoes 
—same colors as suede calf. 


AGOOS LEATHER COMPANIES, 
INC. 
Agoos Doeskins: New Fall Colors 
Golden Havana, No. 228 
India Brown, No. 240 
Burnt Earth, No. 230 
Porto Plum, No. 242 
Marine Blue, No. 57 
Chateau Wine, No. 258 
Black 


4goos Vobuk: New Fall Colors 


India Brown, No. 35 
Coffee Brown, No. 27 


Marrona, No. 97 
Redbark, No. 19 
Golden Havana, No. 37 
Chateau Wine, No. 21 
Marine Blue, No. 33 
Spur Gray, No. 38 
Scone Gray, No. 25 
Clan Green, No. 93 
Paddock Green, No. 42 
Black 


Agoos Embossed Calf 
Baby Rio Alligator Calf in New 
Fall Colorings 
Rio Alligator Calf in New Fall 
Colorings 
Calcutta Lizard Calf in New Fall 
Colorings 


BENZ KID COMPANY 


Glazed Kid 

For Women’s Shoes 
Java Brown 
Madrid 
Light Madrid 
Marine Blue 
Lining Colors 
Slipper Colors 

For Men’s Shoes 
Madrid 
Rosewood 
Slipper Colors 





are the important Spring leathers; and 
a lizard known as “Iguana” is seen 
as a novelty leather, even appearing 
for evening in pastel shades. Heels are 
either very high or very low; and the 
tendency towards squared toes and 
heels is said to be on the wane. 

Novus, who was the first to launch 
“Iguana” lizard in pastel shades for 
evening shoes, has used the same 
leather in soft colors for beach shoes, 
inspired by the cycling models of 1900. 
He also shows perforated beach sandals 
in shiny kid, in pastel blue, gray-blue, 
bright emerald green, cedar and cypress 
green, bright and garnet reds, vivid 
pink and faded pink, deep purple and 
ochre yellow. 

A new cotton fabric with the appear- 
ance of straw and a coarse linen with 
canvas finish are among Summer fa- 
brics seen in this collection in youth- 
ful half boots. Among colors this 
designer shows in evening shoes are 
Lanvin’s rosy mauve tone, “nattier” 
blue and turquoise. 

Novel shoes for evening are shown 
by Pinet, in suede or doeskin with gold 
and silver lace applique, giving a heavy 
embroidery effect. Netch also shows 
very rich looking styles for both after- 
noon and evening, usually combining 
antelope suede with tiny kid pipings in 
striking color contrast, such as rusty 





brown with bright green. The same 
designer makes beach shoes of panama 
straw in delicate pastels. 

Looking ahead to Summer, a ten- 
dency toward extremely short vamps 
and cut-out toes is forecast, particu- 
larly in the collection of Daliet-Grand. 





Forecast for Fall 


Accent on smooth leathers and in- 
terest in browns are predicted by Allied 
Kid Company for Autumn, 1938. 

In spite of indications that black will 
again outsell all color, there is great 
strength in advance forecasts for true, 
deep browns and interesting versions 
of wine and copper shades. Special 
promotional colors, such as Frenck 
Plum, Golden Havana Brown and Wild 
Cherry can be used to excellent ad- 
vantage in early promotions. 

Brown gains strength from two 
sources, first, the emphasis on beige 
in dresses and suits; second, the in- 
creasing importance of such brown 
furs as beaver, nutria, martin, kolinsky 
and mink. Such shades as India «nd 
Devon brown are excellent basic co!ors 
for this type of promotion. Brown 
Spice is a rich color for tweeds, «nd 
Golden Havana is a beautifully warm 
shade for extra pairage in all type: of 
shoes. 
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A Girl's Brogue Oxford carried 

in stock. Made from Rueping’s 

Kin-Kin Color No. 150 by F. A. 

Kuhnert Shoe Corp., 11 Furnace 
St., Rochester, New York 


Show They Pay for and 
e They Expect 


Cc 



































Rueping’s Elk Upper Leather 


At the time a pair is sold, you and the customer may 
have in your minds two questions. “Will she be satis- 
fied?” and “Will it be worth what I'm paying?” 

Yes |—Answer both questions with Kin-Kin. On Shoes 
for Active Service, Kin-Kin increases the resale value. 
Its merchandising advantages make the difference. 
It is porous: the foot can breathe. It is flexible and 
soft: the foot can move in comfort. It is durable: to 
protect the feet and resist hard knocks. May we 
send samples and additional information ? 


ROR PUNATHERS 


ON DISPLAY BOOTH 54 


WALDORF-ASTORIA 
MARCH 28 & 29 


OFFICIAL OPENING AMERICAN 
LEATHERS NEW YORK 


FRED RUEPING LEATHER COMPANY 


FOND DU LAC, WISCONSIN 
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Spring Shoe Styles in the South 


Review of Patterns, Colors and Leathers in Greater Demand : 


in New Orleans Thus Far This Season 


NEW ORLEANS, LA.—Spring footwear 
for the 1938 woman is emphatically on 
the “pretty” side to match the present 
popularity of fluffy dresses and soft 
coiffures, in the opinion of three of 
New Orleans’ most style-conscious shoe 
shops—the Imperial Shoe Store and 
the shoe departments of the Godchaux 
Clothing Co. and the Kreeger Store, 
Inc. 

Shoes featuring pin-prick perfora- 
tions, bright embroidery, row after row 
of stitching, patent leather pipings, 
lacings, braiding, scallops and _ tucks 
are being exhibited profusely in these 
New Orleans shops and are having 
wide appeal with shoppers. New Or- 
leans couturiers say that at least 85 
per cent of the popular new Spring 
shoes are toe-less and that cutout 
shanks are also popular. Many of the 
fastest-moving sandals have no backs 
at all. 

Straps are looming high in impor- 
tance this Spring, here. Straps that 
cross in front to form a deep V, straps 
that cross in the back, straps that 
come up high on the side, straps that 
are disguised as thongs to be tied in- 
stead of fastened, plaited or plain 
straps that are often piped with a 
small strip of white leather, are all 
popular. 

The popular cutouts even give shoes 
with actual high fronts, a high-low 
effect. Lacings, ladder strippings and 
other cutout effects are being used to 
emphasize the sweep of the feminine 
instep. 

Dark, plain-hued shoes naturally re- 
main popular for wear with print 
dresses, but bright-colored leathers and 
shoes in the new embroidered or print 
designs are increasingly popular with 
dark costumes. Copper shades are es- 
pecially good right now with “Pari- 
sand” leading the parade. Various 
shades of blue including brighter than 
navy, “Wallis,” “Pariblue” and royal, 
are all good. Strawberry patch, per- 
simmon and roseberry are not far be- 
hind. 

The side-buckle stepin in Parisand 
calf and the sports oxford of white 
buck in front and navy kid in back, 
are popular for walking. 

Red-and-white and _ blue-and-white 
sandals of kid with high heels and a 
strap that fastens on the side, have 
likewise been good sellers. They have 
a design of four leaf clovers covering 
the vamp, side by side in openwork 
effect. All whites will show a steadilv 
mcreasing demand as the season ad- 
vances. 

A Swiss importation of navy blue 
buck made along high, graceful lines 
with plenty of eyelets along the vamp, 
embroidered with patent leather strips 
in green, in blue and in yellow, is go- 


ing well. So, too, is a toeless sandal 
of Swiss weave fabric in a Scotch plaid 
design with wide semi-colonial tongues, 
side-straps and walking heels. 

A colorful slipper made entirely of 
strips of brilliant leather featuring 
the heel blue on one side and red on 
the other, with a royal blue shank 
above the red side of the heel and a red 
shank alongside the blue side of the 
heel, is an unusual shoe that merits 
attention. 

For the evening, slippers with white 
satin backs and side straps with the 
vamps covered with multi-colored satin 
discs is an innovation that is going 
exceedingly well. Silver mesh sandals 
with open toes, wishbone straps and 
white satin shanks is another fast-mov- 
ing style. The two-sided shoes with 
one side of golden kid and the other 
of white brocade are also prominent. 


Distribution Topic at 


Management Congress 


WASHINGTON, D. C.—Business man- 
agement’s difficulties — with Govern- 
ment, with labor and with the con- 
suming public—may get the most out- 
spoken airing they have yet received 
in Washington next September. Such, 
at least, is the hope offered by advance 
program announcements of the 7th 
International Management Congress, 
which is to convene that month in the 
capital. Many of the topics listed have 
highly controversial implications, and 
the names of the speakers include men 
who have earned a reputation for 
speaking their minds. 

Distribution is to be the topic at one 
of the six series of “Technical Ses- 
sions”; the others being Administra- 
tion, Personnel, Production, Agricul- 
ture and The Home. In addition, at 
one of the general public sessions 
Oswald W. Knauth, President of As- 
sociated Dry Goods Corporation, is to 
speak on “Reshaping Distribution to 
Modern Economy”; and there will be 
an address by a speaker from Sweden 
—the country that is supposed to have 
avoided most of the mistakes made by 
the rest of the world-——on “The Co-ordi- 
nation of Production and Distribution.” 

Something very like a public debate 
between advocates of “Totalitarianism” 
and speakers for old-fashioned democ- 
racy seems to be indicated by certain 
program items. Two speakers, one an 
American and the other from Czecho- 
Slovakia, are expected on “The Con- 
tinuance of Free Enterprise”; while 
over against them, probably at the same 
session with at least one of these two, 
a speaker from Germany will present 
“The Social Aspects of Rationaliza- 
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tion”; and one from Italy will argue 
for “Employee Security as a Respon- 
sibility of the State.” 

Among the authors of papers on 
various aspects of distribution, with 
their topics, will be Dr. Paul T. Cher- 
ington, “Consumer Wants and Product 
Acceptance”; Dr. L. D. H. Weld, “The 
Scientific Determination of Regional 
Sales Potentials”; Prof. N. H. Borden, 
“Building and Measuring Effective Ac- 
vertising”; Irwin D. Wolf, Vice Presi- 
dent, Kaufmann Department Stores, 
Inc., “Packaging and Its Effect Upon 
High Standards of Living”; Wroe A.- 
derson, “The Merits of Selective Sel!- 
ing”; Dr. F. M. Surface, “Distribution 
Cost Analysis”; Clarence’ Francis, 
President of General Foods Corpor:- 
tion, “The Scientific Direction of Sales- 
men’s Efforts’; G. H. Armstronz, 
Educational Director, International 
Business Machines Corporation, “Sales- 
men Training”; and Dr. Paul H. Nys- 
trom, “The Significance of Large Scale 
Retail Operations in Present Day Dis- 
tribution of Goods.” 





Shoe Retailers Join in 
Cooperative Promotion 


LONGMONT, CoLO.—Basey Shoe Co., 
Ralph Miller Shoe Co., and Grant’s 
Bootery joined with over 100 other 
Longmont merchants in a community 
promotion which has raised the level 
of retail sales markedly since introduc- 
tion in November. The event is a 
weekly gift party. Cost to individual 
stores averages $1.00 per week. 

The objective of the promotion is 
to popularize Longmont as a trading- 
point; to inculcate the “Longmont 
habit” in more people and in a wider 
trade territory. The plan to date has 
been very successful. 

Each Wednesday afternoon at 2 
o’clock the party is held. Usually a 
block in the downtown district, off 
Main Street, is used. There is a sound 
truck and platform on which an an- 
nouncer with microphone, Secretary 
Thompson of the Merchants Council, 
and assistants, are stationed. The 
crowd sometimes reaches 700 or more. 

The week’s awards are announced, 
gifts of $25.00, $10.00, $5.00, other 
amounts. Each  prize-winner must 
claim the award within three minutes. 
The total of weekly awards is $100. 

Certificates worth $1.00 each in mer- 
chandise purchased at any of the co- 
operating stores are given. The mer- 
chants handle as cash exchanges for 
currency with the Merchants Council. 

As a result of this promotion, 
Wednesday has become a big day for 
sales. While some business is undoubt- 
edly taken away from Saturday, very 
much is brand-new business. Operation 
of the plan is to bring to Longmont 
hundreds of consumers who otherwise 
would go to some other town. Shoe 
stores note a healthy influence on their 
sales. 
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WitH flare of trumpets and colours Aying, Rosebay Willow 
Calf triumphantly leads the parade of fine leathers for women’s 
style shoes. Rosebay Willow—the lightweight calf that com- 
bines beauty, service, enduring supple comfort and economy, 
acknowledges the acclaim of leaders of fashion. It has estab- 
lished leadership and will continue to maintain its supremacy. 

Rosebay Willow Calf, Black and White Princess Calf, Ooze 
Calf, Royal Calf, Cadet Patent, Willow Calf, Willow Bag Calf, 
Empire Sides, Amerigrain Elk, White Buck, will be on display 
at the Tanner's Council Show held in New York at . 


BOOTH 31 


s ‘ ‘ ~~ sy ayn YY ~ 
AS A> s* , Be, 
~ 
6 


HIDE AND LEATHER COMPANY 


Boston --~ Mass. 
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When Buying Fall Shoes | : 








1—Adams Buckskin Co., Inc. 


Johnstown, New York 


2—Agoos Leather Companies, Inc. 
Boston, Mass. 


3—Allied Kid Company 


McNeely & Quaker City Divisions, Philadelphia, Pa. 


Standard Division, Boston, Mass. 
New Castle Division, New York, N. Y. 
Sterling Division, Wilmington, Del. 


4—Amalgamated Leather Cos., Inc. 


Wilmington, Del. 


5—William Amer Company 
Philadelphia, Pa. 


6—American Hide & Leather Co. 


Boston, Mass. 


7—Carl Antholz 


New York, N. Y. 
8—Armour Leather Co. 


Boston, Mass. 
9—Peter Baran & Sons, Inc. 


Harrison, N. J. 


10—J. S. Barnet & Sons, Inc. 


Boston, Mass. 


1i1—Barrett & Co., Inc. 
Newark, N. J. 


12—Bayer Bros. Leather Co. 
New York, N. Y. 


13—Lucius Beebe & Sons, Inc. 
Boston, Mass. 


14—-Beggs & Cobb, Inc. 


Boston, Mass. 


15—Benz Kid Co. 


Lynn, Mass. 


16—Bissell Leather Co. 
Peabody, Mass. 


17—Brandt Leather Corp. 


Norwood, Mass. 


18—Burk Brothers 
Philadelphia, Pa. 


19—W. D. Byron & Sons of Maryland, Inc. 


Williamsport, Md. 


20—Carr Leather Co. 


Peabody, Mass. 
21—Colonial Tanning Co. 


Boston, Mass. 


22—Diamond Kid Co.., Inc. 
Boston, Mass. 


23—F. C. Donovan, Inc. 


Boston, Mass. 


24—Donnell & Mudge, Inc. 
Salem, Mass. 


25—Dungan, Hood & Co., Inc. 
Philadelphia, Pa. 


26—Eagle-Ottawa Leather Co. 
Grand Haven, Mich. 


27—John R. Evans & Co. 
Camden, N. J. 


28-—A. F. Gallun & Sons Corp. 


Milwaukee, Wisc. 


29—Goniprow Kid Co.., Inc. 


Lynn, Mass. 


30—Griess-Pfleger Tanning Co. 


Boston, Mass. 


3!—Gutmann & Company 
Chicago, Ill. 


32——-L. H. Hamel Leather Co. 
Haverhill, Mass. 


33—Thomas B. Harvey Leather Co. 
Philadelphia, Pa. 


34—Hiteman Leather Co., Inc. 
West Winfield, N. Y. 


35—E. Hubschman & Sons, Inc. 
Philadelphia, Pa. 


36—Hunt-Rankin Leather Co. 
Boston, Mass. 


37—Irving Tanning Co.., Inc. 
Peabody, Mass. 


38—C. D. Kepner Leather Co. 


Boston, Mass. 


39—Korn Leather Co. 
Peabody, Mass. 


40—A. C. Lawrence Leather Co. 
Peabody, Mass. 


41—G. Levor & Co., Inc. 


New York, N. Y. 


42—J. Lichtman & Sons 
Newark, N. J. 


43—Herman Loewenstein 
New York, N. Y. 


44—Lord Tanning Co. 


Woburn, Mass. 


45—Malis Leather Co. 
Philadelphia, Pa. 


46—Marcus-Forscher & Co. 
New York, N. Y. 
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47—McNeely & Price Co. 
Philadelphia, Pa. 


48—Mitchell & Peirson, Inc. 
Philadelphia, Pa. 


49——Monarch Leather Co. 
Chicago, Ill. 


50—R. Neumann & Co. 
Hoboken, N. J. 


51—Northwestern Leather Co., Trust 


Boston, Mass. 


52—Ohio Leather Co. 
Girard, Ohio 


53—John J. Riley Co. 


Boston, Mass. 


54—Fred Rueping Leather Co. 
Fond du Lac, Wisc. 


55—Scherer Leather Co. 





Cudahy, Wi 
56—Seton Leather Co. 
Newark, N. J. 
57—Samuel Shapiro 

New York, N. Y. 


58—Surpass Leather Co. 
Philadelphia, Pa. 


59—Albert Trostel & Sons Co. 


Milwaukee, Wisc. 


60—Verza Tanning Co. 
Peabody, Mass. 


61|—Winslow Bros. & Smith Co. 


Norwood, Mass. 


62—Richard Young Co. 
New York, N. Y. 


63—C. D. Brown & Co. 
Rochester, N. Y. 
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Specify AMERICAN LEATHERS 


A Sample Service for 
Boot and Shoe Recorder Readers 


Request for swatches should be sent to reach the Recorder 
not later than May Ist 


\ 


Know your leathers and you will 
be better equipped to buy the shoes 
that you can sell successfully and 
profitably. Read the advertisements 
of the tanners in BOOT AND 
SHOE RECORDER. See the new 
Fall leathers on display at the 
Waldorf-Astoria, New York, March 
28-29. Then select from the lists 
and advertisements in this section 
the leathers and colors in which you 
are interested. Note the numbers 
opposite the tanners’ names on this 
and the foregoing page and check 
on the coupon below the numbers 
of tanners from whom you would 
like to receive swatches. Please in- 
dicate whether you desire swatches 
for Men’s or Women’s Shoes. Mail 
the coupon to BOOT AND SHOE 
RECORDER to reach us not later 
than May 1 and we will do the rest. 

















| am interested in the leathers and colors of the following lines. Please send me 
swatches and information on the checked numbers. 


I should like these leathers for Men’s Shoes () 


ty 
mm. 

. 3s 
CRE rd 

5 
pmeee 
aoi,’ 
most 
a” 5 
= oa Name (Print) .. . 
= & 


Address ....... 





1—2—3—4—5—6—7—8—9— 10— 11 — 12 — 13 — 14 — 15 — 16 — 17 — 18 — 19 
20 — 21 — 22 — 23 — 24 — 25 — 26 — 27 — 28 — 29 — 30 — 31 — 32 — 33 — 34 — 35 — 36 
37 — 38 — 39 — 40 — 41 — 42 — 43 — 44 — 45 — 46 — 47 — 48 — 49 — 50 — 51 — 52 — 53 
54 — 55 — 56 — 57 — 58 — 59 — 60 — 6! — 62 — 63 


for Women’s Shoes (1) 


(Attach business card or letter-head) 
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Perpetual Inventory Assures an Increased Profit 
..-and Lowers Your Insurance Cost... 
Recorder Stock Record Cards Supply a Perpetual Inventory 


Do Business More Efficiently by Installing the Recorder Stock Record Card System 


Paget prt aimed 
ee ee eee Helps you to “buy as you sell”—to know whether each shoe 


Taam 
is paying its way with a profit, to go light on slow movefs, 


to re-size frequently on wanted style and sizes. 
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BARNET & SON Boston : LYNN 
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Attendance Restrictions 
At Leather Show 


Tanners Council Issues Clarifying Statement 


THE Tanners’ Council has issued the following state- 
ment designed to clarify the restrictions covering atten- 


dance at the Leather Show on March 28 and 29: 


“The growing interest of all trades in the semi-annual 


Leather Shows is welcomed by the Tanners’ Council. 


However, the increasing attendance—because of the 
physical limitations of exhibit space and exhibitor:’ 
time—has made it necessary to restrict attendance du:- 
ing the first day and a half of the Show to those directly 
interested. A few people, apparently not familiar with 
the new policy which has been initiated, obtained ac- 
mittance at the September show because of a misunder- 
standing. 

“So that there may be no misunderstanding this 
Spring, we list the classes of trade which may be ad- 
mitted during the first day and a half: Shoe manufac- 
turers, retailers and wholesalers; Chain store repre- 
sentatives and resident buyers; Handbag and leather 


goods manufacturers and retailers; Trade and news. - 


paper representatives; and fashion writers; Other 
direct customers of tanners. 

“The following trades are requested to defer their 
visits until 1 p. m., Tuesday, March 28: Hide and 
skin dealers and brokers; Supply trades (tanning ma- 
terials, machinery, etc.); Pattern, pull-over and last 
manufacturers, and shoe manufacturers’ supplies; Non- 
exhibiting tanners (including members of the Tanners’ 
Council), leather merchants and importers. 

“We appreciate the cooperation received from the 
great majority of these trades during the show last 
Fall; we hope that everyone will cooperate in making 
the Fall show more satisfactory for exhibitors and 
their customers.” 


Fall Shoes Feature Grains 





A custom brogue from Freeman Shoe Corp. in Gallun’s 
Tan Norwegian Grain, carrying a stout sole, with 
heavy spade and extention. 
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Compo Single-Sole Shoes are lighter and more 
flexible. Better wearing, too, for the central 
portion of the forepart, or tread area of the 
sole, is but a single piece of sole leather in its 
original form. Arch-type shoes have some sort 
of feature to give sturdy, strong support at the 
arch. In dressier types, with medium or higher 
heels, the most approved modern shoe is made 
by the Compo Single-Sole technique. Arch and 
back-part are the same, but this modernized 


A cemented shoe is only as good as 
the cement which bold it together. 
Be sure seer shoes shoes are bonded 
with Compo Cement formulated 
exclusively for Compo Shoes by the 
du Pont Company. 
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Single Sole — 
Flexible Forepart 


RIGID ARCH — FLEXIBLE FOREPART 
SINGLE-SOLE CONSTRUCTION 


forepart gives far greater flexibility, ease and 
comfort to the wearer. Compo Single-Sole 
Shoes are the ultimate in fine feminine footwear 
—an established success in many a leading 
factory — more are being made every season. 
And now the well-known advantages of Single- 
Sole Construction are introduced in Compo 
Arch-Type Shoes — another important achieve- 
ment of Compo Engineering. Compo Shoe 


Machinery Corporation, Boston, Massachusetts. 


Ome 


SINGLE SOLE (SBICCA DELMAC) 
ARCH-TVPE SHOES 





Vol. CXIII, No. —- ublished ev Saturday by Chilton Company (Inc.), Publication office, Chestnut and 56th Sts., Philadelphia, Pa. Editorial 
cen 280 West 30th Bt N N.Y. Entered as second class matter November 23, yas. at the Post Office in Philadelphia under Act of March 3, 1879 


Subscription price $3.00 per year. Printed in U. 


and Executive offices, 239 West 39th St., New York 
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PRICES brought 
GREATER VALUE 


GREATER VALUE beought 
NT VOLUME DEMA 
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LOWER 


_. G.LEVOR &CO., INC. 


GLOVERSVILLE . NEW YORK 
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8029—Men’s Black Calfskin 
Bal Oxford, Oak Sole, Grain 
Inner, Steel Shank, Rubber 
Heel, Goodyear Welt. B, C, 


8028—Same as 8029 except 
Tan. 


7818—Men’s Black Kangaroo 
Blucher Oxford, Oak Sole, 
Grain Inner, Steel Shank, Rub- 
ber Heel, Goodyear Welt. 

C, D, E, 5/12 


7857—Men’s Black Calfskin 
Blucher Oxford, Oak Sole, 
Grain Inner, Steel Shank, Rub- 
ber Heel, Goodyear Welt. B, 
C, D, 5/14 


ENDICOTT JOHNSON 
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How often have you heard customers in your own store ask 
“Haven’t you something a little better?” 


Watch out for that question! It’s a danger sign! 


It means that your salespeople are stressing “price” too strongly 
. .. perhaps that you are concentrating too heavily on strictly 
“price” merchandise. It means that your customers are ready 
to buy ... and pay for quality . . . if you have quality to sell! 


E-J’s GEORGE F. JOHNSON men’s quality oxfords are 
built for the man who demands the best. We have found 
similar grades of leather and similar constructions retailing as 
high as $5 and $6 in many parts of the country. But we have 
priced them at $2.65 to $2.85. And they are the finest men’s 
shoes we know how to make. 


Order a run of George F. Johnson oxfords from stock today, 
for the man who wants “something a little better”. You'll find 
that they’re the best “lost-sales insurance” your money can 


possibly buy. 


ENDICOTT, N. Y. « ST. LOUIS, MO. e 


7863—Men’s Black Calfskin 
Bal Oxford, Oak Sole, Grain 
Inner, Steel Shank, Rubber 
Heel, Goodyear Welt. +B, C, 
Peis iss ces 1, SGE0OD 


7862—Same as 7863 except 


Tan. 


7852—Men’s Black Calfskin 
Bal Oxford, Oak Sole, Grain 
Inner, Steel Shank, Rubber 
Heel, Goodyear Welt. 7 Wide 
Che: SR i cne tes $2.65 


7947—Men’s Black Kid Blu- 
cher Oxford, Oak Sole, Grain 
Inner, Steel Shank, Rubber 
Heel, Goodyear Welt—8 Wide, 
Lo re i 
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| ELASTIC THREAD 


— ST 


FLEX-GORE made exclusively with Fulflex, the 
elastic thread with the extra service life, provides 
snug comfort from the first step ‘til the last. 











With a century of experience in the manu- 
facture of elastic fabrics, the MOORE FABRIC 
COMPANY has selected Fulflex Elastic Thread 
for its uniform tension and long service life. 


Many leading manufacturers have selected 
Fulflex Elastic Thread for its ability to deliver 
extra service life. Perhaps you have a problem 
which might well be solved with Fulflex. 


CARR-FULFLEX, Inc. 


Bristol, Rhode Island 





THE ELASTIC THREAD WITH THE SERVICE LIFE 




















HERE’S WHAT 
ONE DEALER SAYS 


"We found that our best 
customers were going 
elsewhere for shoes of 
higher price than we 
could stock. | have told 
several | can get special 
orders of your shoes an 
am now selling on that 
basis." 








SHOES ILLUSTRATED HERE—reading from 
left to right are numbers: 1141—1013—1136 
—1028—1 145. 


lootdo 


REG.U.S.PAT.OFF. 


“She Shoe thats Different” 





Covyrighted by Field and Flint Co 


it 
t; 


~ Gu Stock 


.»»FOR ORDERS LARGE OR SMALL 











juilt for the experts is this Foot-Joy golf shoe shown here. It is 

lumber | 142 — hitting a new sport note — which your discrimi- 
fating golfers will be glad to have you show them. This is only one 
iof the many shoe styles given in full colors in our new catalog now 
ion the press. Send for your copy and our plan that makes selling 
easy. Remember, we carry the shoes in stock for you — 


HAROLD "JUG" MCSPADEN, nationally famous golf pro, 
says his best friend is Foot-Joy, “The Shoe that’s Different.” 
He wears this shoe for all his golf matches. And selects a style of 
Foot-Joy shoe for all other occasions. "Keeps my feet in trim," 
he says, and he adds, "They're mighty smart in appearance, too!" 


FIELD AND FLINT CO., BROCKTON, MASSACHUSETTS 


“Boot Makers to Gentlemen Since 1857” 
Also makers, Dr. M. W. Locke and Anatomik Shoes for Men 
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REG.U.S.PAT.OFF. 


“She Shoe thats Different” 





\ REG. US. 
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sStep-in PUMP in Surpass 
No. 13 (BLUE) 


th, Blue Rib 




















heed Success 
ADDS UP TO FIT 
® 


M.. Harold Ballou says, “A children’s shoe 


department can be made one of the most in- 





teresting departments in any store, and it is a 
vital part of any “family” shoe store.... A 
children’s department, to thrive, must have con- 
stant attention and supervision. . . . Concentra- 
tion in lines is also necessary in order to operate 
this department profitably. . . . Concentration, 
also, on necessary styles with plenty of sizes, 
as proper fit is of paramount importance for 
those growing feet... . We have been using 
shoes from the “House of Edwards” for nearly 
thirty years— your extremely fine‘in-stock’ ser- 
vice has been of inestimable value to us.”.... 


... the growing trend of all successful children’s 
lines to corrective types, makes an Edwards 
department a valued profit franchise. @ Because 
Edwards is the only children’s shoe manufac- 
turer which carries a complete in-stock line 
of basic welts and process styles supplemented 
with a broad line of feature orthopedic shoes 


it simplifies both merchandising and stock prob- 


lems. @ For the exclusive shoe merchant or 
store seeking a new profit department it offers 
new profit-making possibilities. € Backed by a 
national advertising campaign of a construc- 
tive sales-impelling type Edwards representa- 
tion in your vicinity is a franchise to success. 
@ Write us for the profit facts that other shoe 


merchants are finding so interesting. » » » » 


J. EDWARDS & CO. 
Dept. F, 314 North 12th Street ¢ Philadelphia, Pa. 


/- 


Edwards shoes for ahihives 





Justin's “Planters 
Punch” is made 


in “all white,”’ 
Brown and Black’ 


Elk with grain 
leather quarter 
and “Non-Panel” 
twill vamp lin- 
ings. No tricky 
but just 
an “open air” 
comfort shoe. 


Sizes in Stock: 
A 
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No. 37 All White Elk 
No. 38 All Black Elk 
No. 39 All Brown Elk 


$325 ws 


.,. and watch your SUMMER VOLUME GROW 


This Summer, sell comfort—give your customers ventilated patterns. 
Let ‘em breathe and watch your volume grow. Sell Summer Comfort 
for Profit. Justin’s “Planter’s Punch” will help you do the job, because 
their style is tested and with the punches all in the correct place, and 
they are quality made in Texas where ventilated shoes are demanded. 
Send your order today to H. J. JUSTIN & SONS, INC., Fort Worth, Texas. 
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Pittsburgh vines Glass en, 2200A Grant Bldg., Pittsburgh, Pa. 
SEND FOR Please send me, without obligation, your book entitled “Producing 
Bigger Profits with Pittco Store Fronts.” 


entrenchments 
TODAY Sagas ndaaeamrne emeeaaeataaan Susana 


A Pitteo Front makes 


CUSTOMERS out of WINDOW SHOPPERS 


HEN prospective customers 
walk into your store, your 
selling job is more than half com- 
pleted. That’s why it is so vitally 
important that your store command 
the instant attention of the passerby 
and create the urge to enter. A Pittco 
Front on your store invites the pros- 
pective customer inside. It builds 
confidence in you and in the prod- 
ucts you sell. And consequently, 
paves the way for increased business 

. the year around. 

Put a front on your store that 
makes window shoppers come in to 
buy! When remodeling, consult an 
architect to assure you a_ well- 
planned, economical job. Our staff of 
store front experts will gladly co- 
operate with him in planning a front 
to suit your needs. Mail the coupon 
for our free book of facts, figures and 
photographs that explain in detail 
how Pittco Fronts produce bigger 















































































profits. 
Be sure to see the Pittco Store 

Front Caravan now on a nation-wide Cotsing eustemare inte your store ts 
. the tough job! After that, selling them 
tour. Contact our local branch for is relatively easy. A Pittco Front like 
specific information as to when it the one on this shoe store in Buffalo, 
ell edale your territory. N.Y. changes ‘‘window shoppers”’ into 
customers. It makes new customers and 


bigger profits. 


PITTSBURGH TIME PAYMENT PLAN 


Take up to 2 years to pay for your 
new Pittco Front. Pay 20% down— 
the balance out of income. 


PITTCO 


STO ye ay FRONTS 
glars...metal... paint 


of PITTS BURGH. 
PLATE GLASS COMPANY 
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me fcading ucstion .... 


Through nearly fifty years of fine shoemaking Florsheim has been blazing a trail to the 







top ...and today Florsheim Shoes for Women are enjoying the leadership that Florsheim 






quality has won. Far-sighted dealers everywhere are capitalizing on this leadership—why 






not you?... Drop us a line and let the Florsheim representative in your territory tell you 


why Florsheim Shoes for Women are the fastest growing line of fine shoes in the world. 






In Stock: THE MARY JANE, W-439, IN BLACK FABRIC WITH 


CALF TRIM FEETURE ARCH CONSTRUCTION. 


TO RETAIL AT QP 














AND#*1()50 


SHOES FOR WOMEN 


THE FLORSHEIM SHOE COMPANY ¢ Manufacturers * CHICAGO 








